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Courting Success 

Ten Years After Napster, The Pirate Bay Case Proves That Legal Remedies Work 



BY MITCH BAINWOL 

I low does the music industry define suc- 
cess in the digital age? What are the rel- 
evant benchmarks of progress in the 
evolution of a legal and illegal online mar- 
ketplace? It's a timely question, especially 
as we near the 10th anniversary of Nap- 
ster and the recent historic Pirate Bay de- 
cision in Sweden. 

These questions are best viewed 
through the lens of practical, grotmded 
realism. Certainly, a zero tolerance 
legal standard — where every download 
is a legitimate one — can'tbe met. Nor 
is it necessary. 

We have lived with traditional street 
piracy for decades, even when CD sales 
were soaring. So we understand that the 
perfect can't be the enemy of the good. 

Our objective is simple — to help 
build a foundation for the legitimate 
online marketplace to develop, prosper 
and deliver returns, all while core legal 
rules of the road are established that 
discourage bad actors from developing 
illicit business models that don't com- 
pensate creators. 

The most important anti-piracy strat- 
egy is the same as it ever was: a vibrant, 
legitimate marketplace rich with content 
and innovative business models. And 
that's exactly what today s music indus- 
try is offering fans. Our 2008 shipment 
numbers show that revenue frorn an cvor- 
expanding array of digital formats grew 
44% in the last two years, from $1.9 bil- 
lion to $2.7 billion, and now makes up 
more than 30% of music sales. 

Normal growing pains aside, witliin a 
few short years, the music industry has 
iransformed how it docs business. We're 
working with our technology partners to 



FOR THE RECORD 

■ A Happening Now story in the 
May 30 Issue misidentified Latin 
singer Victor Manuelle's record 
label, it is Klyavi Records. 

■ In the Indies column in the May 
30 issue, the quote from attorney 
Gary Greenstein should have read: 
"It is only rational for services to 
seek discounts on rates at the 
start, because for these services to 
get off the ground. Ihey have to 
maximize their profits and de- 
crease their expenses. Hypothet- 
ically, indie labels could agree to 
deals where they take a lower rale 
and the station streams their 
music much more frequently, and 
they end up making the same 
amount despite the lower rate." 
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offer dozens of different ways to acces.s 
digital music. The scope of innovation 
and experimentation is unprecedented: 
we're increasingly paving the way for 
ever)' other content industry. 

Complementing those business initia- 
tives are strategic, last-resort litigations 
aimed at establishing core legal princi- 
ples. During the last 10 years, a series of 
court decisions in the United Stales and 
abroad have confirmed that basic prop- 
erty riglits in the physical world apply in 
tlic online world too. The most recent ex- 
ample is the conviction of the Pirate Bay 
operators in Sweden. 

Some observers dismissed the court's 
decision as irrelevant and meaningless 
because file-sharing has supposedly only 
increased. That's only part of the story 
and not a very accurate or informative ver- 
sion. I 'm a numbers guy, so lei's look 
closely at what the data really tells us. 

For starters, the volume of peer-to-peer 
traffic may have increased, according to 
some estimates. But the more salient 
barometer is that the share of Internet- 
connected households that download 
music from P2P sites has remained es- 
sentially flat during the past three years, 
all while broadband access has expanded 
and legal digital music consumption has 
grown dramatically. More Internet-con- 
nected households today download music 
legally than illegally — 23% compared with 
18% in 2008. according to new data from 
NPD. For the first time ever, those lines 
have crossed — a significant milestone in 
the development of the legal marketplace. 

Why has this happened? Most impor- 
tant, the music industry has embraced 
and supported an emerging legal market- 
place. That legitimate marketplace isn't 



just growing in market share but is tak- 
ing hold in the culture. And against that 
backdrop, a host of illegal sites have ei- 
ther gone dark, settled a legal claim 
against them or converted to a legitimate 
service because of the industr>''s efforts. 
Napster. iMesh. Bearshare and Kazaa have 
taken licenses and started legitimate sen'- 
ices while Audiogalaxy, ii.'iten4ever.com, 
Grokster, Morpheus, WinMX, Aimster, 
allofmp3.com. eDonkey and many oth- 
ers have either disappeared or are mere 
remnants of their former selves. 

Does anyone really think the legitimate 
online nuisic marketplace would be bet- 
ter offif those sites were still in bu-siness 
and profiting from theft? Or if venture 
capital investors were still placing bets 
on similar business models? Of course 
noL The music industry's legal campaign 
is steadily but surely knocking off the for- 
profit .sites that attract music fans who 
can still be won over to the legal market- 
place. Due to our efforts to educate the 
public and to raise awareness about what's 
legal and fair and what's illegal and tm- 
jusi, consumers arc choosing the legal 
option more frequently. 

Those who claim that a business deal 
with Napster would have magically solved 
the industry's piracy challenge are spout- 
ing nonsense. Even if Napster and the la- 
bels had f orged sudi an agreement, some 
new P2P site would have come on the 
scene and refused to take a license be- 
cause its enormous profits were worth 
the legal risk. And the music industry 
would have had to go to court to estabUsh 
its rights. 

Yet all that is in the past. No doubt, 
many of us in the induslr>' would've done 
some things quicker or difTerent from 
what we did the first time aroimd. We bear 
the scars, lessons learned and sadness of 
lost colleagues. 

But ultimately, we're about hope and 
progress because we're about music. 
Hope because music remains as funda- 
mental and essential to the human ex- 
perience as ever. And progress because 
our business, having been through 
these growing pains, has reinvented it- 
self and emerged energized and excited 
at the potential offered by this new dig- 
ital age. •"• 

Mitch Bainivol is chairman/CBO of the 
RIAA. 
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CHEAT CODES 

U.K. tries to fight fraud 
in secondary ticketing 




NARM PREVIEW 

Sony to unveil 
wholesale pricing plan 



DRINKING GAMES 

Dr Pepper, 7 Up invest 
in Latin promos 



KISS AND TELL 

Buckcherry hits the 
road with Kiss 



GIDDYUP 

Bryan Leach details his 
Polo Grounds imprint 



>>>TIME 
WARNER, AOL 
TO SPLIT 

Time Warner made 
official plans to 
separate its AOL 
division sometime 
around the end of 
this year, a widely 
expected move that 
will shed one of the 
company's weakest 
divisions. Time 
Warner says the deal 
has been approved 
by its board, but it 
still needs regulatory 
approval. Once 
completed, the deal 
would again make 
AOL an independent, 
publicly traded 
company. 

»>MYSPACE 
MUSIC BOWS 
NEW SERIES 

MySpace Music 
introduced its first 
original 

programming feature 
called the MySpace 
Music Feed, a weekly 
series of short-form 
videos of exclusive 
performances, 
interviews and 
behind-the-scenes 
footage. Each three- 
to five-minute 
installment will focus 
on new music 
releases expected 
that week. Much of It 
will feature acts that 
perform at MySpace- 
sponsored events, 
although the 
programming won't 
be limited to those 
that do, according to 
the company. 

>>>JIMBEAM 
BACKS KID 
ROCK 

Jim Beam's new Red 
Stag bourbon will 
serve as the headline 
sponsor for Kid 
Rock's 2009 Rock N' 
Rebels tour. The 
partnership begins 
June 14 at the 
NASCAR Sprint Cup 
Series Lifelock 400 
Race in Brooklyn, 
Mich., where Kid 
Rock will serve as 
grand marshal of the 
event. His 25-city 
tour kicks off June 
26 in West Palm 
Beach, Fla. 

Compiled by Chris M. 
Walsh. Reporting by 
Mike Shields, Stacy 
Straczynski and 
Reuters. 




Ratings Are Down, But TV's Biggest Franchise Still A Premiere Sales Platform 



when the final two contestants of sea.son eight of 
"American Idol" — the folksy singer/songwriter Kris 
Allen and the zeitgeist-cap luring vocalist Adam Lam- 
bert — faced oIT one last lime, few predicted that the 
show's season finale would end with a conlroversial 
upset. Not even the winner himself 

"The past couple of days have been crazy." says Allen, 

23 , who appeared as stunned as anyone when host Ryan 
Seacrest declared him the 2009 "American Idol" May 
20. "Tilings have dianged completely . . . now lliat I'm 
the 'Idol' winner. I have to go out and impress people.' 

Though the chatter about Allen's victor>' over Lam- 
bert has been huge, with many believing Lambert will 
emerge the bigger star, the ratings were a bit tamer. On 
average. 28.8 million people tuned in to the 
Fox live broadcast, according to Nielsen Media 
Research, a decline of nearly 4 million view- 
ers from the 2008 dosing episode and tlie low- 
est season-finale rating in "Idol" history. 

But despite the lower ratings, "American 
Idol" still drives sales unlike any other TV 
show. Five singles by Allen enter the Bill- 
board I lot 100 for the sales weekending May 

24, with his debut single, "No Boundaries." 
at No. 11. That song sold 134,000 copies, ac- 
cording to Nielsen SoundScan. while " 1 learl- 
less," Allen's Kanye West cover, sold 125.000 
to bow at No. 16. Altogether, the artist's firsi- 
week singles sales come lo 498.000. 

Lambert debuts on the Hot 100 with four 
songs and a singles sales total of 393,000. The 
nmner-up's highest chart position is No. 1 9 
with his cover ofTears for Fears' "Mad World." 
which sold 1 1 5,000 copies, followed by his 
version of Sam Cooke's "A Change Is Gonna 
Come" at No. 56 with 48,000. 

Guest performers on the "Idol" finale also 
enjoyed an uptickin sales. Season-seven win- 
ner David Cook moves 61 -29 on the Billboard 
200 with 1 7,000 copies of his self-titied debut 
(an 1 1 1% increase), and Keith Urban earns 
his highest Hot 1 00 ranking with ' Kiss a Girl." 
which rises 51-20. Veteran artists re-entered 



charts across the board: Rod Stewart's "The Definitive 
Rod Stewart" is No. 50on the Billboard 200 with 10.000 
copies, while Lionel Richie's "The Definitive Collec- 
tion" and Queen's "Greatest Hits" re-enter Top Pop 
Catalogs at Nos. 29 and 35. respectively. 

This season, 19 Fnlertainment also packaged sin- 
gles by each contestant into 12-song sets, and sales 
of those compilations further complicate the Allen 
vs. Lambert debate. Lambert s debuts at No. 33 on 
the Billboard 200 with 16.000 copies, while Allen's 
notches 10.000 loland at No. 50. (For more analysis 
on how "American Idol" aflected this week's charts. 
see Over the Counter, page 57.) 

It bears asking: Once his "Idol" momentum dies 




'Idol- nights: Clockwise, from top: finalist ALLISON IRAHETA (left) and 
CYNDI LAUPER: finalists performing with QUEEN: winner KRIS ALLEN 
Above: THE BLACK EYED PEAS 



down, will Allen become a success story like Kelly 
Cbrkson and Carrie Underwood before him or a foot- 
note to liis runner-up? 'Thai s definitely gone through 
my head." Allen says, "but I put that pressure on my- 
self I just want people to think that my music is great." 

Lambert and Allen are planning their solo debuts 
wfilh 19 Fniertainmenl. and the company says it's 
equally invested in tlie recording and promotion of 
bolli. "It wouldn't even enter our heads to think about 
prioritizing anyone over anyone else," says lain Pirie. 
head of 19 Entertainment U.S. " Kris has a very reaL 
organic approach lo his music, and Adam has a very 
contemporary and expressive way of performing. 
We'reabsolutely thrilled with both of them, and they 
both have their own niche. There's almost 
no overlap between the two artists, which 
is a dream situation." 

.Much as he did on the show, Lambert says 
lu 'd like to shift between genres with liisorig- 
MUil music. "Obviously we want the albimi to 
have a cohesive sound, but I think it can be 
a collection of different styles with me at the 
center of it." Of his creative input on the 
record, the singer says, "1 plan on being very 
present and involved." 

Allen Hkely won't take as many risks as 
Lambert will on his debut: Allen hopes his 
album will be pop-rock in the vein of the 
Fray and Gavin DeGraw. But he's not con- 
cerned. "I think 19 is really respectful of 
who I am as an artist and what I want to go 
for." Allen says. "I'll have some say, but even 
if 1 don't have as much as 1 want, it's OK. I 
can't complain." 

For now, Allen and Lambert will turn their 
attention to the American Idols Live tour, 
which begins July 5 in Portland. Ore., and 
will keep them occupied through the sum- 
mer. Tni most excited about spending a 
bunch of time with nine other gooflsalls and 
getting lo sing in front of that many peo- 
ple." Allen says. "And then I'm looking for- 
ward to making my album." •••• 
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Finding Tlie Perfect Fit 

Brands Now Have The Means To Measure Music's Impact On Their Campaigns 



For brands looking to make a link with the music industry, the secret to success lies in the correlation be- 
tween arlisl and brand identity. In a white paper titled "In Tune V/Hh Consumers : How Brands And 
Artists Can Get The Most Out Of Using Music In Campaigns" Billboard senior editorial analyst Glenn 
Peoples outlines the success stories of brands that hai'e entered the music space and made an impact. Peo- 
ples' entire study mil be distributed jree to attendees at Billboard's Music ^Advertising conference June 4- 
5 in Neiv York. To re^ster. go to biUb0ardevent5.com. 



Successful use of music in branding relies upon 
the strength of the Hnk between the artist or 
event and the product. Weak alignments — 
caused by lack of relevance or differences in 
perceived value — threaten to spoil the transfer 
ofonebrand s image and affinities to the other. 

Brand managers are challenged, however, 
because unlike typical sale.s promotions where 
return on investment can be easily defined by 
sales numbers, the impact of music on a cam- 
paign has long be amorphous. The nature of 
most music-related branding efforts is to build 
brand identity, not to encourage sales. 

There are metrics, however — ranging from 
Nielsen SoundScan to Nielsen BuzzMelrics — 
that let people know what consumers think of 
a brand and how they react to a campaign. Man- 
agers can fnid solace in a number of tools and 
services that offer evidence of a good or had 
brand fit. and they can take comfort in the many 
studies that .show how a good fit leads to 
optimum results. 

According to the lEG Sponsorship Report. 
North American companies will spend an es- 
timated S1.1 billion to sponsor music venues, 
festivals and loiu-s in 2009 (biUboard.biz. April 
28). up almost 4% from 2008. Most of the 
growth, according to I EG, comes from new 



spending on large-scale festivals and national 
tours. But sponsorships come in all shapes and 
sizes, from Denny's Adopt-a-Band promotion 
to BlackBerry s partnership with )ohn Mayer. 

Many brands use music as a way to build brand 
identity and connect with a whole subset of con- 
sumers. The success of 
sponsorships depends, to 
a great degree, on the fit 
bet\^'een the artist and the 
sponsor. Established 
artists already have brand 
identity, and so con- 
sumers liave beliefs that 
may or may not be in sync 
with the sp(jnsoring product. Being engaged with 
young, emerging and miderground artists can 
help change consumers' beliefs about the brand 
and transfer some of the images associated with 
cutting-edge music to the product's brand. 

Mountain Dew. for example, has a record 
label called Green Laliel Sound. At its Web site, 
greenlabelsound.com. consumers can down- 
load exclusive music and watch exclusive 
videos by Matt & Kim. Mosstradamous & Car- 
oline. Kuroma, the Cool Kids and U-N-I. Green 
Label Sound funds the recording of the music 
and videos. When participating acts lold the 



Amount spent on sponsoring music 
venues, festivals and tours in 2009, 
according to the tEG Sponsorship Report 



media that Mountain Dew was more concerned 
with supporting young artists than selling its 
product. Mountain Dew could see its brand 
imaging strategy in action. 

An often-cited 1996 paper by lames 
Crimmins and Martin Horn imderscores the 
importance for product-sponsor brand 
congruence in sponsorships. When there is 
event-sponsor congruence, the two found, 
consumers will link beliefs about the product 
to the value it already places on the event. 
Similar findings came from a study by Peking 
University. This study of event sponsorships 
argues that event quality 
and event-sponsor brand 
fit are the two key factors 
in event sponsorships 
because they influence 
how the sponsor benefits 
from the event's image. 

Being attached to a 
well-known artist can 
give a brand increased awareness and improve 
its perceived value. NASCAR sponsorships are 
a prime example. One study found that com- 
panies that announced they were going to spon- 
sor a NASC'AR team experienced a mean 
increase of more than $500 million in market 
value in the two days after the announcement. 
About 72% of NASCAR fans are more likely to 
buy a product if they see it attached to NASCAR. 
A James Madison University study found that 
47% of fans agreed they like a sponsor's brand 
more becauscof its affiliation with NASCAR. 
The relevance of the sponsor to an artist or 



event is also important. Studies have shown 
that a sponsorship has more image transfer 
when the product has a functional relevance to 
the event. When consumers find no relevance 
between the product and the artist, image trans- 
fer will be diminished. An example is AT&T's 
Blue Room, a Web site that provides live audio 
and video streaming from major festivals like 
Coachella and Bonnaroo. No particular AT&T 
product is on display, but AT&T stands to ben- 
efit from functional relevance because its tech- 
nological capabilities are on display. 

Although music is typically seen as an impor- 
tant tool by brand managers, there are reasons 
why music isn't used more often. A survey by 
the communications agency Heartbeats Inter- 
national found a great interest in the use of 
music in branding but also found some road- 
blocks to be overcome. Seven t)' percent of those 
surveyed spend ^% or less of their marketing 
budgets on music, while 60% haven't identified 
how their brand sounds. The difficulty of meas- 
uring return on investment was also cited as a 
roadblock by 38% ofbrand managers sur\'eyed. 

A survey sponsored by the Orchard and 
GMR (an Omnicom company) found similar 
issues in the frequency ofbrand managers' 
use of music. Almost S0% of those surveyed 
said they are unsure how music could help 
promote tlieir products. Thirty-one percent of 
those surveyed cited access and Ucensing is- 
sues as factors that prevent their use of music 
in campaigns. Finally. 57% of respondents felt 
they weren't leveraging digital media as weH 
as they should. 




QUESTIONS 



with BOB FRANK 



El Music, formerly Koch Records, celebrates its 10th anniversary in June. And label president 
Bob Frank has been there since the beginning. 

The former PolyGram executive was president of legendary music executive Walter Yet- 
nikoff s Velvet Music Group from 1997 until Koch acquired the company to form Koch Enter- 
tainment two years later. Frank, who's also president of El Music Publishing, spoke with Bill- 
board about how the label is faring as it marks its first decade. 



O How do El Music's sales 
break down in terms of 
physical vs. digital sales? 
We are ahead of the curve as we 
crossed the 50% digital mark 
lastyearwithouta lot of hoopla 
and 2009 should be in the same 
ballpark. We are letting the CD 
follow its natural life cycle and 
we might start more deluxe 
packages, but we will follow the 
market and monetize the music 
any way we can. whether that 
be physical, digital or some 
other method of distribiition. 
We do vinyl wherever we can. 
and we see a lot of sales on the 



jazz side. If we do it right, we 
are selling beUveen 1.000 and 
2,000 3 title and it seems about 
50% of them become exports. 

^ With all those avenues, 
wiltthe "long tail" theory ever 
kick in? 

It's less about the long tail and 
more about increased de- 
mand in the meaty part of the 
tail. I've never been a believer 
in the long tail concept, with 
all due respect to Chris An- 
derson. |ust having an in- 
creased supply is not going to 
increase demand across the 



board. 1 prefer the "fat pipe" 
theory where distribution is 
available via any means of 
chosen consumer consump- 
tion where the supply and de- 
mand curves meet. 

(r^' What'syourA&Rstrategy 
as the market for recorded 
music continues to decline? 
We've moved into other genres 
— metal, jazz/adult and gospel 
— to complement our success 
and dominance in urban and 
children's music. Metal, where 
consumers still buy albums and 
the caUlog still sefls, is 1 5%-20% 




of billing for the year. We diver- 
sified in 2007 because we did not 
want to be beholden to one pri- 
mary genre sales driver — rap- 
in ashrinking market and genre. 
That's slow suicide — like buiy- 
ing your head in the sand and 
waiting for things to get better. 

0 Is El still in acquisition 
mode? It seems your parent is 
more interested in investing 
in movies than music. 
That's only because that's 
where the closable strategic op- 
portunities have presented 
themselves thus far. We've 
been hunting on the music and 
publishing side and have 



chased a few deals that did not 
pan out. Music is a key part of 
the overall creative mix for El 
along with TV and film. That 
being said, it's still a very diffi- 
cult lime economically and all 
deals must be reviewed with 
surgical precision and expert- 
ise. 1 can guarantee there will 
be a lot more deals in the next 
24 months. 

As the chairman of Merlin 
and a member of the American 
Assn. of Independent Music, 
have these organizations been 
able to help independents 
around the world? 
This has been an unparalleled 
period of unity among inde- 
pendents. These groups help 
presen t a clearer picture of what 
the independents mean to the 
global business and they give 
independents a voice. 

Merlin has been very produc- 
tive. It's quite a collection of en- 
trepreneurs and colorful 
characters, which also makes it 
ver>' enjoyable. We have not yet 
closed the MySpace deal al- 
though we are confident and 
positive. Talks are ongoing but 



this organization has cut quite 
a few deals over the last few 
montlis. We feel the best is yet 
to come now that we've proven 
we can close deals. 

O What are your feelings 
about the 10th anniversary of 
Koch/El? How has the El 
rebranding affected the label? 

We have survived and thrived 
during a ver\' challenging time 
without liaving a catalog to pro- 
vide cushion. During that 
time, we have charted over 200 
albums on the independent 
chart and look to have one of 
our most successful chart 
years in 2009. Last year proved 
you can never get comfortable, 
as it was our most difficult 
since 2000. When you get com- 
fortable, you die. 

The Fl name change/re- 
brand has been helpful as we 
are now more closely associated 
with our parent company and 
the other creative di\'isions. El 
Film and El TV, which are both 
very successful in their own 
world. Our CEO. Darren 
Throop. has built a powerful 
and spirited team. •••• 
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CREDITWHERE 

I I I EZ Aussie Labels Accept Lower Synch 

I I \^ ^™ Fees For Onscreen Mentions 



BRISBANF. Australia — Australian labels are 
embrac ing TV synch opportunities that explic- 
itly mention their artists onscreen — even though 
they usually command far lower master-use li- 
cense fees. 

The Ten network's current promo for its Aus- 
tralian Football League (AFL) coverage is the lat- 
est high-profile example: it gives an onscreen 
credit to the Kaiser Chiefs' "Never Miss a Beat." 

"There is an immediate impact and a contin- 
uous benefit for tiie artist." says Nick Dunshea. 
co-owner/A&R tUrector of the Cliiefs' Australian 



label, the Melbourne-based Liberator Music. " By 
the end of the AFL campaign, everyone will know 
tlie song and it will help the band in the kmg term." 

On April 6. the single jumped from outside 
the lop 100 to No. 5(i on tlie Australian Record- 
ing Industry As.'^n. diart. six montlis after iLs re- 
lease. TlicCliicfs' album. "OffWitliTlicir Heads" 
— which the AFL credit also name-checks — also 
leapt from outside the lop 100 to No. 48. 

Ten network program manager Peter Andrews 
pitched tlie promo idea to Dunshea to tie in with 
tlie band's March tour and tlie AFLseason kickoft 



Getting a kick 
from Australian 
football: 

KAISER CHIEFS 



"The song has 
got to match the 
creative that 
we're pitching." 
he says. "But this 
time the planets 
were aligned." 

As in other 
markets, synchs 
represent a 
growing busi- 
ness in Australia. 
But executives 
believe onscreen 
credits — which 
appear briefly in 
the bottom left of 
the screen , sometimes accompanied by an image 
of the CD that includes the song — connect the 
music to the viewer in a way akin to announc- 
ing a song title on the radio. 

"It's about time," says Remote Control RecorcLs' 
Melbourne-based managing director Harvey 
Saward, whose artist Fmiliana Torrini's track 
"[ungle Drum" was credited in Channel 7's promo 
for the wildlife series "The Zoo." 

Saward says the April 14-Marcli S promotion 
lifted the track's weekly download sales from 500 
before the campaign to SOO by its final week. 

Rae Harvey, director of the Melbourne-based 
artist management firm Crucial Music, attrib- 
utes an onscreen credit in a 2008Ten/AFLcani- 
paign for the alternative rock band Gyroscope's 
commercial breakthrough. It featured thesong 
"Snakeskin" and laundied two weeks prior to 
its third album, "Breed Obsession" (Mush- 



room /Warner) . The set opened at No. 1 , whereas 
its previous two albums peaked at Nos. 37 and 
20, respectively. 

"If I had an option to get paid good money to 
synch the track with no credit or get a small 
amount and get the credit. I d definitely take the 
second option." Har\'ey says. 

Currently, onscreen credits typically appear 
in ads for neKvork programming and during 
music-driven shows likeTen's "So You Think 
You Can Dance. ' But experts expect them to soon 
extend into product commercials. 

"That's the way this is heading." says Nor- 
man Parkhill, founder of the Sydney-based in- 
SYNC, which provides music services for film 
and TV. "If networks are giving exposure to 
an artist, particularly a breaking artist, the la- 
bels can afford to give it away cheaply. If you 
get the right product with the right song, it's 
a potent combination." 

Ubels say they accept sharply reduced synch 
fees in exchange for onscreen credits. A net- 
work would typically pay up to $2,000 Aus- 
tralian (SI ,540) per WTek to synch a song, but 
it might pay as little as $100-S200 Australian 
($77-$lS4) if it provides an onscreen credit. 

Andrews says there have even been a few in- 
stances where labels have waived their fee — but 
publishers, who have so far refused to reduce 
fees for syndi licenses, warn this could have con- 
sequences if it becomes the norm. 

"Record companies should be very careful." 
says Bob Aird, managing director of Universal 
Mmic Publishing AiLstralia. "If they were to start 
giving it away, it may only be a matter of time be- 
fore the networks start charging tliem." •••• 



BY TOM FERGUSON | 



LONDON— U.S. labels and broadcasters are anxiously await- 
ing progress on the Performance Rights act— so are U.K. labels 
and performers, who have long reaped the benefits of over- 
seas rights revenue. 

"I really hope to God that eventually it will happen," says 
Fran Nevrkia, chairman/CEO of the U.K. collecting society 
Phonographic Performance Ltd. (PPL). Nevrkia says he's op- 
timistic about the U.S. legislation, which he anticipates will 
mean "millions of dollars" flowing to the United Kingdom. 

"The industry in America will succeed." he says. "And that 
will be a fundamental step toward sorting out China and one 
or two other territories." 

China, Nevrkia says, "is using the U.S. situation as an ex- 
cuse to give virtually no rights to any performers or labels. 
Removing that excuse will be fantastic for all of us." 

Nevrkla's comments come against a background of increased 
performance royalties for U.K. societies in 2008. The 75-year- 
old PPL's overseas earnings rose 69% to £15.4 million ($24.4 
million) in 2008. Most of that goes to perform- 
ers and independent labels; the majors collect 
through their local affiliates. 

Nevrkia attributes the rise to PPL's ongo- 
ing development of its 42 reciprocal agree- 
ments with overseas collecting societies. Con- 
tinental Europe generated £14 million ($22.2 
million) in 2008, a 94.5% increase over 2007. 
PPL's next targets for growth include eastern 
Europe and Latin America. 

Meanwhile, the authors organization PRS for 
Music's international earnings jumped 15% to 
£139.8 million ($206.9 million), including £21,7 
million ($34,4 million) from the United States. 

"We spent a lot of time last year looking at 
the BRtC [Brazil, Russia, India and China] ter- 



Fight For 
Your Rights 

Overseas Income Soars For U.K. 
Collecting Societies 

ritories," PRS international managing director Karen Buse 
says. "We have a really good relationship with the Brazilian so- 
ciety and got over £1 million, which is a first. It should be a lot 
bigger, to be honest." 

Russia saw 40% growth last year. "Again, values should be 
a lot higher," Buse says, "but we're starting to see signs of 
improvement." 

PRS recently targeted other eastern European countries, she 
adds, putting representation agreements in place for such 



The industry in 
America will 
succeed, and 
that will be a 
I'lindaniental step 
toward sortinj^ out 
China and other 
territories/ 

-FRAN NEVRKLA, PPL 




markets as Kazhakstan and Ukraine. "We're only talking tens 
of thousands of pounds," she says, "but It's a start— we're see- 
ing money from these territories for the first time." 

The recent strength of the live sector also has boosted over- 
seas earnings. "We have a lot of bands going on tour in west- 
ern Europe and Latin America, where local societies have 
very high performance tariffs," Buse says. "In the U.S., the tar- 
iff is less than 1% of box office; in Italy or Argentina, for ex- 
ample, it's 10%-12%." 

Despite its rise in income, Nevrkia believes PPL's 2008 over- 
seas earnings were only half the total that the society should 
have received. To remedy that. PPL is now working with De- 
loitte to create a new suite of systems that will, according to 
Nevrkia, "finally remove all excuses not to pay accurately." 

However, he says that in some markets the flow of income 
remains "exceedingly slow," citing Germany, France, Spain 
and Italy among the offenders. While noting that the per- 
formance right is statutory across the European Union, he 
suggests an ongoing dialogue wilt obviate any 
need for legal remedies. 

The overseas success has come despite crit- 
icism at home. The United Kingdom's Copy- 
right Tribunal in 1993 set PPL's royalty rate at 
2%-5% of stations' net revenue. But in Decem- 
ber 2008, leading commercial broadcasters 
publicly called for the reduction— or even 
scrapping— of performance royalties, claim- 
ing radio's promotion of music negated the 
need for payments, 

Nevrkia dismisses such arguments. "I can't go 
to Giorgio Armani and say, 'I love your suits, but 
I don't want to pay for them. I just want to wear 
them. Isn't that a fantastic advertisement for 
you?' " he says, "That's unrealistic." 
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The Summer Of Scalping? 

Lack Of Consensus Among U.K. Secondary Ticketers Leads To Fraud Fears 



LONDON— The U.K. festival biz is bracing it- 
self for another season ofticketing scams as the 
sector's leading players struggle to combat fraud. 

Last August, the Serious Fraud Office made 
arrests after such online operators as Xclusive 
Tickets and SOS Master Tickets failed 
to deliver tickets for the V and Read- 
ing festivals to thousands of con- 
sumers. The SFO says 
investigations are still ongoing. 

Primary ticket sellers, second- 
ary ticketers and concert promot- 
ers have since blamed each other 
and one year later there's little sign 
ofjoint attion. despite the government'; 
Department of Culture. Media and Sport's 
(DCMS) threat to impose legislation if the sec- 
tor fails to effectively self-regulate. 

Reg Walker, operations director at the Iridium 
Consultancy, which tracks counterfeit activities 
for festivals including Reading/Leeds. T in the 
Park and Isle of Wight, says the industry needs 
to take a hard look at what il wants to achieve. 
"Things arc defmitely getting worse." he says. 
"This year, instead of a few huge companies fleec- 
ing festival fans in the U.K., you'll have a string 
of smaller scams across Europe." 

These, he argues, will hit more fans but are 
unlikely to attract the same interest from law en- 




forcement officials. While the government has 
legislated against the resale of soccer tickets, con- 
cert ticket resale isn't illegal unless there's evi- 
dence of coimterfeiting or fraud. 

The DCMS concluded its latest investigation 
of the sector May 1 5 and will publish its 
onclusions on how to make self-reg- 
ulation work later this year. 

In the meantime, various enti- 
ties have embarked on individual 
solutions to direct consumers to 
sites reselling genuine tickets. The 
most surprising of these was the 
Concert Promoters Assn.'s launch of 
its own secondar)' ticketing site. Offidal- 
BoxOffice.com. The body previously voiced its 
opposition tosecondar>' ticketing, but Geoff RIlis, 
CEO of T in the Park and a member of the CPA 
executive committee, says it now accepts the 
practice is "here to stay." 

The market tracker Tixclaq estimates the total 



U.K. secondary ticketing market is worth £250 
million ($386 million) per year. While second- 
ar)' ticket exchanges like Seatwave and Viagogo 
keep revenue from the 15% commission they 
charge ticket buyers and 10% they collect from 
sellers, Ellis says OfficialBoxOffice's pro- 
ceeds go to artists and promoters. 

-We hope OfficialBoxOffice will 
play its part in preventing festi- » -^^T 
val disappointments." Ellis says. 
But OfficialBoxOffice highlights 
only T in the Park tickets on its 
home page while Viagogo featiii rs 
about 60 U.K. /European festivals 
Ticketm aster-owned GetMeln.com lists 
SO festivals: Seatwave 16. 

There isn't much solidarity even with the 
launch of OfficialBoxOffice; CPA member Fes- 
tival Republic appointed Viagogo as its official 
secondar)'-ticketing partner for Reading/Leeds 
and Latitude. 



This year, instead ol'a few hii^^e eonipanies 
lleeeing U.K. lest ival fans, there will be a 
string of smaller scams across Enrope.' 

-REG WALKER, IRIDIUM CONSULTANCY 



Viagogo founder/CEO Eric Baker approves of 
the CPA's entr)' into the resale business, despite 
the possible competition. " I give them credit for 
seeing that fans want to exchange tickets." he 
says. "We wanttoworkwith rights ovmers to get 
rid of some of the confusion." 

Rut much of that confusion is 
caused by stakeholders' inability- to 
agree on who should speak for the 
whole industry. Assn. of Secondary 
Ticket Agents chairman Graham 
Burns insists he sees "clear signs 
of a growing consensus" wi thin the 
idustr>'. but neither Viagogo nor Seat- 
wave are ASTA members, with Seatwave 
founder/CEO ]of Cohen seeking to launch an al- 
ternative umbrella organization after branding 
ASTA "ineffectual.'" 

But Baker insists Viagogo will not join any 
such groirp, and the CPA additionally recom- 
mends consumers use agents approved by the 
Society of Ticket Agents and Retailers. 

Entertainment lawyer Ben ChaUis — whose 
clients liave included the Glastonbury Festival — 
believes that despite the upheaval, the sector is 
likely to escape government intervention for now. 
"Politicians tend to follow consumer opinion," 
he says. "But equally, they won t pass unwork- 
able laws." • • 





pportunities! 



Fffs conference offers attendees the unique ojSpOrtunrry to learn from, network and share their 
music directly with the best music supervisors, composers, directors, songwriters and producers in the business. 



Learn how to get your songs into films, TV, commercials, trailers, video games & more 
Explore the increasing importance of music in film and TV during interactive panels 
Get one-on-one time with industry experts during intimate roundtable discussions on hot topics 
Hear from the actor/director/composer teams from some of this year's Oscar-worthy films 
^Connect and do business with industry influencers at networking receptions 
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Big Yellow Dog Music Publishing 
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Sony/ATV Music Publishing 
Sony Music 
Universal Music Group 
Warner Bros. 

...EVERYWHERE. 
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Gather 'Round 

NARM Confab Will Be Abuzz 
About Sony And Wal-Mart Initiatives 



The new face of retailing will be front and cen- 
ter at this year's 51st annual NARM conven- 
tion since digital, mobile and othernew revenue 
models will be a key theme at many of the pan- 
els and all the keynote addresses. 

Meanwhile, the old face of the industry — 
packaging and pricing of physical product — 
will dominate the closed-door private meetings 
at the San Diego Marriott, thanks to a new pric- 
ing initiative expected from Sony Music Enter- 
tainment and a Wal-Mart decision that could 
affect the entire physical side of 
the business. 

According to sources, Sony 
has given a sneak preview to 
some accounts of a proposed 
new pricing scheme that initially 
will reprice most of its catalog at 
wholesale price tiers of about $6- 
$7.50. The company also hopes 
to extend its model to new re- 
leases in an attempt to bring pric- 
ing parity between physical and digital. l)ut at 
press time, the Sony labels were still wrangling 
with the concept, sources say. 

In addition to lowering prices, sources say 
Sony is looking to eliminate all advertising 
support, including cooperative advertising 
funds. Some account executives say initia- 
tive is similar to Universal Music Group 
Distribution's junipStarl program, wliich elim- 
inated such funds but lowered wholesale pric- 
ing from the Si 2 level to $10.50 for superstars, 
$9.10 for established 
acts and best-seUing 
catalog, and S6 for de- 
veloping acts and deep 
catalog. 

Sony is expected to 
provide details to ac- 
counts a week before 
the NARM confab and 
then use private meet- 
ings to gather feedback 
that might help com- 
pany executives fine- 
tune the policy. 

Another expected 
topic of discussion at 
the convention is 
green packaging. 
NARM and the RIAA 
recently released their Sustainable Packag- 
ing Working Croup study, which analyzes 
green packaging. But Wal-Mart may have hi- 
jacked the issue by telling the major music 
suppliers that within a year it expects them 
to begin shipping CDs in jewel boxes made 
of the same recyclable amaray-type, 
polypropylene plastic used in conventional 
DVD cases, sources say. 

Wal-Mart no longer wants CDs packaged 
in traditional polystyrene jewel boxes because 
they are ecologically unfriendly, and the re- 
tailer has rejected recyclable paperboard be- 
cause the assembly and sorting of the 
packaging can't be automated. 

Although Wal-Mart originally sought to elim- 
inate polystyrene jewel boxes by January 201 0, 
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it has subsequently backed away from that de- 
mand and asked the majors to suggest a work- 
able timeline, sources say. It remains to be seen 
if labels and artists will play ball. 

While physical pricing and packaging will 
be the topic of closed-door meetings, the 
NARM convention's public sessions will be 
dominated by the new guard as companies like 
Verizon. Nokia. AT&T. Microsoft. Topspin, Au- 
diolife and Echonet move about to meet with 
music suppliers. 

While NARM isn't breaking 
out digital and mobile program- 
ming under a separate "Digital 
NARM" banner this year, such 
topics will dominate the overall 
convention. The four keynotes 
all feature executives from the 
digital sector or from companies 
that provide new revenue 
streams: Dan Rosenswelg. 
president/CEO of Aclivision's 
R( d()t Unc unit, which publishes the "Guitar 
Hero" videogame f ranchise; Yahoo Music GM 
Michael Spiegelman; Topspin CEO Ian 
Rogers: and Jonathan Vlassopulos. C^HO of 
the mobile content t ompany Moderati. 

The convention will have special program- 
ming tracks for indie labels and retailers, in- 
cluding the American Assn. of Independent 
Music's Music Business Crash Course (June 7) 
and the " Noise in the Basement" Creative Con- 
ference for Independent Retailers (Iiuie9). 

NARM has over- 
hauled tlie final night's 
awards ceremony, 
doing away with the 
popular retailer, label, 
distribution and 
wholesaler of the year 
honors in favor of ad- 
ditional award cate- 
Ivories for advertising, 
I Marketing and packag- 
ing. Ashford & Simp- 
son will receive the 
Outstanding Achieve- 
ment Award, Hall & 
Oates the Chairman's 
Award for Sustained 
Creative Achievement 
and Concord Music 
principal Norman Lear the Harr>' Chapin 
Memorial I lumaniiarian Award. 

As is the case with other conventions nowa- 
days, the NARM confab is likely to see a de- 
cline in attendance from the 1 .100-1 ,250 that 
it has attracted in each of the last three years, 
according to NARM president Jim Donlo. He 
adds, however, that many companies will be 
attending for the first time. 

"Everyone is looking at the metrics of 
the business, with the overlay of the 
econo-mic downturn," Donio says. "Our 
issues pale in comparison to the bigger 
economic issues." 
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Soda 
Pop Stars 

Two Beverage Campaigns 
Put Up-And-Coming 
Artists In The Limelight 



The easy way to pair up music with 
brands is to slap a high-profile act or 
hit song onto a campaign and pay spon- 
sorship and synch fees. But two new 
campaigns developed for Dr Pepper 
and 7 Up by lope?. Negrete. the Hous- 
ton-based marketing, commimications 
and PR agency, have taken a markedly 
different approach. 

Both campaigns feature music as an 
integral part of the message. And both 
feature up-and-coming acts that aren't 
household names, but whose name and 
likeness fit the concept and the brands. 
Their execution highlights how even 
the liiggest brands are open to new mu- 
sical ideas and faces that make sense. 

Dr Peppers "Vida a la IV campaign 
— named after the soda's 23 flavors — 
was developed specifically for bilingual, 
bicullural 1 3- to 24-year-olds; a scries of 
target studies determined music had to 
be central lo the campaign. 

Lopez Negrete president/CEO 
Alex L6pez Negrete. who's a mu- 
sician, got logfther with his friend. 
Grammy Award-winning producer 
Andres Levin — who is also leader of 
the fusion band Verba Buena — and 
the group's lead singer Cucu DIa- 
mantes, who is promoting her solo 
indie debut. "Cuculand." Together, 
ihey conceived and wrote the song 
"LA LA LA Lifc/Vida 23." a bilingual 
mix ofslyles and acoustic and elec- 



tronic instrumenta- 
tion that also features 
DJ Nino. The track 
was cut as a single 
and edited into 30- 
and 1 5-second TV 
and radio spots that 
will airin major His- 
panic markets in the 
Southwest and Mid- 
west and on the West 
Coast. An online version o n 
vida23.com allows users to mix their 
own song. 

Dr Pepper also shot a music video, 
featuring Diamantes and directed by 
Gustavo Garz6n (wlio's worked 
with Juanes and Paulina Rubio, 
among others), which 
has been sent to video 
channels. 

"As an indie artist 1 
think we have to create 
new formi Jas to get your 
music heard." says Dia- 
mantes . who j ust played 
a part>' hosted by film di- 
rector/screen writer 
Pedro Aimodovar in 
Cannes. "I don't have a major label or 
radio support. How fantastic thai a 
brand like Dr Pepper gives me the lib- 
erty lo do what I want with a song." 

Crucial lo Diamantes was thai "LA 
LA LA" wasn't conceived as a jingle but 
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as a fun, uptempo song that jibed with 
her sound. Although she wasn't paid 
a sponsorship fee, the track will expose 
the artist to a broad audience unavail- 
able to her before. 

"Vida a la 23" will launch different 
promotions through 2009. including 
Club 23. a traveling mo- 
bile dance club and gam- 
ing arcade housed in a 

53-foot-long truck. Club 

23. developed and exe- 
cuted by the entertain- 
ment/marketing 
company Evenlus. will 
tnake 58 stops in Texas 
and California. 

With7Up's''7Diasdc 
Scvenisima" campaign, which runs 
through August. Lopez Negrete tar- 
geted 18- to 34-year-old Latinas with 
children. He worked with writer/pro- 
ducer Gustavo Farias, who at the 
lime was working with singer Denise 



Gonzalez, an unsigned artist record- 
ing her debut album. 

With Farias. I 6pe7- Negrete wrote a 
song called "Sevenisima." which 
Gonzalez recorded and will appear on 
her album. As with "LA LA LA." the 
track is featured in TV spots that will 
air exclusively on Telemundo. and 
Garzon directed a video. 

As with Diamaiilcs. Gonzalez didn't 
receive a sponsorship fee. but Lopez 
Negrete sa)'s she'll lie part of future pro- 
motional and marketing events where 
she can promote her album. 

Botli campaigns. Lopez Negrete 
says, involved "roUing up your sleeves 
with the arlist and creating from 
scratch, ll was far more collaborative 
from the poinl of inccpllon than typi- 
caladvertisingcampaigns. And I think 
that was ver>'speciaL" 



.bl: 



For 24/7 Latin news 
12 and analysis, soc 
billboard.biz/latin. 



MIX AND MATCH 

Mixup Launches MP3 Store In Mexico 



Mexico's premier music retail chain, 
Mixup, launchediis much-anticipated 
MP3 store May 21. The store. Mixup 
Digital (mixupdigital.com). opened 
with nearly 700,000 digital rights man- 
agemenl-free tracks from all foiu major 
labels, with independents to be added 
at a later dale, Mixup founder Isaac 



iisi 













In the mix: Mixup Digital is the online outlet 
of Mexico's top retailer. 



Massry says. 

The goal is to reach 1 million tracks 
by the end of the year. Songs are priced 
at 10-12 pesos each (77-92 cents). A 
check of the store's beta site showed 
that only EM i tracks went for the higher 
price. There didn't appear to be any 
full-album discounts, though firsl-lime 
shoppers get 12 tracks for free. 

Mixup Digital will be sup- 
ported by a marketing cam- 
paign that includes in-store 
signage, newly designed shop- 
ping bags, employee buttons . 
print ads and radio spots. 
Wisin & Yandel. Yahir and 
Alexander Acha have taped 
video testimonials encourag- 
ing consumers to download 
legally from the store. 

Online download stores 
Beon andTarabu haven't fared 
well in Mexico, in part due lo 



the iackofportabilily of their 
rights-protected tracks. "La- 
bels have finally decided to 
sell MP3s so we've decided lo 
support ihem," Massr> says. 
As MP3 files. Mixup Digi- 
tal's offerings can be used on a com- 
puter, phone, iPod or other MP3 player. 

Lower online credit card use and 
rampant piracy have also stymied on- 
line dowTiloads in Mexico. Biuwith65 
locations throughout the country. 
Mixup enters the digital world with an 
established brand behind it. For music 
fans, "it's a natural destination," says 
Sergio Lopes. EMI VP of marketing and 
digital development for Latin America. 

"We're pretty positive on it." says 
Seth Schachner, Sony Latin VP of dig- 
ital business for Latin America, on the 
store's prospects, noting that Mixup's 
prepaid gift card business, promoted 
through its physical stores, is a "criti- 
cal distinction" from Beon andTarabu. 
Among other things, the ability to pay 
with prepaid cards eliminates the re- 



luctance of some consumers to use 
credit cards or enter confidential infor- 
mation onhne. 

An earlier altempt at an MP3 store 
in Mexico was spearheaded by the Mex- 
ican independent label Noiselab from 
its own branded storefront within 
Beon.com. But when it came to sales, 
"nothing happened." Noiselab founder 
Hector Mijangos says. "Everybody is 
downloading from blogs and torrents." 

For Mixup Digital to be successful. 
Mijangos thinks it should offer added 
value: "If you buy 10 records you'll get 
one free, or tickets for a show or some- 
thing like that." 

like Mixup. Beon.com is part of the 
retail conglomerate GnipoCarso, lead- 
ing some to speculate that Mixup"s 
M P 3 store will replace Beon. (At press 
time, Beon's site featured the message 
"We are changing to serve you better. 
We will have news for you soon.") 

Apple didn't comment on specula- 
tion that its iTunes store would launch 
in Mexico this year. — Ayala Ben - Yeh uda 
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■BRIEVE 

TILLAN APPOINTED 

MTV TR3S GM 
Jose Tillan has been appointed 
GM/executive VP of the bilin- 
gual entertainment channel 
MTV Tr3s. After helping launch 
the channel in 2006 as its sen- 
ior VP of music programming 
and talent strategy, Tillan 
moved on to a regional posi- 
tion as senior VP of content 
and creative for MTV/VHl Latin 
America. He will continue to 
be involved with those net- 
works and serve as executive 
producer of this year's Los Pre- 
mios MTV awards show. Tillan 
will be based in New York and 
Miami and report to MTV GM 
Stephen Friedman, who had 
temporarily helmed MTV Tr3s 
after the departure of Lucia 
Ballas-Traynor last summer. 

—Ayala Ben-Yehuda 

UNIVISION UNVEILS 
SUMMER CONCERTS 
Univision Radio formed a 
partnership with Smirnoff Ice 
to produce and promote 
three Latin summer concerts. 
The events, called Fiestas 
Chulas, are part of a national 
Smirnoff Ice promotion and 
will be sponsored by Diageo, 
the maker of Smirnoff Ice. 
The first show, featuring Baby 
Bash, took place May 22 at 
the 2.000-capacity Pavilion 
at Sunset Station in San Anto- 
nio. Valeria Gastaldi, former 
member of the Argentine 
pop group Bandana, opened. 
Singer/songwriter Jeremias 
will perform July 3 at the in- 
timate Gibson showroom in 
Miami, which fits 200 people. 
And on Sept. 11, Gastaldi will 
open for Ozomatli at the El 
Rey Theater in Los Angeles. 
All concerts are by invitation 
only, and fans can win tickets 
online at coolcontodos.com 
or from radio contests. 

—Leila Cobo 

MEDINA LAUNCHES 
DIGITAL GIRL 

Sony Music Latin label man- 
ager Loren Medina is leaving 
the company and launching 
her own online marketing 
firm, Digital Girl, in partner- 
ship with former Sony Latin 
publicist Rocio Gutierrez. 
The company will be based 
in Los Angeles and focus on 
developing and implement- 
ing online marketing cam- 
paigns for artists. —LC 



16 BILLBOARD ' JUNE 6, 2009 



ate rial 




\^^r^Bm SONY MUSIC 



presentan: 

TOUR UN DIA MAS 2009 






May 29th 
May 30th 
May 31st 
June 2nd 
June 4th 
June 6th 
June 9th 
June 1 1th 

June 12th 
June 13th 



Mianni 

Orlando 

Atlanta 

Charlotte 

New York 

Chicago 

Denver 

San Francisco 

Los Angeles 
Pomona 



Santos 

House of Blues 
Pure Atlanta 
Stir 

Nokia Theatre 

Congress Theatre 
Ogden Theatre 
Regency Center 
Grand Ballroom 
Club Nokia 
Fox Theatre 
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In stores now 



June 1 4th 


Phoenix 


Rain 


June 1 5th 


Las Vegas 


House of Blues 


June 1 7th 


San Diego 


House of Blues 


June 1 8th 


El Paso 


El Paso County Coliseum 


June 19th 


San Antonio 


Club Rio 


June 20th 


Dallas 


House of Blues 


June 21st 


Houston 


House of Blues 


June 25th 


Seattle 


El Corazon 


June 26th 


Portland 


Roseland Theatre 


July 3rd 


Miami 


Miccosukee Casino 
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OpenFor Business 

Usually A Headliner, Buckcherry Expands 
Its Audience By Opening For Kiss 



Buckcherry has made great strides in estab- 
lishing itself as a consistent headliner in the 
last few years. Between September 2008 and 
April 2009. llie band grossed $9.4 miUion from 
54 shows reported to Billboard Boxscorc. many 
of those co-headlining with Avenged Sev- 
enfold. That's an average gross of $174,226 
per show, quite healthy indeed on tickets that 
started at S35. 

So w hy veer ofTUiat headlining path to open 
for Kiss for 50-plus shows beginning in Sep- 
tember? "It's Kiss." Buckcherry gititarisi Keith 
Nelson says, "nicy're the biggest band in the 
world, llicy're legends." 

Buckcherry manager Allen Kovac at 1 0th 
Street Entertainment looks at 
it this way; "Jlml Hendrix 
opened up for the Monkees." 

To elaborate. Kovac says it's 
about "building audiences and 
not always (he same audiences. 
We Iry to create an ecosystem 
of cross-demographics. Kiss 
doesn't fit into the Shinedown. 
Avenged Sevenfold. Breaking 
Benjamins, Three Days 
Grace, Flyleaf demographic. We've been 
there, done that. I think what Kiss wants is 
lo be vampires for our audience, and we def- 
initely want to be vampires for their more af- 
fluent demographic." 

Nelson believes that, to a degree. Kiss would 
like to tap into Buckcherry"s younger demo. 
"I also think on some level they want to take 
a band out that doesn't suck." he says. "They 
have a lot of choices of bands to take out, and 
we're truly one of the last rock'n'roll bands 
out there. And I think they recognize that." 

While some bands have done well with a 
headlining-only approach to artist develop- 
ment through touring — Coldplay comes to 
mind — it seems that a mix of prudent head- 
lining, strategic support and key festivals is 
more practical for most bands. "We really be- 
lieve in that methodology." Kovac says. ''It 
would be easy for Buckcherry to make a little 
more money on the guarantee by headlining, 
but they're going to make it up in the mer- 
chandising. When you're playing in front of 
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15,000 people as opposed to 8,000 people, 
you're going to make up the differential in 
headlining money with merchandise money." 

While certainly Buckcherry's approach is 
more contemporary than that of Kiss — after 
all, Buckcherry has new material — struc- 
turally their songs aren't so farapart. "Rock- 
'n'roll is rock'n'roll, it's not rocket science." 
Nelson says. "We're a little more modern, but 
essentially we're both rock'n'roll bands." 

The upcoming Kiss tour has garnered atten- 
tion for plotting its routing based on fan voting 
on the music social networking site Eventful, 
which Nelson thinks is a "brilliant idea. Our in- 
terac tion witli our fans has really been key lo a 
lotof decisions with this band." he 
says. "Witli the Internet and tlie 
way communication is now. it re- 
ally affords you the opportunity to 
be in touch with your audience." 

At press time, the top 10 mar- 
kets in demand, and 15 of the 
top 20, are in Canada. ""Canada 
is a great environment for rock- 
n'roll. They're rabid for il," 
Nelson says. 
Buckcherry will benefit from plenty of pro- 
motion this summer, much of it geared around 
its current single "Talk lo Me." Addilionally. 
TNT partnered with Buckcherr)' to feature the 
band's version of Deep Purple's "Highway 
Star" as the network's theme song for its 2009 
NASCAR Spring Cup Series coverage. TNT pro- 
duced a fuU-lenglh music video of the song tiiat 
debuted on NASCAR.com, and shorter versions 
will be featured in a wide array of promotions. 

And, as ever, there's the live show. "One thing 
we've never been guilt)' of is being lazy or sit- 
ting back waiting for things to happen," Nel- 
son says. "We're road dogs, and we've spent 
the last four or five years on the road constantly, 
coming home just long enough to make a 
record. Live is where we thrive. It's what we do 
best and where we want to be." 

Buckcherry is booked by Andrew Good- 
friendatTKO. Kiss is booked by Mitch Rose 
at Creative Artists Agency. 
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CTnprecedented Pop Power! 

Introducing Joel Whitburn's 

Top Pop Singles 1955-2008 - 12th Edition 

2 Books In 1 . . . Now Includes All Bubbling Under Hits! 
Our Biggest TPS Ever. . . 3 7,900 Titles by 7,800 Artists! 



Bigger, broader and better 
than ever, Top Pop Singles 
1955-2008 -Ulh Edition 
includes every artist and 
song that made Billboard's 
'Hot IOO,"'Bubbling Under" 
and Pop singles charts. 

Hot New Features 

• All SubW/ng Under titles 

• »1s on Billboard's 6 other 
major singles charts 

■ Alphabetized Classics 

• Duet and featured 
names shown exactly 
as on record label 

• Digital downloads 
and more! 

With Essential 
Chart Data 

' Peak Positions 

• Debut Dates 

• Weeks Charted 
and morel 




■ ' See full book details, 



See full book details, 
ordering Information and sample 
pages at www.recordresearch.com 



Access MusicVault — The Complete Record Research Music Data Archives. . .Online and 
On Demand. View a Sample Search and Subscribe at www.recordresearch.com 
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Concert Grosses 



GROSS/ 


ARTIST(S) Attendance 

Verme, Date .■ 


Prontotef 




H $3,845,125 


CHER 


H S9S 


Coknseum at Cmurt Pa(ac«, L« 36,493 ^')Oa%>-<i"r 
Vsgas. May 12-13, K-17, 19-20, 23-24 ;h.;./,5 to.j^ »loxs " 


Concerts West/AEG Live 




PH $2,647,805 


PINK 




02 Arena, London, May 1-2.4 f|fy*^[i,^ 


Marshall Arts 




ft $2,451,342 


LIONEL RICHIE 




02 Arana, London, April 4-5 f?(?i*',.^vj -ho.v' 


Marshall Arts 




n $2,450,119 


BILLY JOEL « ELTON JOHN 




Scottrsde center. SI. LouK. May 14 }f'^^? 


Live Nation 




H $2,258,537 


BILLY JOEL « ELTON JOHN 




Qwest Center. Omaha. Neb.. 17.211 
May 12 


Goldenvotce/AEG Live 




PV $2,216,574 


SNOW PATROL 


^1 145 38 


02 Arena. London, March 14-16 ^*f^ir,,^^ s,,o,vi 


Metropolis 




P| $2,155,362 


AC/DC 


MM (£1.^64 ISO; 


02 Arena. London. AprtI 14. 16 ??^?o'vo 


5.J.M. Concerts 




WM $2,129,922 


THE PUSSYCAT DOLLS, LADY GAGA 




Acer Arena. Sydney. May 22-25 .r.-^y. 


Michael Coppel Presents 




■■ $1,943,542 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 




Crow Stadium, Columbus, Ohio, 25,088 
May 23 i ,- 


The Messina Group/AEG Live 




!■ $1,834,838 


KISS 1 


^1 sise.os/S7e7s 


Arana Anhambi, Sio Paulo, 27,865 
Brazil. Aprit 7 yiOOO 


T4F-Time For Fun 




■I $1,221,043 


OASIS 


MlM (2.5S2.720 '64^ J 
m SI91 3S/SS6.10 


Arana Antiombi, Sto Pauto, 19.259 
Brazil. May 9 4; i 4< >,: 


T4F-Tlme For Fun 




HI $1,031,073 


BOB DYLAN 


Uri (E702.610> 
m t6<)7VSSS03 


02 Arena, London, April 25 ]^'^^ ^ 


M $994,724 


NEIL YOUNG, EVEREST 1 


m a'iTseTooiruKiiT'} 
^1 i\om/iA4.r. 


Mile One Centre, St. John's, 14,459 
Newfoundland. April 6-7 • ,vn M-i om-. 


Live Nation Global Touring. GllletT 
Entertainment Group 




■1 $977,238 


IL DIVO 


^1 (129 98/(24 Jd 


Air Canada Centie, Toronto, May 5 ^^j^j^J 


Live Nation Global Touring 




H 


ERIC CLAPTON, ARC ANGELS 1 


^1 1:7*. '.^.(^ni.^^ 


M.E.N. Arena, Manchester. 12,120 
England, May 14 I2 50o 


3A Entertainment 




H $959,572 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


Merriwealher Post Pavilktn, 19.316 
Columbu, Md., May 22 oi,: 


I.M.P., The Messina Group/AEC Live 




M $955,915 


AL MURRAY 


m (37 ee 


02 Ar.™. London. May «•» "iff,.„r, 


Avalon Promotions 




■I $845,080 


ENRIQUE IGLESIAS 


lljj (€557755) 

^1 t68.ia;/SSSos 


02 Arena, London, May 15 ^f'ffq 


5.J.M. Concerts 




R $801,020 
Ifif (16750/(63 SO 


VICENTE FERNANDEZ, SHAILA DURCAL 


Citizens Buslnais Bank Arana. 7,430 
Ontario. Calif., May 22 ..- r>,,r 


Ralph Hauser Promotions 




PH $799,465 

rW (I,6a2,69d rMi«) 


HEAVEN AND HELL 


^1 (156.29/(1290 


Credlcard Hall. Sho Paulo, Brazil. 12,657 

May 15-16 v 740 t-/,o -.ho-.v. 


T4F-Tlme Fof Fun 




Efl $784,010 


DAVE MATTHEWS BAND, THE AVETT BROTHERS 


Ui (70/5'10 


Cynthia W. Mitchell Pavilion, The 15,677 
woodlands, Texas. May 1 }6 599- 


Uve Natlort, In-house 




ffl $761,296 


VICENTE FERNANDEZ, MARIBEL GUARDIA 1 


Stockton Arena, Stockton, Calif., 7,549 

May 10 ee:? 


Ralph Hauser Promotions, FAY Entertainment 


Pfj $755,144 

(BS.'''K,f4/(4e 


T.I., YOUNG JEEZY. PLIES, YUNG LA 


Cobo Arena. Detroit, March 7 


Sweetheart Productions, Olympin 
Entertainment 




R $743,698 


NICKELBACK, SEETHER, SAVING ABEL 


■Hi (rt)'S::dbO 


Lakewood Amphitlieatre, 18,209 
Atlanta, April 23 --^ ■ou; 


Live Nation 




Pi $743,689 


NEIL YOUNG, EVEREST 




John Labatt Centra, London, 8.973 
Ontario, April 15 .nu: 


Live Nation Global Touring 




|H $741,945 


GIRLS ALOUD 


Cid (£504.5(5) 
^1 (SI.47/(4<II? 


02 Arena. London. April 26 * 


Live Nallon-U.K. 




ER $736,300 


FLEETWOOD MAC 




Ui £U?''1';7 


Scottfftde center. St. Lou*s. May 5 


Live Nation. In-house 




■I $732,325 


NICKELBACK, SEETHER, SAVING ABEL 




EA^ (S926Ji4CAi»d»» 
^1 (130.22/S3U3 


Pengrowth Saddledome. 13.475 
Calgary, Alberta. April 2 ■■^m 


Uve Nation 




Wm $714,260 


NEIL YOUNG, EVEREST 




(1882975 CansM",) 

^1 (i<iise/s-ii.49 


Rexall Place, Edmonton. Altwrta, 10,144 
April 23 LJU-. 


Uve Nation Global Touring 




BS $713,543 


FLEETWOOD MAC 




■■■1 (I4f>75/S!2 2f] 


St. Pete Times Forum, Tampa, 7,542 
Fla.,April22 -'i72: 


Live Nation, in-house 




PH $711,375 


ERIC CLAPTON, ARC ANGELS 




EIJ (Ed6fi.010> 
^1 (76/(4$ 60 


Echo Arena, Liverpool, England, 8.751 

May 13 i^-j^: 


3 A Entertainment 




PH $699,238 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


tJj 1,91 


Alllet Arana, North UtUe Rock, 13,614 

Ark,. May 16 \4bBi 


VarrwII Enterprises, The Messirta Group/ 
AEG Live 




ffl $687,090 


VICENTE FERNANDEZ, MARIBEL GUARDIA 


COW Palace, Daly City, CalH.. 6,760 
May 9 ■vU'i 


Ralph Hauser Promotions. F&Y Entertainment 


tK $685,208 

MH 072 50/35250 


VICENTE FERNANDEZ, SHAILA DURCAL | 


Rabobank Arena, Bakersfleld, 6,607 
Calif.. May 23 7..07 


Ralph Hauser Promotions. Monterrey 
Productions 




Ri $681,581 
Efil $&4.7S/$44 75 


NICKELBACK, SEETHER, SAVING ABEL 


Alttel Arena, North Uttle Rock, 12.760 
Ark.. April 19 U.i'.S'- 


Uve Nation, In-house 





The 2009 edition of 
ITTG is HERE! 
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So be the first 
on your block 
to have this 
completely 
updated 
edition, with 
over 30,000 
artists, 

managers and 
agents from 
76 countries 
worldwide, 

including 
the U.S. and 
Canada. 



Go to www.billboard.com/order 

to get your copy today! 
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BY ANTONY BRUNO 



As Seen On TV 

Rhapsody Spotlights Artists To Reach Consumers 




All the TV ads that tame out in 
support of Green Day's new 
album. "21st Century Break- 
down." featured the lead single 
"Know Your Enemy." But only 
one advertiser got exclusive 
footage of tlie band — Rhapsody. 

While it isn't unusual for 
retailers and other partners to 
air ads featuring a song clip or 
music video when promoting 
a new release, it's rare for artists 
10 film custom footage for 
them. But Rhapsody executives 
say the Green Day ad is just the 
first in what will be a series of 
TV spots featuring artists with 
new music coming out, about 
one every other monlli. Next on 
deck is Rob Tliomas. with more 
to follow. 

When Rhapsody and 
MTV's Urge music service 
merged lo form what is now 
Rhapsody America. MTV 
committed $230 million in 
airtime for Rhapsody adver- 
tising on MTV Networks' 
channels. Rhapsody aims to 
leverage that commitment to 



not only advertise its service 
but get what it really wants 
from each artist involved — ex- 
clusive content. Green Day. for 
example, made ''21stCentury 
Breakdown' available for 
streaming on Rhapsody for a 
weekbeforeits May 15 release. 
The album also appeared on 
Rhapsody partner sites like 
MTV's the Leak. 

Based on viewership data 
from the networks that aired 
tJic Green Day ad, Rhapsody cs- 
timalcs it reached close to 150 
million viewers in the first two 
weeks w^hile also generating 
100,000 plays on MySpace and 
YouTube. The album debut set 
a new single-day traffic record 
for the Rhapsody home page, 
as well as a new streaming 
record for an album with 
430.000 streams in three 
days — three times that of the 
prior recordholder, Lil Wayne's 
"Tlia Carter 111." 

But artists and la- 
bels hoping for sim- 
ilar results shoiUd be 



Rhapsody in green: GREEN DAY, with samples of the 
exclusive footage it provided the music service for TV ads. 



WALK THIS WAY 

The iPhone may have usurped it as the domlnarr 
portable media player of choice, but Sony's Walk- 
man keeps plugging away with new devices. The 
most recent innovation is the X-sertes Walkman— 
a Wi-Fi-enabled, touch-screen video MP3 player. 

The 3-inch OLED screen is optimized for video view- 
ing, with a 180-degree viewing angle. For music, it fea- 
tures an integrated noise-canceling technology that 
blocks out ambient noise; included headphones re- 
duce excess sound as well. Various listening modes- 
such as airplane, bus and office— optimize the filtering 
even further. 

On the content side, the X-series Walkman comes with 
not only an FM tuner but also access to the Slacker Radio 
personalized radio service, as well as connections to ex- 
isting digital music stores. 

Various models will be available this June, at prices 
ranging from $300 to $400. —AB 




aware that Rhapsody won't 
work with just anyone. The 
company expecLs artists and la- 
Iwls to support tlie ad campaign 
with links on tlieir Web site, fan 
communication and any re- 
sources the label can bring to 
drive fans to Rhapsody. 

"We want to make sure 
they're wiUing to commit them- 
selves to the project." says 
David Krinsky. GM of label re- 
lations for Rhapsody. "If an 
artist thinks we're just going lo 
tlirow an ad at tJiem. we're not 
tliat interested." 

According to Peter Standish. 
senior VP of marketing al 
Warner Bros. /Reprise. Green 
Day's label, the key lo Rhap- 
sody's ability to maintain thai 
stance is to create a good ad. 
which he says is exactly what 
happened in tills case. As much 
as labels can use the free 
advertising, there's al- 
ways a concern aboul 
liow the act's image and 
music are used. 

"You have to make 
■^ure the band is pre- 
sented in a credible and 
favorable way," Standish 
says. 'Not all impres- 
sions are created equal." 
In this respect. Green Day 
seems to have found a work- 
able model. The 30-second ad 
depicts the band members 
preparing to take the stage, with 
the lead track playing in the 
background. Scattered about 
backstage in the dressing room 
and on the path to the stage are 
more than 50 visual clues that 
reference past Green Day al- 
bums, videos and themes- 
such as the grenade from 
"American Idiot" and the 
masked guys from "Basket 



Case" — which Green Day and 
its management had input in 
selecting. 

The next ads in the series will 
feature nmch the same model 
but with different cues and the 
artist interacting with them in 
different ways. 

The goal of the .spots isn't lo 
explain Rhapsody's subscrip- 
tion ser\'ice — something that's 
virtually impossible lo do in 30 
seconds. Instead, they serve 
two purposes: lo promote the 
service as a way to acquire ex- 
clusive music and to let fans 
know where to find it. 

Services hkc Rhapsody have 
struggled to communicate the 
benefits of the music "rental" 
model. By scoring exclusive 
streaming rights lo hit songs, 
Rhapsody hopes to attract fans 
to its site, where it can make its 
case directly. The ability lo do 
so will be especially important 
in the wake of rival Napster's 
laimch of an aggressively priced 
S5-per-month streaming and 
download hybrid plan (bill- 
board. biz. May 18). 

"It's a great driver to get peo- 
ple to come to our site, where 
we can better explain the value 
of subscription." Krinsky says. 
"These ads become a hook lo 
tell that story." 

And while Apple pioneered 
the practice of trading exclu- 
sive content for advertising 
with such acts as Coldplay, 
Eminem and Bob Dylan, the 
company's ads lately seem to 
be more focused on i Phone 
apps than artists. That leaves 
an opening for Rhapsody to 
exploit. •••• 
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BITS & BRIEFS 



AUTO TUNED 
MySpace Records and Toy- 
ota are teaming for a music 
competition called Rock the 
Space. Through July 1, 
artists can submit an origi- 
nal song to the social net- 
working site; the winner re- 
ceives a recording contract 
with MySpace Records. Five 
finalists will be featured on 
the Toyota Music profile and 
advertising throughout the 
site. The MySpace commu- 
nity selects the winner, 
which will be announced in 
September. 

BAND AID 

The direct-to-fan music dis- 
tribution firm Bandbox 
launched its free digital/ 
physical music store. The 
service acts as a sates wid- 
get that users can embed 
on sites like MySpace and 
Facebook. Participating 
artists— which so far include 
Jewel, Taylor Swift and 
Keith Urban— can set their 
own prices, release content 



at will and create custom 
digital/physical bundles. 
Bandbox is free to the acts 
and labels involved. It pass- 
es along 100% of all digital 
sales to the artist, 

AD IT UP 

ReverbNatlon is offering 
artists the ability to earn 
money from ads embed- 
ded when their music plays 
on the service. The ads will 
appear within the album 
cover art that's displayed 
when songs are streaming; 
participating acts will get 
50 cents for each song. The 
only caveat is that bands 
can't charge for the tracks 
that carry advertising. The 
songs with advertising 
will appear on a separate 
section of the ReverbNa- 
tlon site, the landing page 
for which will also contain 
advertising. Only invited 
bands will be able to take 
advantage of the new 
service, expected to be 
available in June. 



AOL MUSIC 

TOTAL MONTHLY STREAMS 
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After the Indie 
act's song 
premiered on 
AOL's Spinner 
and teen-skewed 
RED sites, it 
makes a grand 
entrance near 
the top. 




TOP SONGS 



; CLAY AIKEN 

i ELLIOTT YAMIN 

Fijtil 'Oi Lcve HICSORV 



: DAVID COOK 

ligt-tlln fllGMWHIIj: 



: DAVID ARCHULETA 



TOP vroEos 



: SOULJA BOY TELL EM 

Turn My SwaQ On COU.MniLnMTCRSCOPE WMt 

3 LL WAYNE 

Prom Oumn cash MOICV,'UHVEflSAL MOTOWN 1TI.3SI 

mjut 



On Top Songs, the 
"Idol" winner 
takes up one of 
nine slots 
occupied by 
former 

contestants from 
the Fox TV show. 
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10 FLO RIGA 
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Source AOL MuUc for iTi* roor wMhj ending M«y 21. 




Bryan 

The label executive talks about 
the lessons he learned from TVT 
and what's ahead for his Polo 
Grounpls imprint 



After 11 years at TVT Records as VP of urban A&R, Bryan Leach decided to answer the call 
of his inner entrepreneur. 

In addition to serving as senior VP of urban for J Records, the industry veteran dou- 
bles as president of his own imprint, Polo Grounds Music. Under the RCA Music Group 
banner, Polo Grounds also includes publishing and brand marketing divisions. 

Hurricane Chris helped the fledgling label make a huge splash when the rap new- 
comer's hit single "A Bay Bay" became a 2007 summer anthem. The song snowballed into 
a hit ringtone, selling 1.5 million mastertones, according to Nielsen RingScan. 

A native of Harlem, Leach began his music executive career working for Dick Scott En- 
tertainment, whose roster included Teddy Riley and New Kids on the Block. Leach joined 
TVT in 1995 as director of artist development and was promoted to VP of urban A&R 
three years later. Among the acts he signed during his tenure were Lil Jon & the East 
Side Boyz, the Ying Yang Twins and Pitbull. 

Pitbull and Leach professionally reunited recently when Polo Grounds signed the 
Latin rapper. The label is ramping up an aggressive release slate for 2009, leading with 
Hurricane Chris' sophomore album July 28 and the September release of albums by Pit- 
bull, Yo Gotti and R&B singer Avery Storm. 

In an interview with Billboard, Leach talks about his expansion plans for Polo Grounds 
as well as what he learned from his time at TVT. 




Given the industry climate then 
and now, why pursue operat- 
ing an indie label? 
It made more sense than ever to 
start my own label because I was- 
n't afraid of the changing limes. 
Majors were being forced to act 
like indies, having lo look at 
500.000 units as being a success 
when that w^asn't a number they 
would even sneeze at before. But 
that was something I was used to 
from the indie perspective; 100.000 
units was a celebration for us. 

What was the reason for 
aligning Polo Grounds with a 
major label? 

I looked at the histories of |ive. In- 
terscope and Arista. These were 
mini majors on steroids. But they 
had one thing in common: chief 
executives with indie mind frames 
who merged successfully with a 
major. That's the one mistake 1 
felt was made at TVT — not mak- 
ing that connection when we had 
the opportunity. 

Is that why TVT eventually 
imploded? 

Even when TVT was having its 



biggest success. I still felt there 
was a problem in terms of break- 
ing through the ceiling. Pitbull is 
one of the most successful bilin- 
gual rappers in the U.S. and he 
had the chance for that to happen 
as well overseas. But TVT didn't 
have a distribution setup in most 
of the international markets, so 
we weren't able to break him 
there. The same with Lil Jon. Not 
every rapper can be successful 
overseas, but I felt those two were 
made for that. We could only take 
them so far. 

I saw firsthand all the ways an 
indie and major can effectively 
work hand in hand. First, in get- 
ting a project to a certain point and 
then benefiting from having addi- 
tional muscle in place to go beyond 
that. Partnering with a major was 
something we should have done 
at TVT 

What other lessons did you 
take away from your TVT expe- 
rience that you're applying at 
Polo Grounds? 

Learning to strike while the iron 
is hot; taking the necessary risks 
to move forward. [TVT] needed to 



work better with other labels and 
make it easier to do business with 
each other. It's hard for business- 
men to run a label — especially 
when they try to market them- 
selves as pro-artist and creative- 
driven — if they don't understand 
music, emotions and how lo mo- 
tivate creative people to record the 
music. The bankruptcy [after los- 
ing a $4.5 million judgment in a 
lawsuit with rival Slip-N-Shde over 
a Pitbull CD], a dispute with BMG 
over reciprocal rights and swaps, 
sending legal letters to your own 
artists, not taking care of the big- 
bread earners among your artists 
and employees . . . it was just ter- 
rible business. 

Can you transform Hurricane 
Chris from a singles artist to 
one who also sells albums? 
I feel the same challenge about 
selling albums as I've had with 
any project I've done. ! remem- 
ber people in Atlanta telling me I 
shouldn't sign lil jon because that 
cnmk shit wasn't happening. The 
same with the Ying Yang Twins. 
With Hurricane's first record, I 
got a call from someone telling 



me the single was garbage. Two 
months later the same person was 
telling me it was his favorite 
record. People forget labels have 
always had artists who have been 
considered singles sellers. That 
challenge has always existed. The 
bottom line lies in developing 
artists and making strong albums. 
Development sells records. 

Last year you launched a pub- 
lishing joint venture with RCA 
Music Group. What publishing 
projects have been initiated 
through that division? 
Starling a publishing division was 
done to help diversify Polo 
Grounds, become competiti%'e and 
build equity. We built a small cat- 
alog independently for a year be- 
fore partnering up. Hurricane 
Chris and Phunk Dawg [Lil' 
Boosie] are on our wriling roster. 
We are currently closing publish- 
ing deals with several other hip- 
hop writers as well as some 
R&B/pop writers. The publishing 
venture is being done with the 
same indie approach: not to com- 
pete in bidding wars with an FMI 
or Universal but reach out to writ- 



ers who are just starting out. who 
may have a few placements al- 
ready but aren't really on anyone's 
radar yet. 

Polo Grounds also has a market- 
ing division under which you've 
done major campaigns with Fila. 
How did that come about? 
Fila is rich in history with hip-hop 
and Jon Epstein, formerly with 
Adidas, understands hip-hop. So 
we wanted lo help him reintroduce 
Fila to urban consumers. However. 
I had to figure out how to compete 
with Steve Stoule, Diddy and Chris 
Lighty — who do such a great job 
of connecting brands with 
artists — because 1 didn't have an 
act on the level of a Jay-2, Diddy 
or 50 CenL 

Our angle is to make compa- 
nies believe in the discovery 
process, like how cool it was 
when Converse aligned with 
Santigold. She isn't big but she's 
cool on the next-artist front; she's 
on the cutting edge. 

Once "A Bay Bay" started pop- 
ping, we convinced fila that a shoe 
tie-in would be a big seller. Our 
Helmsman sneaker had a look 
similar to the Prada sneaker. We 
produced and filmed the commer- 
cial. placing ads on BET's "Rap 
City" and "106 & Park" and in var- 
ious magazines, fila sold over 
400.000 pairs at J50-S60 a pair in 
the first launch. 

Last October we did the sea- 
sonal Melrose line with Nina Sky. 
We're still waiting on those num- 
bers lo come in but Fila was 
happy with the run. We're cur- 
rently putting together a cam- 
paign focused on the Latin 
community with Nina Sky and 
Pitbull and eyeing the same kind 
of success. We plan on being 
more aggressive on the interna- 
tional front as well. We're not 
leaving any stone unturned. ■■- 



Isabels have always had artists who have been considered 
singles sellers. Tbe bottom line lies in developing artists ^ 
and making strong albums. Development sells records.^^ 
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FOR CORNERSTONE, 
BRANDS ARE THE 
NEW RECORD 
LABELS AND 
CORPORATIONS 
ARE THE NEW 
A&R G» 'vc 

BY CORTNEY 
HARDING 
PHOTOGRAPHY 
BY MATT HOYLE 



Rob Stone and Jon Cohen launched a collection of five extended singles that 
have sold a combined 105,000 copies, according to Nielsen SoundScan. 
They released a catchy tune that brought together superstar producer Pharrell 
Williams, emerging genre-bender Santigold and rocker Julian Casablancas. 
They're catapulting emerging bands like Matt & Kim and the Cool Kids 
from blog fame to real fame. And they're not even running a label. 



The Uvo are. in fact, nmning Cornerstone, which they loosely 
define as a branding agency, but in fact may be a new model 
for the music industr>'. Since it was f'oimdcd 1 3 years ago. Cor- 
nerstone has emerged as a major force, combining the func- 
tions of a label with the business model of an ad agency. 

Stone, who founded Cornerstone, and Cohen, a childhood 
friend who came onboard shortly afterward, don't dress or act 
the part of music industry' power players. A rang)' distance 
nmnerwho resembles a greyhound witii a great ear for music. 
Cohen often wears sneakers and forgoes epic parties and 
rolling around in linios for early morning jogs. Stone is equally 
casual and laid-back, the type of guy who offers you diet soda 
and chats amiably rather than flashing diamond cufflinks be- 
fore throwing you out of his office. But don't let the mellow 
atmosphere fool you. Along with Steve Stoute and Jay-Z's 
Translation and a handful of boutique shops. Cornerstone sits 
at the nexus of branding and music. The company houses dig- 
ital, events, strategic marketing and public relations divisions, 
as well as the Fader magazine and label. They employ a staff 
of 90 and have worked with client>^ ranging from Levi's to 



Southern Comfort to Proctor & Gamble. 

long gone are the days when Nike's use of the Beatles sparked 
outrage. These days. ever>'one from Beyonce to garage bands 
are looking to connect with brands, and Cornerstone, arguably 
the pioneer in the movement, is excited to help them. They serve 
as the middlemen between buying in and selling out, crafting 
deals to align artists with consumer goods and brand names. 

CONDUITS TO THE MASSES 

Stone founded Cornerstone in 1996 after working at SBK and 
Arista- He meant for the agency to be a standard music mar- 
keting shop. But in 1998, he read a profile of Sprite senior brand 
manager Darryl Cobb in Brandweek. "I was impressed with 
how he embraced hip-hop, and I literally cold-called him." Stone 
says. "He broke it down for me and asked me what assets we 
had. When I told him we had a stable of DJs he explained they 
were 'voiceboxes' and 'conduits to the masses.' " 

He told Cohen — who had left Columbia to join Cornerstone 
in 1 997 — and the pair decided to expand into branding: They 
laimched a campaign for Sprite. 
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'THE BEST THING ABOUT CORNERSTONE IS THAT THEY UNDERSTAND THE 
RECORD INDUSTRY WITHOUT BEING CONFINED BY IT.' coo.... .....co.. 



Around the same time, they noticed the growing presence 
of the Web and hired John Stiibb to boost their digital ofTer- 
ings. "This was back in the days of AOL; | fashion site and leg- 
endaiy Web 1 .0 flop) boo.com was an early client." Cohen says. 
"We saw that this was something woilh investing in and started 
working with bands and brands to roll campaigns out online. 
We were doing this before any of the labels." Cornerstone's dig- 
ital offerings include everything froTn mainstream and grass- 
roots promotion to social networking and application creation, 

At a time when music is used to sell ever^lhing from sneak- 
ers to political ideologies. Cornerstone manages to toe the line 
between keeping it cool and staying on message. The company 
is taking the influence that artists have always wielded and turn- 
ing it in to cold, hard cash. "We are good at creating ideas for 
our clients, and our staff has a high level of cultural savvy, " 
Cohen says. "We offer things like our field rep program, whic h 
has more than ISO part-time employees, mostly IS- to 24-year- 
olds that can coordinate local marketing plans and have a great 
knowledge of their hometown scenes. We're not stuck in some 
big label ivory tower," 

Of the rest of their staff. Stone says. "About \ 5 of them are 
on the lifestyle strategy and exeoition side, which is really like 
being a product manager for a record campaign. Tliey need to 
have a hybrid of skills and be able Ig back and fiirth between 
the agency and music worlds." 

Even lliough Cohen and Stone are embedded in new mod- 
els and media, they didn't want to entirely abandon the old ways. 
"We started the Fader in 1099l)ecause we wanted to document 
all the great music we were hearing and seeing." Cohen says. 
"We didn't start the magazine as a consumer product: the idea 
was to appeal to key iuHuencers. D)s and the industry.' Tlury'vc 
bestowed covers on M.I. A. and Kanye West, and while there 
have been a few misses — still waiting on that second album 
from Nina Sky — the magazine sustains a circulation of 1()0,0()0. 

LINKING BRANDS AND BANDS 

While coordinating corporate execs, record execs and nuisicians 
can often be like herding cats. Stone and Cohen have aimed Ibr 
more ambitious projects through the years. " I don't think we've 
ever had a project that we've seen as being a flop or a failure," 
Stone says. " Bui even when the end result is excellent, the process 
can bever>'. very painful. The more ambitious something is, the 
more excruciating the planning process can be." 

Many of their recent successes involve releasing music: the 
Moiuitain Dew Green Label Sound initiative; the Converse 
"Connectivity" track; and a scries of mixes they've helped co- 
ordinate with Nike. 



In terms of music sales, the Nike mixes are one of Comer- 
stone's most successful projects. Cohen and Stone acted as the 
A&R men for the tracks: choosing the artists, connecting them 
with Nike and then marketing the music. 

"In the case of Nike Plus, we were aggregating content for 
a distinct purpose, helping D)s and rappers create sound- 
tracks for running." Cohen says. The appeal of the tracks, 
which are roughly 45 minutes long and marketed to athletes 
and couch potatoes alike, is hard to deny. LCD Soundsystem's 
"45:33" has sold 26,000copies, A-Trak's "Running Man" has 
sold 10,000. and Aesop Rock s "All Day" has sold 20,000. ac- 
cording to Nielsen SoundScan.The Crystal Method's "Drive" 
has sold 48,000, and the latest. De La Soul's "Are You In," sold 
1 .000 in its first week of release. 

"Nike gives us the opportunity to license great creative work, 
and it means the world to both us and the acts." Cohen says. 
"When LCD Soundsystem principal James Murphy] takes parts 
of his Kike track and uses those on his album, which then goes 
on to win a ton of crihcal acclaim, that makes us really happy. " 

Not only are the tracks an example ofsmart synergy between 
a brand and an audievice. they're also legitimately excellent 
songs that stand on their own musical strength. Another (Cor- 
nerstone and Nike project, the Kanye West/Nas/KRS- 
One/Rakim track "Classic (BetterThan I ve Ever Been)." was 
iu)nunated in 2008 for a best rap collaboration Cranuny Award. 

■Qui of all those, I tliink[Moimtain Dew's] Green Label Sound 
is the only proper label. They deserve a lot of credit, because 
they've been a real partner and they've helped the bands out in 
so many ways." Green Label Sound launched last year as a dig- 
ital singles label: the first release in 2009 will be U-N-l's "Land 
of llie Kings." in addition to a sampler witli Uacks fromCluroineo. 
Amazing Baby Holy Ghost and Solid Gold. Green Label Sound 
released four tracks last year, according to Hrank Cooper, VP of 
portfolio brands for Pepsi-Cola .North America Beverages. 

"The best thing about Cornerstone is that they understand the 
record industry while not being confined by it." he says. "They 
have great creative instinctji. strong research, and they under- 
stand how to work with large companies. It's a rare combination. " 

Cooper says the concept for Green Label Sound presented a 
number of challenges. "We had been in the music space for a 
while, but we had a couple diflcrent goals with Green Label Soiuid," 
he says. "We wan led to focus on DIY artists and give them greater 
exposure and help them build careers, but at the same time add 
value to our consumers. Some people were skeptical at first, but 
we knew we could work with Cornerstone lo do ilie program in 
a sensitive way and help build both the brand and the bands." 

One of those bands is Malt & Kim. a cheerful indie pop duo 



from Brooklyn. In addition to being one of the first Green Label 
Sound releases. Matt &. Kim are also signed to Cornerstone's 
in-house record company. Fader Label. Their latest album, 
"Grand," has sold 1 3.000 copies, according to Nielsen Sound- 
Scan.The band is equally pleased with its success on the brand- 
sponsored label as its traditional record label. 

"I was really wary about being part of the whole branding 
thing at first." the duo's Matt Johnson says. "I grew up being a 
DIY pimk kid, and the thought of working with huge corpora- 
tions freaked me out. But then I looked at what Cornerstone 
and Green Label Sound had to offer: They did a wheatpaste 
poster campaign for the track in five cities, which isn't cheap. 
They subsidized all our shows so we could keep the ticket price 
at $5. The branding wasn't huge or obvious. At that point. I 
couldn't see a downside." 

Johnson credits the partnership with helping attract MTV's 
attention while also keeping the band's reputation intact. "We 
did a Virgin Mobile commercial in Canada and got tons ofhate 
mail afterward, " he says. "We haven't had a single person give 
(Ls trouble about Green Label Soimd. and we have a whole bunch 
of new fans, too." 

Another artist who owes Cornerstone a thank-you card is 
singer/songwriter Santigold. Her debut alburn had barely set- 
tled in record stores' racks when she became a central part of 
Converse's Connectivity campaign , appearing in priiU ads and 
on billboards, as well as recording an original song with Pliar- 
rell Williams and Strokes frontman Julian Casablancas (see 
Q&A. page2SJ. 

"After we got the Connectivity concept from our ad agenc)'. 
Anomaly we went lo Cionierstone to flesh out how to get it done." 
ConvL-rsc diief marketing ollicer Geon Collrillsays. "I've been 
working with Cornerstone for a long time, and the biggest at- 
traction for me is Rob and Jon. Their understanding ofpop cul- 
ture and youth marketing is really imrivaled in their space." 

Coltrill says that Cornerstone coordinated the track and 
helped release the accompanying music video. It also oversaw 
the release of the track lo blogs and peer-to-peer lu-tworks. 

"They helped drive lionic the point that this was a legitimate 
song and not some sort of theme song or song about shoes," 
Cottrillsays. 

1 le adds that Cornerstone also participated in another recent 
Converse project, a CD of luisigncd bands that will be distrib- 
uted at shoe store chain Journey's nationwide. "We had a con- 
test and more than 5.000 bands submitted tracks," he says. 
" This is a project we'd love to do again." 

While Cornerstone is often pigeonholed as a hipster agency, 
the partners lake pains lo point out their musical range. "We 
did a campaign for Caress with Nicole Scherzinger from the 
Pussycat Dolls," Stone says. "We would be excited lo work on 
more mainstream acts. Om biggest goal is to create successf ul 
partnerships between bands and brands, and if those bands 
happen to be hitmakers, so be it. There is no company man- 
date that we have to work with indies." 

Stone adds that the freedom and flexibility lo pick and choose 
their projects witliout a company mandate is a large part of 
their success. "At record labels, for example, you don't get to 
decide what projects you work on," he says, "Sometimes you 
get stuck with something you're not passionate about, and 
you don't do your best work. We're able to pick projects based 
on the partners and our passion and not have to take things 
on just to get a check." 

Their impact hasn't been damaged by the recession, either; 
Cornerstone is working on developing a strategy with Levi's. 
"We're lucky, relative lo what's going on." Cohen says. "We can 
reach a lot of people in a cost-efiective manner, and there is a 
need for that." 

While Cornerstone's passion for music is cited by many as its 
greatest asset, Cohen and Stone think their ability to identify de- 
veloping talent might be an even bigger strength, " Big artists were 
unknowns when we first met them." Stone says. "When we put 
our stamp of approval on someone, it has an impact.'' •••• 

Cc, 



BOY IN DA 
CORNER(STONE) 

CORNERSTONE 
+ PHARRELL = 
STRATEGIC SYNERGY 

Pharrelt Williams says he was always 
aware of the power of branding, even 
if he didn't know It at first. "As I grew 
as an artist, I began to realize how cen- 
tral marketing and branding was to 
success," he says. So perhaps it's only 
a natural progression for him to launch 
his own branding agency in partner- 
ship with longtime collaborator Cor- 
nerstone. Both parties tell Billboard 
the deal Is still taking shape, and 



Williams will act as the "chief of ere- | 
ative" in the new venture. It will oper- ; 
ate separately from Cornerstone and 
have its own staff. 

"When I was a kid I'd see a video 
and the way an artist sang or the way 
that they moved or their presence, and 
that was what would get me really into 
them," Williams says. "When t got 
older, I realized that the video was a 
means of marketing. When you do 
things that feel organic and natural, I 
it's not like you're selling something { 
to people. The problem with a lot of j 
advertisement is that it feels forced. | 
And for kids, they can see It. They can 
smell it a mile away." 

If s that type of sawy that makes Cor- 
nerstone co-founder Rob Stone feel 
confident alx>ut the new venture. "We 
both have unique skill sets, and we can | 



combine them to create a powerful 
agency," he says. 

"We're starting small, on the ground 
level," Stone says, '^e have one or two 
clients and some things In the works." 

Williams isn't the first musician to 
launch a branding agency— last year, 
Jay-Z founded Translation with Steve 
Stoute. While Translation also brings 
artists and brands together, the firm fo- 
cuses on "multicultural" projects. 

Stone says Williams is talented at 
identifying the strengths of brands 
and artists and improving campaigns. 
"Pharrell is a natural at bringing peo- 
ple together in new ways," Stone says. 
"If you look at the kids backstage at 
his show, you'll see a lot of designers 
and artists and creative types. He's 
very talented at getting people think- 
ing in new ways." —CH 
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IN MUSIC, APPAREL AND BEVERAGES 
BY CORTNEY HARDING 



is hot. Once they get on an artist, they 
reall>' go all out to suppwrt them. They 
not only give them a cover, but they'll 
try and figure out a way to get in- 
volved and workon making sure that 
artist breaks in the mass media. 

Wasn't Cornerstone also involved 
in promoting and marketing tlic 
first N'E'R'D rolcasos^ 

They've been involved in all our re- 
leases. They helped gel the word out 
that we're underground and much 
more indie than what would be ex- 
pected in comparison with the songs 
I produce for other artists. The 
branding is very important because 
one of the most fickle demograph- 
ics is the indie scene. We had to re- 
lease our music properly so that the 
right ears got to it first and it could 
beconie viral after that. 

1.-..'. ciicj yuLi Li.'t involved writ- 
ing a song and making a video 
for the Converse "Connnrtiv 
ity" campaign? 

That campaign forged my partner- 
ship with Cornerstone. They were 
like. "Converse wants to do X. Y and 
Z. Wc want to know what you think 
and how yoii would do it, because we 
fell it would resonate with people bet- 
ter if it was coming direcUy from you." 
So I was like. 'Well, here's who 1 want 
to work with and here's the track." 
And tliey were like. "OK. cool." And 
thai was it. ll just fell real. Sanligotd 
was amazing and )ulian Casablancas 
from the Strokes was amazing. We 
had a great time in the studio and 
vvlial tliat said to a lot ofkids was. "Yes. 
the track's cool, but this is why Con- 
verse is cool, because they understand 
what it would be like for the three of 
us to gel in a room and make magic' 
The same people who brought you 
that shoe, of comse they would make 
that kind of decision and put the three 
of us in the studio to make whatever 
kind of song we want to make. That's 
the way of the future, if you ask me, 
and that's why we joined forces. 



kids who were just in it because they 

love what they do. 

The problem was that we couldn't 
employ them all. so we created this 
platfomi called artst.com. It's amaz- 
ing because it's a small online com- 
munity. They're mostly college 
students. There's everythingon there, 
from animation to architecture. We 
have teams at Vanderbilt, Hamrd. 
Yale that are out there working really 
hard, gising us great feedback on the 
site and the people they're bringing to 
it. It's just our way of giving back to 
our fans and giving them a means to 
be discovered. It's this big creative dor- 
mitory- of dope talent and kids getting 
to commune and increase their visi- 
bility so tliat they can be discovered. 

^ illionalre Boys Club Is knovtrn as 
^ luxury brand. How's It holding 
up in the recession? 
Billionaire Boys Club is a lifestyle 
brand. Ice Cream is a little more af- 
fordable, but BBC is different. I cre- 
ated that brand because I liad a lot of 
admiration for Ralph Lauren but I 
wanted to take that concept and pre- 
tend that Willy Wonka was the head 
designer. So it's different, and the 
clothes are made in Japan, so there's 
a price that goes along with that. Ice 
Cream, on the other hand, is like our 
silliness mixed with a huge, huge re- 
spect for skating and how 1 saw 
things when 1 was a kid. It's kind of 
Hkc mc making the clothes I never 
got to have when I was 1 5. 

How did you end up working on 
,-, TV ad for Nike in China? 
Cornerstone showed mc footage of 

the ad and they needed a track so 1 gave 
them something. The people at 
Wieden and Kennedy. Nike's ad 
agenc>-. wanted something that felt 
nostalgic. I had to use some of my 
older sounds and give them some- 
thing that felt a little more colossal. 
And it only plays in China, whicli is 
super-interesting because 1 like explor- 
ing sounds for different territories. 



At a Smirnoff press conference at the Bower>' Hotel last year, PharreU WiUiams admitted that hedoesn't sleep. "I'm 
just operating in a fog," he told the crowd. WilUams has plent>' of reasons to be worn out. Aside from his thriving 
career as a producer (of the new Usher album, among other projects), he performs with N'-E''R"'D {which is fin- 
ishing a new album), runs a clothing hne (Billionaire Boys Club) and a shoe line (Ice Cream) and will soon launch 
a branding agenc>' with Cornerstone (seestor>-. page 22). Me even has starlets lining up to work with him: A gossip 
column reported that Lindsay Lohan was overheard telling friends he wouldn't return her calls. 

Williams' break arrived in 1992 when Teddy Riley got him a gig writinga verse of the Wreckx-N-Effect hit "Rump 
Shaker." l ie then produced songs for performers from Kelis to Mystikal. before landing his first No. 1 with his pro- 
duction workon Britney Spears' 'I'm a Slave 4 U." In 2004. WiUiams won two Grammy Awards for his production 
on lustin Timberlake's "justified." 

Along the way he released five albums — three with N*E*R-'D, one with theNeptunesandone on his own — and 
found time to launch two fashion lines. Now he's preparing for the release of the Usher album, finishing the next 
N*E'-R*D project and working with Shakira. 



You're woll-known for bcrng a 
tastemaker, and you have a solid 
understanding of branding. How 
did you get started thinking about 
that in a strategic w^y? 
Sabina Belli from the Moet Hen- 
nessy Co., which is part of 
L.V.M.H.. gave me an opportu- 



nity to work on the Hennessy 
campaign a couple years back, 
and 1 worked in crearive there. I 
was learning on the job, and there 
were a couple of ideas that 
worked. They were very support- 
ive, and I learned so much from 
that one opportunity. 



How did you first connttct with 
Cornerstone? 

I met them when they put me on the 

cover of the Fader in 2002. They're 
great guys and Cornerstone is a huge 
business, but Fader has stand-alone 
power in itself because of what they 
do. They're all about discovering what 



In addition to your new venture 
with Cornerstone, you're still 
doing your clothing line, Billion- 
aire Boys Club, and your Ice 
Cream shoe line. Do you have new 
designs for either in the works? 
We do new designs every quarter Ice 
Cream is expanding. We're develop- 
ing a TV show around it, actually. I 
can't speak about it too much because 
we haven't begun shooting yet, and 
they would kill me if they knew I was 
letting the cat out of the bag. 

We are also working on this other 
project, a new platform, because ever>' 
time we get onstage, we're bombarded 
with CDs but also with animation, 
photos, ever)r-thing. We get hit with 
blueprints for designs becau.se the 
kids that we inspire are artists. It is an 
amazing experience for us to see all 
of these super-inspired, super-talented 



What music projects are you 

WOrkitu) on now'* 

I'm finishing upwith Shakira'snew 
album. I'm in the studio with Usher, 
I'm going in with Kihanna. I'm 
going in with Incubus and llien with 
Sara Bareilles. 

That's a pretty diverse group 

of artists. 

I just want to make great music — 
that's what 1 love to do. And we're fin- 
ishing the new N*E''R'''D album. We 
just put one out last year, but we're 
having fun. It's so cool when we go 
on tour. With all the support we get 
from kids, our shows are growing. 
It's all happening. 

Well. I have no social life, and it's 
kind of cool that way •••• 
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BRANDS 
ON THE RUN 

EVEN IN TOUGH TIMES, LIVE SPONSORSHIPS 
GIVE COMPANIES A WAY TO SHOW OFF 
BYRAYWADDELL 



On |uly 31. Rascal Flatts' American Living Unstoppable tour 
will stop at the Aaron's Ampliitheatre at Lakewood in Atlanta, 
and both the band and its fans will enjoy some s'mores as part 
of a promotion with Hcrshey's. 

The band members will be wearing American Living apparel 
in concert, running commercials on video screens during the 
show, traveling on tour buses wrapped in American Living 
branding and selling special American Living merchandise at 
venues as part of a deal (Billboard. Feb. 28). And that particu- 
lar show will feature additional branding as part of a deal be- 
tween the venue owner/operator Live Nation and the office 
furniture company Aaron's. 

This summer concertgoers will see so many words from their 
sponsors that they'd never guess it's a tough time, as brands 
tighten their marketing budgets to focus on results. "Good mar- 
keters probably increase their budgets in bad times because 
they have a competitive advantage on a lot of levels." says Jay 
Coleman, president of FMCL which specializes in coordinat- 
ing sponsorship deals. "But most companies don't do that be- 
cause they want to protect bottom line profits." 

Russell Wallach. president of national allianc es at Live 



Nation, says the concert sponsorship market is difficult but 
not dying. "We've had plenty of conversations with brands 
whose budgets have been cut, but fortunately we have a great 
team and we're making headway." he says, ciling tour spon- 
sorship deals for the Jonas Brothers (Burger King), Nickel- 
back (Nikon) and U2 (BlackBerry). Live Nation also arranged 
for Nestle to sponsor the Bamboozle Music Festival and ex- 
tended the deals that made Starwood its official hotel part- 
ner and Anheuser-Busch its official malt beverage sponsor 
at amphitheaters. 

"We continue to be cautious in terms of understanding the 
marketplace," Wallach says. "But we're aggressive out there 
and we're excited that there are plenty of brands we're talking 
to ever)' day that have budgets for 2009 and in some cases still 
have budgets for the summer." 

Indeed. North American-based companies will spend $1.1 
billion to sponsor music venues, festivals and tours this year, 
a 3.8% increase from the $1 billion spent in 2008, according to 
IHG Sponsorship Report. That's the highest level of spending 
on music ever reported. 

That increase outpaces lEG's projected 2.2% increase for the 



overall sponsorship business. Most of that growth is driven by 
new and incremental spending on big-ticket national music 
festivals and tours, many of which have maintained sponsor- 
ship momentum in spite of the economy. 

The music industr>' has also benefited from increased cor- 
porate interest in tours by major artists. That signals a shift 
from the past several years, when corporations focused on 
large festivals. 

Any gain in even t marketing may come at the expense of tra- 
ditional media. "The advertisingbusiness is changing dramat- 
ically, and going after niche audiences is continuing to be more 
of the way of the world.' Coleman says. "I believe integrated 
marketing concepts, event marketing and experiential market- 
ing are growing." 

Sarah Baer, director of4fini Productions, which stages the 
sponsor-driven Vans Warped and Rockstar Mayhem tours, 
says both events are "looking good," but credits significant 
efforts and some compromises on rates. "We've had to be 
flexible with some sponsors and their fluctuating budgets 
but have managed to keep most," she says. "We'd rather have 
them out for a little less than not at all. and we believe as the 
economy turns it will benefit us in the long run to have stuck 
with them." 

Rather than toutingdiscounts, Wallach says Live Nation pro- 
motes return on investment. "We refer to every dollar they 
spend as working dollars.' meaning they're not paying big 
rights fees or to have a sign in our venue. Every dollar they spend 
with us is going to be working to help the brand sell their prod- 
ucts and services, whether that's tlirough our digital assets, our 
database or engaging the fan on site." he says. "We focus less 
on discounting and more on providing more value to them and 
making sure thai for every dollar they spend with us. we can 
demonstrate how it's going to work for them." 

Nationally, telecommunications companies, apparel retail- 
ers and other lifestyle-centric brands remain some of the most 
active sponsors. At the same time, however, local and regional 
music festivals have taken a hit from the fallout in the finan- 
cial services business. Brands can be reluctant to put their 
name on a tour, venue or event at a lime when they're laying 
of!" employees. 

Wallach says that even suffering businesses still have to mar- 
ket tlieir products. "When you're launching a product, whether 
it's an automotive product, a new cousiuner packaged-goods 
product or a new handsel product, you have to spend market- 
ing, promotional, media. PR dollars behind thai." he says. "So 
we arc still seeing some opportunities in the automotive sec- 
tor, although obviously not as big as past years." 

As bands become ever more rehanl on touring income, it 
forces them to plan ahead, wliich Coleman says helps in put- 
ting deals together. "It has always been adiallenge when aband 
says. 'Alright. 1 'm going lo go touring now,' and you get 90 days' 
notice." he says. "Signing a sponsorship under those condi- 
tions is almost impossible. But if we know the following bands 
will be touring in the summer of 2010, that's going to really 
help because we're getting into the planning cycle of compa- 
nies and you can talk lo them about building out a program 
that has lots of arms and legs." 

1 1 also helps that many artists now know what it takes to nail 
down a deal; commitment. "One of the challenges in the busi- 
ness of selhng tour sponsorships over the years is the notion 
of take the money and run,' " Coleman says. "Now if you want 
to do a deal, you have lo not only be priced right but a company 
has to believe that they can really have a portfolio of rights, ben- 
efits and assets that go along with that sponsorships that allows 
them to get a lot of bang for the buck." 

A tnie partnership has to build the consumer base for both 
parties, says Doug Nichols, co-manager of Rascal Flatts. Oth- 
en.vise "it's just someone's writing a check and they're just tak- 
ing the money and that's not what we want to do." 

More complete sponsorships help sell tickets, Nichols says, 
and he thinks Hershey's and )CPenney will fill that role this 
summer for Rascal Flatts. "They're both working hard on aware- 
ness, and ihey have all kinds of promotions on their sites that 
will obviously bring awareness to their markets." he says. "They 
understand that it's tough limes, too. and they've been very 
open to any ideas we have to help create awareness." •••• 
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GOD SAVE THE BRAND? 



PUNKS SING FOR BUTTER- 
BY MARK SUTHERLAND 

Nevermind the bullocks, indeed — Johnny Rotten and some 
stampeding cows have started a rush toward punk advertis- 
ing in the United Kingdom. 

The Sex Pistols frontman, now known as )ohn I.ydon. stars 
in popular U.K. TV commercials for the butter brand Country' 
Life. Dressed in country gent tweeds, the one-time scourge of 
polite society is seen watching traditional FngHsh folk dancers, 
nmning from cows and declaring, " It's not about Great Britain — 
it's about great butter!" with the gusto he once reserved for 
sneering "I am an anti-Christ/I am an anarchist." 

On other British channels, punk forefather Iggy Pop stars 
in ads for the online car insurance brand Swiftcover in which 
the shirtless Stooges frontman declares: "You think I'm sell- 
ing car insurance? I'm not — I'm selling time!" 

But he is seUing car insurance — and lots of it. Swiflcoversays 
its first-quarter sales soared l\ % over the same period last year, 
thanks to the ad. And Lydtm has heated up butter sales — Coun- 
try Life parent company Dairy Quest credited that ad. which de- 
buted on U.K. TV Oct. 1. ZOOH. with driving an 8S% incTease in 
sales by volume of iLs "spreadable" brands in fourth-quarter 2008. 

"Punk doesn't mean what it meant 30 years ago." says Snowy 
Everitt, director of the London-based marketing agency Espi- 
onage, which specializes in puttinglirands and music together. 
"For most people in 2009, punkisn't about music, it's about at- 
titude. Butter isn't fim. edgy, sexy or cool — but. in times of eco- 
nomic crisis, adverliseni need cut-tlirough and anything tliat 
gets you talked about is worth a punt." 

Swiflcovcr marketing director Tina Shorllc agrees, crediting 
Pop with helping the campaign — which has a rate-card value of 
£2S million ($38 million) — "stand out in a cluttered market." 

"We weren't too worried if llie target audience didn't recog- 
nize Iggy as a celebrity," she says. "We just wanted someone 



renowned for having fun and enjoying life." Both campaigns 
also have attracted considerable media attention: Shortle says 
online searches for Swiftcover and Pop have increased 30% 
since the campaign started Jan. 4, and Dairy Crest marketing 
director Paul Eraser says Country Life's "spontaneous aware- 
ness" rating more than doubled. 

Eraser says the brand chose Lydon for his "British rogue" ap- 
peal, and the second phase of the campaign, which began May 
1 5, stresses Country Life's use of British ingredients, 'john's 
independent \'iews are a huge part of his consumer 
appeal." he says. "And this has obviously struck 
a chord with our consumers. 

Pimk synch deals are also on the rise, 
and last fall an ad for the upmarket 
British supermarket Waitrose used 
theStranglers hit "Golden Brown." 
Although it's one of the band'.s gen- 
tler tracks, it s a hyiun to dnig use — 
a fad that Stranglers bassist and 
■"Golden Brown" co-writer JJ Bumel 
feels may have escaped Waitrose. 

"When our manager told us. I 
thought it was verj' funny." he says wii 
a laugli. "My first reaction was: 'Are they 
advertising Christmas heroin or some- 
thing?' I'd have thought everyone had 
guessed by now [what the song's about] 
but maybe not." Waitrose did not return 
calls for comment 

Martin Costello. a consult 
ant to Universal Mus 
Publishing Group, 
which now owns the 
Stranglers' publisher 
Complete Music 
Publishing — where 
Costello was formerly 



managing director — says the supermarket paid a "five-figure" 
sum for the song, and that demand for punk tracks on ads has 
been rising for the past six or seven years. 

"It's because you now have creative heads at agencies that 
grew up with it ." he says. Another Complete act. the Only Ones, 
enjoyed a career revival after the mobile company Vodafone 
ran an ad that used "Another Girl. Another Planet." 

Burnel says the Waitrose deal didn't do much for the Stran- 
glers. other than provide a payday. " I don't think it sold an extra 
download or tickets for shows." he says. " It was just a business 
decision made on our behalf and in our interests — I don't think 
it has any association with the Stranglers other than they used 
a recording made by us 30 years ago." 

Lydon's and Pop's links with the products they're pushing, 
however, are more explicit. The Swiftcover ads attracted 
criticism from musicians — and. ultimately, censure 
fi om Britain's Advertising Standards Autliority — when 
it was discovered that the company didn't insure mu- 
sicians. (It has since revenged that policy.} "It hasn't 
damaged the campaign." Shortle says. "It's given 
us greater prominence." 

So w ill other old punks now climb on the band- 
wagon? Will the Buzzcocks advertise baked beans 
or Sham 69 tmn up flogging fish fingers? 
"I wouldn't be surprised if more brands 
looking to get ciU-through go for rebeUious 
figures," Everitt says. "If it works, why not 
try it?" 




'Lust' or butter: IGGY 
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Recession- 
Friendly Rhymes 



HONDA TURNS 
TO A SENSIBLE 
SPOKESMAN-INDIE 

BY MONICA HERRERA 



In between Lebron lames' dunks and Kobe 
Bryant's three-pointers, a different kind of car 
commercial is airingduring the NBA playoffs 
on ESPN. The ad features unsigned New York 
rapper Mickey Factz in a variety of scenarios 
(driving down the highway, performing in a 
packed club and, oddly, typing away in a cubi- 
cle) while a voice narrates his real-life back 
stor>'. "Meet Mickey Factz." the generic voice- 
over says. "He drives a Honda Accord. He's a 
hip-hop artisL but he's also a paralegal." 

The ad concludes with Factz in a garage- 
turned-art space, rapping: "Vm inspired by my 
dreams whenever I'm sleeping, homie/Everj' 
dollar I receive. I m just trying to keep it on me." 



Don't normally associate underground rap 
with affordable midsize sedans? Neither did 
Honda — until it launched "Rhymes and Rea- 
sons," an integrated advertisingcampaign that 
debuted in Febniary and just got extended 
through March 2010. In order to target African- 
American men ages 25-45. 1 londa and its mul- 
ticultural agency, Muse Communications, 
developed an Accord campaign starring a re- 
cession-friendly hip-hop artist — one less con- 
cerned with making it rain than with how to 
invest his tax refund. 

"The thinking behind this campaign is that 
times are really different right now," says Bar- 
bara Ponce, manager of corporate and diver- 
sit>' advertising at Honda Motor. "We asked. 
'What are the top-of-mind issues going on in 
the [African-American] communit>'. and how- 
can the Accord help with that?' '" 

For an emerging artist. Honda's campaign 
offered a rare opportimitj- for national exposure. 
More than 200 rappers, including Interscope 
signee Charles Hamilton and Universal 



Motown's Kid Cudi. auditioned for the gig by 
sharing their personal stories on camera. The 
pool was whittled down to Factz. who's currently 
recording his debut albiun but doesn't have a 
record deal or radio play to speak of while Kanyc 
West protege Cudi has a breakout single on the 
Billboard llollOO. 

Ponce says that Factz's back story sealed the 
deal, "Mickey has a strong following online, and 
he's a sensible rapper . . . 
and I mean that in a compli- 
mentary- sense," she says. 
"He isn't rapping about 
things that are not connect- 
ing with consumers, lie's 
succeeding in hfe but also 
looking for a style that 
makes sense." 

Factz, who co-owns a 
marketing consulting firm. 
GFCnewyork, agrees. "I'm 
a different kind of artist." he 
says. "You don't see any 
bling on me; no chain 
around my neck or crazy 
watch on my wTist." Factz 
has promoted his electro-rap with an acclaimed 
2007 mixtape, " Heaven's Fallout." and a popu- 
larseries of Ixee downloads dubbed "The Leak." 

In addition to ESPN, Honda's "Rhymes and 
Reasons" commercial airs regularly on TNT 
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and BET and can be found at rhymcsandrea- 
sons.honda.com. It also ofiers a free download 
of "Sensibility-." the original song Factz wrote 
for the campaign, which I londa owns. Visitors 
can also find frees t>ic rap videos and blog posts, 
where Factz shares his thoughts on education 
and erasing credit card debt. 

"If there'sa way wecan help Mickeysupport 
his passion for music, perhaps someone else 
can feel inspired to discover 
their own talent." Ponce says, 
adding that it was impoilant for 
the company to work with a 
new artist. Though she de- 
clined to provide any specifics 
on the campaign's success, she 
says I ionda hopes to extend the 
campaign into 2011. 

Factz is also preparing to tape 
a new TV spot for the campaign 
and recording new material for 
His debut album — he recently 
hit the studio with the rapper 
T.l. in Atlanta. But he says his 
album will remain on the back 
burner while he explores more 
branding opportimities, which in his \iew are 
as important for his career as a radio hit. "Peo- 
ple know who I am now who wouldn't have ever 
knowTi me before, and they're finding out about 
my music." hesays. "That's huge." •••• 
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TITO EL 
BAMBINO 



HOW COLGATE GAVE 
TITO EL BAMBINO A 
REASON TO SMILE 
BY AYALA 
BEN-YEHUDA 

Can fresher breatli and a whiter smile lead to 
No. 1 hils on Billboard s Latin charts? The suc- 




cess ofreggaeton artist Tito El Bambino, who 
just wrapped a two-year ad campaign with Col- 
gate, suggests that it can't hurl. 

Tito El Bambino's March release on Siente/ 
Universal. " El Patron." hit No. 1 on Billboard's 
Top Latin Albums chart, where ifs currently 
No. 4. His single "El Amor" topped the Hot 
Latin Songs chart, just as it did on the Latin 
rhythm and tropical airplay charts. The song 
is also No. 3 on the Latin pop chart and this 



week it's No. 1 on Hot latin Songs. 

Since April 2007. Tito El Bambino (real 
name: Efrain Fines Nevarez) has starred in an 
ad cainpaign for Colgate Max Fresh that in- 
cluded TV and radio spots, print ads . an online 
site, point-of-sale materials and personal ap- 
pearances at product sampling events. While 
Tito's songs weren't licensed for the campaign, 
he performed Colgate's jingle, which was also 
made available as a ringtone through a code 
on toothpaste boxes and downi loaded more than 
75,000 times, according to the company's ad 
agency. Siboney USA. 

Agency C M Caria Mercado says it settled on 
reggaeton as the sound of Colgate's Latin-ori- 
ented campaign before deciding on an artist. 
"We were relaunching the brand with a new 
variant so we were looking for someone new. 
upcoming and fresh," Mercado says. "The 
whole reggaeton thing, when it started, was 
about e.vpressing yourself in a new way." 

After some research — including a check of 
Billboard's charts — the agency approached the 
artist through his manager (and sister) Ida 
Nevarez. While Nevarez declines to disclose 
the fee involved, she says Tito was paid upfront 
for use of his image and then paid separately 
for each personal appearance. But "the most 
important thing was the position it gave him 
in the media. " Nevarez says. "Being involved 
in a campaign with an established brand set 
him apart in the urban genre, which is a little 
marginalized. He already had a fan base, but 
he went to another level, perhaps with an au- 
dience of a different age." 

The campaign was in full swing when Tito 



released his 2007 album, "It's MyTime," on 
EMI Televisa. only to part ways with the label. 
Then the producer/songwriter recorded "El 
Patron" on his own and licensed it to 
Siente/Universal. 

"The Colgate campaign helped keep him 
ciu^rent while we were launching this album 
says Venevision International VP of music 
Jorge Pino, whose Siente joint venture with 
Universal will release the album in June in 
Mexico and South America. Venevision receives 
commercial time on Univisionaspartofadeal 
between the two companies. 

Much has changed in the Utin music indus- 
\ry since reggaeton was the hot new sound, and 
many stations that supported the genre have gone 
pop or regional Mexican. While Tito's coming 
with an ad campaign behind him was certainly 
an advantage, it was his fusion of pop, tropical 
and urban rhythms that sealed the deal. Pino 
says. Now, in addition to his natural markets of 
Puerto Rico. New York and Miami, "he's enter- 
ing markets that he hasn't entered before" — 
namely, Texas. Chicago, Phoenix and los Angeles. 

Though it's common for artists to re-mix 
singles for various radio formats. Tito recorded 
diflferent versions of "El Amor" as duets with 
several vocalists. A version featuring Yolandita 
Monge was released in Puerto Rico, a duel with 
lemii Rivera is going to regional Mexican sta- 
tions, and a version featuring salsa artist La 
India is available for tropical stations. 

"It didn't matter what obstacles were in my 
way." Tito says. "I said I would get to No. 1 be- 
cause it was the freshest thing and people 
wanted to hear something innovative." •••• 



BIG DEALS 



Soft Material 



MIRANDA LAMBER r COTTONS 
TO roTjOM r A MPAIGN 
BY KEN TUCKER 

Rising country star Miranda Lambert, who has sold millions 
of albums on the success of in-your-face songs "Kerosene" and 
'Gunpow'der & Lead," has gone cottony soft. 

Lambert, along with R&B star |azmine Sullivan and singer/ac- 
tress Zooey Deschanel, has become the face of Cotton inc.'s re- 
vival of its "The Touch. The Feel of Cotton" campaign, originally 
launched in 1 989. The melody, which was popularized by Richie 
Havens and Aaron Neville and retired in 2001 , has been resur- 
rected to reach an audience of 18- to 24-year-old women. 

According to Kevin McKiernan. president/CEO of the agency 
Creative License, the 25-year-old Lambert's image as a sori-of 
bad girl — in " Kerosene" she bums down a cheating boyfriend's 
house and in "Gunpowder & Lead" she waits for an abusive 
mate with a loaded gun — is just fine with Cotton, the research 
and promotion company for U.S. cotton growers and iin porters. 
"It's nice that Miranda has some edges." he says. "She is so 
down to earth and fashionable and cool." 

SeparateTV commercials, created by DDB New York, began 
airing in April as part of the " Fabric of My Life" campaign . which 
includes print and Internet components. The one-year deal 
with a second-year option was negotiated by Endeavor. Lam- 
bert's commercial agency for brand parmerships. 

Lambert admits to being a bit anxious about recording such 
a well-known song. "I wanted it to be great because Aaron 
Neville's work was amazing." she says, "and you're going to be 
compared whether you hke it or not." 



Lamberts version of the song, along with Sulli- 
van's and Deschanel's, can be heard on the Web site 
thefabri CO four lives, com, whicli includes artist bios, 
album artwork and links to iTunes. "It's as mucli 
of a showcase for the artist as it is for cotton." says 
Aalish Patel, director of music and talent at Cre- 
ative License. The site also has free downloads of 
full-lenglh versions of the cotton song. 

The campaign's digital component interested Mai iuii Ki 
Lambert's manager at Strategic Artist Management. "Miranda's 
fans and contemporaries are women 18-34 and they are really 
active on the Internet," she says. 

Lambert, w-ho has sold 1.7 million copies combined of her 
first two albums, according to Nielsen SoundScan. is working 
on her third set, tentatively scheduled for a September release. 
The first single, "Dead Flowers." is No. 46 on Billboard's Hot 
Country Songs chart. She's currently touring with superstar 
Kenny Chesney. 

Kraft also likes the fact that Lambert's deal doesn't restrict 
what she can and can't wear. "They understand that a girl from 
Texas is going to wear a leather belt and leather cowboy boots 
from time to time." Kraft says. "They didn't tell her. 'You have 
to wear cotton socks from now on. 'The deal is easy for her be- 
cause she already wears cotton." 

Lambert agrees. "Cotton stands for everything 1 stand for." 
she says. "It's home-grown, it's real. A large percentage of cot- 
ton is grown in my home state. Texas." 

Both Kraft and Lambert were impressed with Cotton's inter- 
est in authenticity. "We didn't have to make Miranda something 
that she wasn't," Kraft says. "They built the ads and the creative 
around her." 




According to Patel, "We didn't want anyone to look like they 
were shilling for cotton. It was about a more natural, organic 
fit with the brand." 

Kraft believes that deals with a strong promotional com- 
ponent are becoming more important. "Ideally you want to 
say. 'It's a great song and everybody should love it,' but these 
days you need a little more oomph to get to the masses." she 
says. "We all need a little help from brand partners that have 
deeper pockets." •••• 
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AD ROCK 

THE RIGHT SONG CAN HELP A PRODUCT SHINE-BUT THE WRONG ONE CAN HIT AN OFF 
NOTE. HERE'S OUR LIST OF THE BEST FIVE SONGS IN COMMERCIALS-AND FIVE THAT 
MADE VIEWERS REACH FOR THEIR REMOTES 



THE FIVE BEST 





THE FIVE WORST 





VOLK^MAUtN 

"PINK MOON," NICK DRAKE 

Before Volkswagen used his song Pink Moon" in a 2000 Cabri- 
olet commercial only music snobs had heard of the late Fng- 

lish folk singer Nick Drake. After the ad — in wliich a group of 20-somethings shun a crowded 
house party in favor of a serene ioyride — no one could forget it. "The ad was groundbreak- 
ing in the sense that it took a great piece of esoteric music and made it click in a meaningful 
way." says Josh Rabinowilz. senior VP/director of music for Grey Worldwide. Sales of Drake's 
albums grew more than 1 .200% and Volkswagen won credibility among its target demo for brilliantly obscure taste in music 
"It's one of the first times that you find a brand making really creative choices," Rabinowitz says. "When you choose a lesser- 
known song it's as if you have your own jingle, and that's a really clever thing." — Monica Htrrera 

COCA-COLA 

"I'D LIKE TO TEACH THE WORLD TO SING," THE SEEKERS 

It's a naive hippie concept by today's standards: Td like to buy tlie world a home and furnish 
it with love/CIrow apple trees and honeybees and snow-white liytle doves." But the message 
of unity, and ihe audacious staging of the ad on a lulltop outside Rome, struck a nerve in 1971. 

"It was simply the riglil message, at the right time. dcUvcred 
through a great piece of music," says Geoff Cottrill, chief mar- 
keting officer for Converse (and former head of global entertain- 
ment marketing for Coca-0>la).The Viemam-era spot "positioned 
Coke as 'the" global brand long before it was tool lo be a global 
brand. They recognized the conunon values in people of every 
A ^^^^M^vCft^^J race, nationality and background." — Ayala Ben-Yehuda 

NIKF 

"REVOLUTION," THE BEATLES 

In 1987. Nike produced a tornmercial that played the Beatles' "Revolution" over a montage of grainy black-and-white footage 
of triumph and defeat. It included superstars Uke Michael |ordan and John McEnroe, as well as energetic children, exhausted 
Iriallilctes and speedwalking seniors. Bui the ad got even more attention when the Beatles' company. Apple Records, started 
a legal battle that wasn't settled for two years. "The Nike 'Revolution' use was monumental in many ways.' Rabinowitzsays. 
" Not only did it resonate with the visuals and concept, but it really opened the door to high-concept ads utilizing great — and 
expensive — music. It also broke ground for a cottage industry of commercial music-licensing experts and internal commer- 
cial-Ucensing resources and departments at labels and pubUshcrs. because nobody wanted lo get embroiled in thai type of 
legal nuisance again." — Uvie Nagy 

APPLE 

"JERK IT OUT." CAESARS 

Caesars never received the acclaim that 
artists like Feist and Yael Nairn got from 
their iPod spots, but this 2005 ad lor 
the first-generation iPod Shuffle set 
the template that turned iPod ads into 

one of the most important platforms for music discovery since the inven- 
tion of radio. The contrast of the silhouetted dancer against the solid-color 
background, with the white iPod and headphones in constant motion, pul 
the music front and center. "Il was an innovation on so many levels,' says 
Stephanie Diaz-Matos, founder/creative director of Search Party Music. 
"The product itself was an innovation, and the way they used a little-known 
song to drive the spot was both an innovation in advertising and empha- 
sized the very reason to buy the product." — David j. Prince 

MCDONALD'S 

"A MINHA MENINA," OS MUTANTES 

The use of Brazilian psychedelic rock band Os Mutantes' "A Minha Menina" in a McDonald's TV ad during the 2008 
Summer Olympics was "pretty unexpected." says Sony/ATV Music Publishing VP of marketing John Campanelli. (He 
wasn't directly involved with the ad, but he admired it). "Putting a non-English-language song in a mainstream ad for 
a company like McDonald's — and having it work so well — is a testament to the band that the music actually gives forth 
such a feeling of exuberance," he says. The 1968 song's tropical melody and fuzzy guitar tone plays during a minute- 
long scene of children competing in a soccer match. The winning team celebrates with a large gold trophy, while the 
losing team heals their loss with Happy Meals. The commercial drove a significant increase in Os Mutantes' sales: In 
the week ending Aug. 1 0. 2008, downloads of "A Minha Menina" climbed 1 ,638% compared with the previous week, ac- 
cording to Nielsen SoundScan. — Mitchell Peters 






VICTORIA'S SECRET 

*'LOVE SICK," BOB DYLAN 

Bob Dylan not only contributed one of his best recent songs to 
this TV commercial, he also appeared in it — the first time he 
had done so. Presumably because someone believed there's no 
i>etter way to promote a Hngerie brand than having an old dude 
hanging out in the panly aisle. 

ROYAL CARIBBEAN CRUISE LINE 

*'LUST FOR LIFE." IGGY POP 

While it's fimny to imagine a gaggle of geriatric vacationers 
grooving in the sun to the sound of Iggy Pop. this pairing of 
the punk godfather's classic with generic leisure travel is mem- 
oral)le mostly as a travesty. Moshing on the Lido deck! 

WENDY'S 

"BLISTER IN THE SUN," VIOLENT FEMMES 

When thinking about sinking your teeth into a juicy ham- 
burger, "blister" isn't exactly the first word that comes to 
mind. But Violent Femmes lead singer and sole songwriter 
Gordon Gano must have been thinking about something 
else when he signed over the rights lo his song — he's a strict 
vegetarian. Bassist Brian Richie wasn't amused: "When 
you see dubious, or in this case disgusting, uses of our 
music you can thank the greed, insensitivity and poor taste 
of Gordon Gano." 

SWIFFER 

"WHIP IT," DEVO 

In 2003 the original members of Devo went back in the studio 
lo record ... a new version of their classic track for a Proctor & 
Gamble commercial. While frontman Mark Mothersbaugh in- 
sists the group only allowed the use of its song il because of ihe 
ad's absurdity — "When you've got a dirr>' floor/You need Swif- 
fer" — it's hard to reconcile the young punks who asked. " Are we 
not men?" with the middle-aged guys who ask, "Are we not shiUs?" 

AARP 

"EVERYBODY'S HAPPY NOWADAYS/' BUZZCOCKS 

When Manchester, England, proto-punks the Buzzcocks let their 
song be used for a membership drive from ihe United States' 
largest senior citizen lobbying group, it finally proved beyond a 
shadow of a doubt that punk isn't dead. It is, however, exhausted, 
retired and taking it easy down in Florida, playing shufTleboard 
in elastic-waistband pants and slip-on shoes. — David J. Prince 



Giilti<Mrd conwjUed wrth a un-penoo iMncI of experts n Aitwcitising And 
brandng. each of whom voted for five ad5 for the best and worst uses of music. 
-lOHN CAMPANELLI, VP of markoling. Sony/ATV Music Publishing 
GEOFF COTTRILL, chief marketlrtg officer. Converse 

STEPHANIE DIAZ-MATOS arvJ SARA MATARAZZO. executive 
producerVmu&ic supurvisors, Se^irch Party Mu&lc 

MIKE TUNNICLIFFE. brands, technotogy ond enlertiiinmant 
rt>lr»!pr»n<Kir. Tuno Music/Pi Inmont Efiltftainmont Group 

JOSH RABINOWITZ seiior VP/directo' of music. Grey Grcmp 
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CONGRATULATIONS 

LAREIDAND 

STEVE BARTELS 

DEF JAM RECORDING'S 25TH AND ISLAND'S 5GTH ANNIVERSARY 

BONJGVI 



25 YEARS OF MAKING MUSIQ TOGETHER 





ONTHE SURFACE, 
the two companies couldn't be 
more different: Island Records 
was born on the soft gentle 
breezes of Jamaica. Def Jam 
came to life in a dorm room in 
blaring, brash New York. 

Yet since 1998. when Universal Music Croup parent Seagram pur- 
chased PolyGrain for S10.6 billion, the labels, collectively known as 
Island Def jam Music Group (IDJMG). Have not only co-existed, 
they've thrived together. They may have initially seemed like strange 
bedfellows by anyone's definition, but lOyears after the prearranged 
marriage, their successes have been many, and a shared vision guides 
the future. Their combined rosters are second to none: Kanye West, 
Rihanna. Bon lovi. Mariah Carey, the Killers, Young leezy. Fall Out 
Boy, Lionel Richie. Liidacris, Ne-Yo and dozens of other hitmakers. 

Bui that's getting ahead of the story. The two entities were both al- 
ready under PolyCram's banner by the time of the Seagram purchase 
and even shared some services, but they operated with relative au- 
tonomy. Despite the familiarity, the merger wasn't without its grow- 
ing pains: U2 departed from Island to fellow UMG label Interscope. 

But by early 1999. the post-merger picture was coming into focus. 
Island Records merged with Mercury, and Def Jam came under the 
Island Mercur)' umbrella. Within months, the name Mercury was 
dropped and the new entity. Island Def )am Music, emerged. While 



continuing to operate as separate imprints — as they do to this day — 
under the ID)MG umbrella, Island's rock and alternative culture and 
Def Jam's R&B and rap roots happily co-exist with each brand's his- 
torical legacy and identity in tact. 

Initially led by chairman Jim Caparro and co-presidentsLyor Cohen 
and )ohn Reid. 1D).MG flourished. By 2000. IDJMG artists scaling 
the Billboard Hot 100 included Janet Jackson, Sisqoand Monte II Jor- 
dan. A 1999 distribution pact with Murder Inc. Records led to Hot 
100 hits within two years by {a Rule and Ashanti. Meanwhile, Island 
continued to launch such innovative artists as PJ Harvey, and Mer- 
airj'band Bon Jovi (now on Island) continued as one of lD|MG's cor- 
nerstone acts. 

More changes were afoot, however, as Vivendi took over Seagram 
in 2000 in a $54 billion deal. By the end of 2001 , Caparro had resigned 
and Cohen rose to chairman. Julie Greenwald ascended to president 
of Island, alongside Def Jam/Def Soul president Kevin Ules. 

And the hits kept flowing, from such rock acts as Saliva, Ameri- 
can Hi-Fi and Sum 41. In April 2002, Ashanti's self-titled set on Mur- 
der Inc./AJM/IDJMG debuted at No. 1 on the Billboard 200. moving 
more than 500,000 copies — the highest first-week sales for a new 
artist in almost five years, according to Nielsen SoimdScan. (Murder 
Inc. ended its distribution deal with IDJMG in 2005.) 

Island continued breaking artists of its own as well, including 
Hoobastank, whose mega-smash "The Reason" was one of 2003's 
biggest songs, according to Billboard's year-end charts. 

In 2004, the upper ranks of the company underwent a complete 
change. Cohen departed to become chairman/CEO ofWarner Music 
Group. Liles followed two weeks later. Greenwald eventually left as 
well, like Liles. to )oin Cohen at WMG. 

Arista boss Antonio "L.A." Reid. who had experienced ttemendous 
successes with such acts as OutKast, Uslier and Avril Lavigne. landed 
as chairman/CEOof IDJMG in February continued on >>p34 




50 years young: The London 
opening of the Island Life Exhibition 
brought together Island Records 
founder CHRIS BLACKWELLand 
YUSUF ISLAM (loft), PJ HARVEY 
(above), and W BROWN and BABA 
MAAL (below). 
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MARKING 
THE MILE- 
STONES 

Island And Def Jam Roll Out 
Anniversary Campaigns 

Island Records and Def Jam Records 
are staging separate, simultaneous 
marketing campaigns in celebration 
of their respective 50th and 25th an- 
niversaries. Here are a few highlights 
of what's planned: 

The latest anniversary news is on- 
line at island50.com and defjam.com. 
Extensive media, advertising, digital 
and retail campaigns are planned by 
both labels, which now operate as part 
of Island Def Jam Music Group. 

From Traffic to the Killers on Island 
and from LL Cool J to Rick Ross on Def 
Jam, artists spanning the full history 
of each label will be promoted to older 
and younger fans alike. 

In February, Def i 
Jam released two 1 
multi-artist compila- ' 
tions, "DJ Bring That 
Back Vols. 1 and 2," 
highlighting one sig- 
nificant hit per year for 
the label's 25 years. ■■' 

Island Records U.K. is staging six all- 
star concerts featuring Island artists past 
and present May 26-31 at Shepherd's 
Bush Empire in London. 

Def Jam's compilation series con- 
tinued exclusively through iTunes with 
the late-February release of "Def Jam 
25 Vol. 3: It Takes Two, Part 1" and in 
early March of "It Takes Two, Part 2," 
each showcasing artist collaborations. 

June brings the release of "B Is for 
Bob," a new collection by Island 
Records artist Bob Marley, along with 
promotion of Island's influential reg- 
gae catalog, through digital and phys- 
ical retailers. 

Def Jam's compilation campaign 
continues into the fall, with 25 com- 
pilations planned and available exclu- 
sively through iTunes. Island plans a 
digital-only release of its top 50 al- 
bums and top 50 tracks from through- 
out its history. 

Island Records founder Chris Black- 
well is giving media interviews to mark 
the label's 50th anniversary. Def Jam 
Records is coordinating some activi- 
ties with the now-separate company 
Def Jam Enterprises, run by label co- 
founder Russell Simmons. 

Def Jam this fall will culminate its year- 
long digital compilation campaign with 
the release of a 12-CD boxed set and will 
raise its profile at VHTs Hip-Hop Honors. 

Island Records this fall will continue 
its "Desert Island Disc" catalog pro- 
motion along with front-line title pro- 
motions. November will bring the rere- 
lease of U2's 1984 Island Records 
album, "The Unforgettable Fire." 
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ENTERTAINMENT 



Tricky Stewart and RedZdne 

would like td cdngratulate 
Def Jam dn their 25th anniversary. 



D|25 

recordings 



'it: 






Thanks & Congrats 
to LA, Steve 
and our f 
family at % ■ 
IDJ t 

Looking forwara ^ 
to many more \ 
years J[ a 

FALL OUT BOY 




Congratulations Islanil Dot Jam 
Melissa Etheridge 
W.F. Lenpnid Management 





Movers and shakers: Gathered at a 2007 benefit auction in New York are (top, from left) 
STEVE BARTELS. now president/COO of Island Def Jam Music Group; Bon Jovi guitarist 
RICHIE SAMBORA; IDJMG chairman ANTONIO 'LA.' REID; and JON BON JOVI. 
Reunited at a 2001 event in New York are (bottom, from left) former IDJMG co-president 
LYOR COHEN, Def Jam co-founders RUSSELL SIMMONS and RICK RUBIN, and former 
IDJMG chairman JIM CAPARRO. 
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2004. a month after Cohen's departure. UMG 
thairman/CEO Doug Morris said of Reid in a 
itatemcnl: "He is a multidimensional music 
man whose liallmarks have been a deep love of 
music and an incredibly successfid track record." 

Steve Uartels. former Arista executive VP of 
promotion, followed Reid lo IDjMG as presi- 
dent of Island Records. {He is now president/ 
COO of ID]MG.) Roc-a- 
I cUa co-founder/rap su- 
perstar |ay-Z was also 
appointed president/ 
CEOof Def |am. replac- 
ing files. [ay-Z left thai 
post at the end of 2007 
(and last year formed a 
new venture. Roc Nation, 
with Live Nation). In 
2004. Def jam also 
signed a distribution 
deal with Ludacris' suc- 
cessful Disturbing Tha 
Peace imprint. Ludacris 
began recording for IDJMG in 2000. 

Under Reid's leadership, the IDJMG team 
continues to break platinum-plus acts includ- 
ing West, the Killers, the Bravery, Rick Ross and 
Fall Out Boy. More recently, the hit parade has 
marched on with such superstars-in-the-mak- 
ingas Rihanna. Ne-Yo. Chriselte Michele. Para- 
chute, the Airboume Toxic Rvent and the- Dream. 

Significantly, during the last fewyears, such 
veterans as Bon )ovi, the top touring act of 2008, 
have rejuvenated their livelihoods with such 
smashes as "Who Says You Can"t Go Home." 
One of its greatest victories remains reignit- 




Under the 
leadership of 
Antonio 'L.A.' Reid, 
the IDJMG team 

continues to 
break platinum- 
plus acts. 



ing Mariah Carey s career. Her hec ond album 
for IDI. 2005's "The Emancipation of Mimi." 
was the top-selling album of that year, accord- 
ing to Nielsen SoundScan. and catapulted her 
back into superstar status. In 2006. Def jam 
began distributing Slip-N-Slide Records, home 
to Ross and others. 

Never content to rest on its laurels, IDJMG 
continues its quest for in- 
vention. With Electronic 
Arts. Def |am launched 
its own videogame se- 
ries. " Def Jam: Icon." Is- 
land Records created its 
own urban division 
helmed by Jermaine 
Dupri in February 2007. 
(Dupri left the label ear- 
lier this year.) Also, in 
April 2007. IDJMG res- 
urrected the -Mercury 
label. Run by Sony vet- 
eran A&R exec David 
Massey, the reborn Mercury's most glowing 
success has been Welsh chanteuse Duffy. Most 
recently, I DJMG linked with author Tina Wells 
to search for the real McKenzie Blue, the sev- 
enth-grade, pop-singing protagonist in Wells' 
tween-oriented upcoming Harper Collins 
"McKenzie Blue" book series. 

As Island and Def Jam roll out their respec- 
tive anniversar)' campaigns, the Killers show- 
cased their latest album on Island Records. "Day 
& Age." this spring in a headlining slot at the 
Coacheiia Musicand Arts Festival, and Ross de- 
butedatNo. 1 on the Billboard 200 with "Deeper 
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On behalf of our clients, 
Thank You for allowing us to contribute 

TO YOUR 25 YEAR SUCCESS STORY 

Mark e. Stewart 
judi a. stewart 
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Partners in rhynne: Def Jam co-founder/producer RICK 
RUBIN (standing, second from left) is surrounded 
(clockwise, from left) by the Beastie Boys' MCA, LL COOL J 
and the Beasties' DJ HURRICANE, AD-ROCK and MIKE D. 



ISLAND DEP JAM'SBEfr 

AN EXCLUSIVE BILLBOARD HOT 100 RECAP 

To mark the 50th anniversary of Island Records and the 25th anniversary of Def Jam Records, Billboard has created this 
exclusive combined recap of the top charting songs from either company as tracked on the Billboard Hot 100. A deeper 
version of this chart appears at billboard.biz/idjmg. The list is based on actual performance on the weekly Hot 100 up to 
the April 18 issue. Songs are ranked based on an inverse point system, with weeks at No. 1 earning the greatest value and 
weeks at No. 100 earning the least. Prior to the Hot lOO's adoption in 1991 of enhanced radio and sales information from 
Nielsen BDSand Nielsen SoundScan. songs had shorter reigns at No. 1 and brief chart lives. To fairly represent the biggest 
hits from each of the 25 years of Island Def Jam's existence, earlier time frames were weighted to account for the differ- 
ence between turnover rates from those years and turnover rates since the advent of Nielsen Music data. All titles on Is- 
land, Def Jam or their affiliated labels were included on this list, in addition to titles on labels that were promoted by and/or 
affiliated with Island Def Jam Music Group following the 1999 merger of Island and Def Jam. • • 



Rank 


Title 


Artist 


Label 


Peak Pos. 


Peak Date 


1 


WE BELONG TOGETHER 


Mariah Carey 


Island/IDJMG 


1 (14weeks) 


6/4/05 


2 


HOW YOU REMIND ME 


Nickelback 


Roadrunner/IDJMG 


1 (4) 


12/22/01 


3 


GOLD DIGGER 


Kanye West 


Roc-A-Fella/ 


1(10) 


9/17/05 






Featuring Jamie Foxx 


Def Jam/IDJMG 






4 


FOOLISH 


Ashanti 


The Inc./Def Jam/IDJMG 


1 (10) 


4/20/02 


5 


LIVE YOUR LIFE 


T.t. Featuring Rihanna 


Def Jam/Grand Hustle/ 


1 (6) 


10/18/08 








IDJMG/AtlantIc 






6 
7 


WITH OR WITHOUT YOU 
UMBRELLA 


U2 


Island/Atlantic 
SRP/Def Jam/IDJMG 


1 (3) 


5/16/87 
6/9/07 


8 


THIS IS HOW WE DO IT 


Rihanna Featuring Jay-Z 

Montell Jordan 


PMP/RAL/lsland 


1 (7) 

1 (7) 


4/15/95 


9 

10 


DISTURBIA 
ALWAYS ON TIME 


Ja Rule Featuring Ashanti The tnc./Def Jam/IDJMG 


1(2) 
1 (2) 


8/23/08 
2/23/02 


n 


i STILL HAVEN'T FOUND 


U2 


Island/Atlantic 


1(2) 


8/8/87 




WHAT I'M LOOKING FOR 










12 


STAND UP 


Ludacris 


DTP/Def Jam South/ 


1(1) 


12/6/03 


13 


PHOTOGRAPH 


Featuring Shawnna 
Nickelback 


IDJMG 


•t 




14 
15 


STRONGER 
ADDICTED TO LOVE 


Kanye West 
Robert Palmer 


nv/ouf uiiiivi/ iL/^i-iv A 

Roc-A-Fella/Def Jam/IDJMG 1(1) 


10/22/05 

9/29/07 
5/3/86 


16 


TAKE A BOW 


Rihanna 


SRP/Def Jam/IDJMG 


1 (1) 


5/24/08 


17 


UP WHERE WE BELONG 


Joe Cocker And 


Island/Atlantic 


1 (3) 


11/6/82 






Jennifer Wames 








18 
19 


THE REASON 
HIGHER LOVE 


Hoobastank 
Steve Winwood 


Island/IDJMG 
Island/Warner Bros. 


2 


6/19/04 
8/30/86 


20 


UCADTI CCC 


Kanye West 


Roc-A-Fella/Def Jam/IDJMG 


1 0) 
2 




21 


I'D DIE WITHOUT YOU 


P.M. Dawn 


Gee Street/LaFace/Arista 


3 


10/31/92 




(FROM 'BOOMERANG') 










22 


SHAKE IT OFF 


Mariah Carey 


Island/IDJMG 


2 


9/10/05 


23 


DOESN'T REALLY MATTER 


Janet 


Def Jam/Def Soul/IDJMG 


1(3) 


8/26/00 


24 
25 


HEY LOVER 
INCOMPLETE 


LL Cool J 


Def Jam/RAL/lsland 


3 


12/2/95 
8/12/00 


26 
27 


MONEY MAKER 
THONG SONG 


Sisqo 

Ludacris Featuring Pharrell 


Dragon/Def Soul/IDJMG 
DTP/Def Jam/IDJMG 
Dragon/Def Soul/IDJMG 


1 (2) 
1 (2) 
3 


10/28/06 
5/20/00 


28 


HAZY SHADE OF WINTER 


Sisqo 

The Bangles 


Def Jam/Columbia 


2 


2/6/88 


29 


SET ADRIFT ON 


P.M. Dawn 


Gee Street/lsland/PLG 


1(1) 


11/30/91 




MEMORY BLISS 










30 


1 ninWT MFANl Tfl 


Robert Palmer 


Island/Atlantic 


2 


1 1/ o/ oo 


31 


TURN YOU ON 
SO SICK 


Ne-Yo 








32 
33 


PON DE REPLAY 
DONT STOP THE MUSIC 


Rihanna 
Rihanna 


Def Jam/IDJMG 
SRP/Def Jam/IDJMG 
SRP/Def Jam/IDJMG 


1 (2) 

2 

3 


3/18/06 
7/30/05 
2/16/08 


34 


DESIRE 


U2 


Island/Atlantic 


3 


11/26/88 


35 


I KNOW WHAT 


Busta Rhymes & 


J/MonarC/RMG/IDJMG 


3 


5/31/03 




YOU WANT 


Mariah Carey Featuring 












The Flipmode Squad 








36 


GET IT ON TONITE 


Montell Jordan 


Def Soul/IDJMG 


4 


2/12/00 


37 


'03 BONNIE & CLYDE 


Jay-Z Featuring 


Roc-A-Fella/ 


4 


12/28/02 






Beyonce Knowles 


Def Jam/IDJMG 






38 
39 


LOUNGIN 

FUNKY COLD MEDINA 


LL Cool J 
Tone-Loc 


Def Jam/Mercury 


3 
3 


8/24/96 


40 
41 


SOUL SURVIVOR 
1 LIKE IT 


Young Jeezy Featuring Akon 
Dino 


Delicious Vinyl/Island 
CTE/Def Jam/IDJMG 
4th & B'Way/lsland 


4 
7 


4/29/89 
11/12/05 
8/12/89 


42 


CLOSER 


Ne-Yo 


Def Jam/IDJMG 


7 


9/27/08 


43 


MESMERIZE 


Ja Rule Featuring Ashanti The Inc./Def Jam/IDJMG 


2 


2/15/03 


44 


HEY MA 


Cam'Ron Featuring 


Roc-A-Fella/Def Jam/IDJMG 


3 


11/2/02 






Juelz Santana, Freekey 












Zekey & Toya 








45 


DONT FORGET 


Mariah Carey 


Island/IDJMG 


1 (2) 


12/31/05 




ABOUT US 










46 


LOVE LOCKDOWN 


Kanye West 


Roc-A-Fella/Def Jam/IDJMG 


3 


10/4/08 


47 


GOOD LIFE 


Kanye West Featuring T-Pain Roc-A-Fella/ 


7 


11/10/07 








Def Jam/IDJMG 






48 


SOS 


Rihanna 


SRP/Def Jam/IDJMG 


1 (3) 


5/13/06 


49 


ROCK WIT U 


Ashanti 


The Inc/Def Jam/IDJMG 


2 


8/2/03 




(AWWW BABY) 










50 


SOMEDAY 


Nickelback 


Roadrunner/IDJMG 


7 


2/14/04 



BRIN61 

THE I 

noise: 

DEF JAM CELEBRATES 

25 YEARS OF MAKING HISTORY 



MANY A RECORD label has 
undoubtedly been birthed on college 
campuses across the globe, but the award 
for most successful dorm room launch 
belongs, hands down, to Def Jam. 

In the now well-known tale, it was the early '80s and Rick 
Rubin was a student at New York University. He created Def 
]am, funded by his family's money, as an outlet to release the 
music by the acts he was producing (as well as his own rock 
band. Hose). "All I wanted to do in the beginning was just 
put out some cool-sounding rap records." Rubin told Bill- 
board in 1995. 

But the label quickly developed into more than a vanity im- 
print. D| )azzy ]ay, in a move that changed music history, in- 
troduced Rubin to then-artist manager Russell Simmons and 
the legendar>- Def lam was born. Talk about beginner's luck: 
The first two singles featiiring Def Jam catalog numbers came 
out in 1984. The artists: a 1 7-year-old rapper named I.l. Cool | 
and a rap trio called the Beastie Boys. 

Def )am signed a distribution deal with CBS Records. Def 
lam then released its first full-length album. LL Cool ]'s "Radio." 
Its second album, the Beastie Boys' "Licensed to 111,' became 
the first rap album to top the Billboard 200 and has been certi- 
fied nine-times platinum by the RIAA. It contained the mas- 
sive anthem "(YouCotta) Fight for Your Right fTo Pai-t> !)," which 
reached No. 7 on the Billboard Hot 100. as well as the hit "No 
Sleep Till Brooklyn." The label expanded beyond rap and into 
R&B with Oran "Juice" lones and into eontinuedon >>p38 
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from >>p36 melal with Slayer. Also on the 
label — a lillle act named Public linemy. fronted 
by its controversial, outspoken leader. Chuck D. 

Rubin left the company he founded in 1988, 
as did the Beastie Boys. Lyor Cohen then part- 
nered with Simmons, coming in as president. 
Cohen had previously worked with Simmons at 
Rush Management. Def |am's continued growth 
led to the creation of umbrella company Rush 
Associated Labels to handle Def |am and its nu- 
merous spinoffs. Def )am routinely scored plat- 
inum-plus albums from such acts as LLCool |. 
Public Hnemy and EPMD. 

In J 994, PolyCram purchased Sony's 50% 
stake in Def|am. Simmons told Billboard at the 
time. "Tm excited about our new relationship 
with PolyCram. The deal process took a long 
time, but [PolyCram Holding CEO| Alain Lev>' 
and [PolyCram Holding president/COO] Eric 
Kronfeld have both demonstrated their commit- 
ment, enthusiasm and support," 

In a hnk that hinted at their shared fiature. Is- 
land, which PolyCram had purchased in 1989. 
provided support in marketing, promotion and 
pubUcity. as needed, although Def |am contin- 
ued to operate autonomously. 

The first release in the Def lam/PoIyCram era 
was Warren G's "Regulate . . . G Funk Fra" 
(through Chris Uighty's Violator imprint). The 
title sold 2.8 million copies, according to Nielsen 
SoundScan. and was followed by new titles from 
Method Man, Shck Rick and Redman. 

PolyCram purdiased another 10% of Def Jam 
in 1995. giving Def Jam's parent a 60% owner- 
ship stake in the label. Def Jam continued to 
have success with LL Cool | and such new signees 
as Foxy Brown. In a move that reaped great re- 
wards, Def Jam inked a distribution deal with 

The first 
two singles 
with Def Jam 
catalog numbers 
were from 
LL Cool J and 
the Beastie Boys. 

Roc-a-FcUa Records in 1 997. the rap label started 
byJay-Z. Damon Dash and Karecm "Biggs- 
Burke. )ay-Z "s first release luider Roc-a- Fella/ Def 
jam (and his second overall). "In My Lifetime. 
Vol. 1," was executive-produced by Sean Combs. 
Itwent platinum, but it was )ay-Z's 1998 album, 
'Vol 2. . . . Hard Knock Life," that turned him 
into a rap superstar. 

Following Seagram's purchase of PolyCram 
in 1998, Seagram's Universal Music Group 
bought the remaining 40% of Def Jam it did- 
n't already own for a reported $100 miUion. 
Simmons left the company, while Cohen 
stayed on as president of the newly merged Is- 
land Def Jam Music Group. Def Jam moved 
forward as its own imprint, scoring success 
in the late '90s with such artists as DMX 
(through Ruff Ryders) and Montell Jordan, as 
well as )ay Z's further rise. Additionally, in 
1998. Def Jam again showed its flair for inno- 
vation by releasing three rap albums, includ- 
ing sets from DMX and Redman, in December 
— traditionally a dead zone for album releases. 
The move altered the release cycle for the in- 
dustry, which had traditionally held any proj- 
ect not released by Thanksgiving until the 
following year. — MN 




Meet and greet: Island Records founder CHRIS BLACKWELL (far left) joins (from left) former Island Records president RON 
GOLDSTEIN, two unidentified individuals, U2's BONO and ADAM CLAYTON, U2 manager PAUL McGUINNESS, and U2's THE 
EDGE and LARRY MULLEN JR. 



ISLAND TIME. 

THE EARLY YEARS, FROM REGGAE TO ROCK 

DWIGHT D. EISENHOWER was president when Chris Blackwell formed Island 
Records in 1959 with /1,000. ■ From that small sum emerged a genre-busting label, 
whose defining attributes were passion, quality and independence. ■ Although 
conventional thinking is that Island took its name from Blackwell's beloved Jamaica, 
the moniker actually came from the Alex Waugh novel "Island in the Sun." 



Appropriately. Island's first releases focused on Jamaican music, 
primarily ska. Almost immediately, the label was a success: One 
of its first singles. "Boogie in My Bones." by Laurel Aitkcn. spent 
11 wceksatop the Jamaican charts. Shortly thereafter. Island's first 
album followed: "Lance Heywood at the Half Moon Hotel." The 
catalog number was CB22. Blackwell's age at the lime. "1 pressed 
up 250 copies. I had a lot of stock for a long time," Blackwell told 
the London Times in May. ** But I was in heaven — tliis was what I 
wanted to do." 

Black'weirs dreams outgrew Jamaica, 
and in 1962, he relocated the label to Lon- 
don. He rehed little on traditional retail, 
instead seUing discs out of the back of his 
Mini-Cooper and at all-night parties at- 
tended by the Afro-Caribbean population. 
But even the United Kingdom was loo 
small for Blackwell's ambition. In 1964, 
he licensed a version of "My Boy Lollipop' 
by Millie Small to Fontana and the result 
was a 7 million-sellingsingle tliat reached 
No. 2 in the United States. 

From ska and R&B. Island expanded 
into rock in the late '60s. signing such acts 
as Spooky Tooth; King Crimson: Fmer- 
son, Lake & Palmer; and Traffic, whose 
seminal albums "Mr. Fantasy" and "The 
Low Spark of High Heeled Boys" became 
some of Island's top sellers at the time. 
Blackwell then moved Island flirtherinto 
mainstream pop bysigning Cat Stevens. 

However, it was a move back to Black- 
well's Jamaican roots that brought Island 
its first superstar and one of the acts with 
whom Black\vell is still most closely associated: Bob Marley & the 
Wailers. He gave the band /4.000 to record its now legendary first 
albnm. 197 J's "Catch a Fire." (Despite the classic stature it has at- 
tained, the album peaked at No. 171 on the Billboard 200.) 

"Everybody .said 1 was crazy, that these were bad. unreliable guys 
who would rip me off." Blackwell said in an interview on Island's 
U.K. Web site. "But i backed a hunch that it wouldn't quite turn out 




Work and play: CHRIS BLACKWELL in 
1977 opened Compass Point Studios in 
Nassau, the Bahamas. 



like that." Marley, who died in 1981, became Island's first superstar 

and one of the biggest artists the world has ever known. His name 
still opens doors for Blackwell. he lold LhcTimes. "Still now, when 
I travel in Africa and Asia. I carry Bob s tapes, and because my name 
is on tlie sleeve, tliey act like a passport. I traveled through Africa 
without a. single visa — that is an astonisliing legacy." 

If the 70s belonged to .Marley and a number of other reggae acts 
that joined Island in his wake. Blackwell moved from Jamaica to Ire- 
land for the other act Ihc defines Island's 
legacy: U2. The Dublin quartet signed to 
Island in 1980 and by 1983, with the re- 
lease of its third album. "War," il was on 
lis way to becoming one of the world's 
biggest rock bands. 

U2's success was so great that Black- 
well turned to the band when he needed 
capital to fund expansion ventures, such 
as the film production company Island 
Alive. In return for helping finance Is- 
land's growth, U2 received a number of 
rewards, including a higher royalty rate 
and 1 0% of the company. The group's mas- 
terpiece, "The Joshua Tree." is certified 10- 
times platinum by the RIAA, making il 
one of Island's top sellers. 

In the meantime, Blackwell began 
looking to the United States for reper- 
toire as well. One of his first U.S. sign- 
in gs was Grace Jones, followed by such 
diverse artists as Tom Waits and Melissa 
Ftheridge. 

After 30 years of independence — many 
of them with Island as the world's largest 
indie label— Blackwell sold the label to PolyCram in 1 989 for /272 
million. 

Blackwell stayed on as CEO of Island Fnlertainment and Island 
continued to distinguish itself as a label that signed such forward- 
thinking acts as PJ Harvey. Portishead. Stereo MC's. Tricky and the 
Cranberries. Blackwell left PolyGram in 1 997, one year before Uni- 
versal bought the company. — MN 
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STEREO 

25 years as a thriving, 
successful Inip-hop 
and R&B label 





EST. 1984 



1. SPIRIT OF A MOVEMENT 



2. TRUE TO THE CULTURE 



3. MICROPHONE FOR A GENERATION I 



Happy 25tli Anniver 

from everyone at 

BETk 




nETUUORHS 



BET.com 




1 wallc 4*7 Twlles of tartetl wire 

In a world that is sometimes ordinary, we are lucky if in our lifetimes we are able to observe 
greatness: a figure whose ideas are so revolutionary that they change the world forever in ways 
that are un-quantif iable. Bo Diddley. The Mighty Bo Diddley. The Originator. A Man Amongst 
Men. A true American original: inventor, singer, songwriter, musician, father, brother, mentor, 
friend. We'd like to take this opportunity to acknowledge and to thank those who have helped 
this magician weave his unforgettable magic, from rock 'n roll stages to the history book pages. 



Ia/Iic Do Vcu LcVe 



Mama Ethel, Mama fiussie, Brother Kenneth, Bo's sons, daughters and 
their families. The Langley Avenue Jive Cats, Chess Records, Norma Jean 
Wright, Jerome Sreen, Billy Boy Arnold, Clifton James, Roosevelt 
"Jesse" Jackson, Ricky & Gloria Jolivet, Debby Hastings, Frank Daley, 
Sandy Gennaro, Yoshi Shimada, Dave Keyes, Jon Paris, Tom Major, Chris 
Tuthill, Mitchell Karduna, Mike Oberman, Danny Giorlando, Bobby Ven- 
tura, Danny Dennison, Fred and Dinah Gretsch, Sonoko Nimura, David 
Blakey, David Toraya, Marlies Dwyer, John Rosenberg, Andrew Fredbeck, 
Myron Finkelstein, Michael Lehman, Larry Mestel, Hadley Poole and Pri- 
mary Wave Music, Frances Preston and BMI, The Rock and Roll Hall of 
Fame, The Recording Academy, Rhythm & Blues Foundation, Manny's Mu- 
sic, Peggy Jones, Bob Gruen, Mark Thomashow, Mike Lewis, Nick Guarino, 
Andy McKaie, Ron Stevens and staff, and most importantly, the many 
fans around the world for their support throughout the years. 

...Margo Lewis and Faith Fusillo 
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SPECIAL FEATURE 



■ KEEPING 
THE BEAT 




BO DIDDLEY'S LEGACY CELEBRATED 
WITH NEW INITIATIVES, RELEASES 



BY GARY GRAFF 



BO IS GONE, But his beat goes on. It's been a year 
since Bo Diddley died June 2, 2008, of heart failure at age 
79 in his home in Archer, Fla., following a prolonged 
illness. It ended one of the most influential careers in pop 
music history, a 54-year run during which the man born 
Ellas Otha Bates earned the rightful title of the Originator 
as he helped merge blues into rock'n'roll. On such hits as 
"Bo Diddley," "Hey Bo Diddley," "Say Man" and "Who Do 
You Love," Diddley created a staccato, second-line-style 
beat that became an intrinsic part of rock's 
foundation. ■ Diddley's array of inventions 
included his trademark, square-shaped Gretsch 
guitar (three models of which are now 
manufactured by Fender) and a variety of 
effects that are commonplace today. 



1 n the wake of his passing, those who guided his career now want to ensure Did- 
dley's legacy transitions into an active and potent future. Leading lliis effort are Mar- 
got Lewis and failh Fusillo of Talent Source. Lewis had been Diddley's agent since 
the early '80s and became his manager in 1992. rusillosleppedupat that lime as Did- 
dley's business manager. The two oversee an estate that includes four children. 15 
grandchildren. 15 great-grandchildren and three grcat-grcat-grandchildrcn. 

"We w^ant to perpetuate his legacy and make sure he gets his due in the world of pop- 
ular music and popular culture," Fusillo says. "We really beUeve [Diddley] is an Amer- 
ican original, just like Marilyn Monroe or James Dean. I don't think he got that due 
during his Ufetime. So we're exploring all kinds of ways to lake [Diddley] into the 21sl 
century. He's still so well thought-of today, we need to make sure that 50 years from now 
he's still considered an American icon." 

Lewis and Fusillo are working with strategic partners — primarily the New York-based 
pubUshing and marketing firm Primary Wave Music and also Universal Music Enterprises 
(UMe). which owns much of Diddley's recorded catalog — on an array of projects, includ- 
ing exposure for some 200 reels of unreleased and largely imheard Diddley recordings. 

"Bo is such an icon," Piimary Wave chief marketing officer Adam Lowenbergsays. "but 
we feel that he is under-represented, and there's so much meat on the table." 

First and foremost for all concerned was building a new Web site. BoDiddley.com. 
that Lowenberg says will "form the basis for ever)'thing that we do for Bo mov- 
ing forward." Working with Boston-based celebrity Web site hosting service 
PAID, the just-launched site will include biographical information as well as un- 
released music, photos and video. It will also serve as a major portal through 
which fans will be able to buy new Diddley product, including an extensive mer- 
chandise line that's currently in development — although Fusillo says there will 
be items bearing the "Bo Knows" image from Diddley's portion of the late- '80s 
Nike ad campaign that featured dual-sport professional athlete Bo [ackson. 

The Web site, lewis says, will "be the bridge, we hope, to bring Diddley] into 
this millennium and expose him to the kids of today. We have to create a site so that 
people can discover who he was . . . and also be interesting to his [older] fans, who 
might not get involved in checking things out regularly on the Internet." 

A future part of the Web site initiative will be a Diddley-shaped LSB drive that 
.owenberg says fans will be able to use to receive new musical offerings and other 
exclusive content. 

Available now. however, is a Diddley Collector's Pack on iTunes featuring the artist's 
hits and an ex( lusive unreleased track — a frenetic jam recorded continued on >>p42 
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from >>p41 in the '70s and fealuring "Bo 
going crazy on the guitar for about 10 minutes. 
It's unbelievable, vintage Bo. When we 6rst heard 
it, we almost started to cry." Fusillo says. 

Talent Source and Primary Wave are hoping 
that will be the first of many new offerings to 
come from what Fusillo calls Diddley s "base- 
ment tapes." She and Lewis are combing 
through them, transferring tapes to digital for- 
mats, cataloging and copyrighting material that 
ranges from nascent riffs and ideas to full songs 
in a variety of genres. 

"They're sitting on so much music . . . boxes 
and Ijoxes of stuff." Lowenberg says. "We are 
very confident that there is a great deal of unre- 
leased music . . . that's going to come into play 
later on down the hue." He expects to introduce 
a line of Diddley ringtones and plans to market 
the music for sampling. He'd abo like to " put an 
album together that takes today's stars and peo- 
ple who have I}een influenced by Bo over the 
years and give them some of these snippets and 
l}eats and [guitar] lines and have them craftsongs 
around them." 

22 Top guitarist Billy Gibbons, who with Did- 
dley co-designed a special Billy-Bo guitar for 
Grclsch, is among the artists who would cer- 
tainly have an appetite for that. "We've played 
Bo Diddley music all these years. It would be an 
honor to have any role whatsoever in creating 
new Bo Diddley music." he says. 

Talent Source also has a video of Diddlcy's last 
majorconcerl performance — at AiLStralias Byron 
Bay Blucsfesl in 2007. two weeks before he suf- 
fered a stroke — that will come out on DVD. pos- 
sibly before tlie end of the year. 

UMe. meanwhile, is preparing for the |une 
9 release of" Ride On/The Chess Masters 1 960- 
1961." the Mip-0 Select label's third volume of 
Diddley's Chess Records recordings. The lim- 
ited-edition set (5,000 copies) includes 16 un- 
released tracks and rarities, including 
recordings Diddley made at his home studio, 
then in Washington, D.C., and with two more 



Treasure: BO DIDDLEY 
left behind 'boxes 
and boxes' of 
unreleased music. 



years of his Chess tenure left. 
UMe senior VP of A&R Andy 
McKaie expects to unearth 
even more surprises. 

" When you have great music, 
historic music hke Bo's, there's 
always a great responsibility to 
doit right," he says. 

McKaie says UMe doesn't 
plan any other mass-market 
Diddley projects but that the 
company is always open to 
possibilities. 

Primary Wave's Lowenberg says thecompany 
is "about to finalize" a deal for a full line of Did- 
dley merchandise, which he hopes will be 
launched by mid-)une and sold through the Web 
site and select retailers. Proposed items range 
from T-shirts to replicas of Diddley's medallions 
and hat. 

Primary Wave. Talent Soiu-ce and the Diddley 

estate hope to stage a tribute concert, most likely 
for the second anniversary of his death in 201 0. 
which will probably yield a companion album 
and DVD. Lowenberg says the company "will 
certainly reach out to all of Bo's biggest [musi- 
cian] fans and people he influenced the most in 
the music communit)'." 

The Diddley estate is contributing several 
items to an auction benefiting the Apollo The- 
ater on its 75th anniversary, while a more exten- 
sive memorabilia auction will likely take place 
later this year. In addition to the estate, one of 
its beneficiaries may be the Bo Diddley Founda- 
tion, which estate attorney Ron Stevens has es- 
tablished to raise funds for youth organizations, 
programs and schools in and around Archer and 
Gainesville. Fla.. where Diddley would occasion- 
ally visit with and play music for children. 

On June 5, Gainesville will host events at its 
central downtown area, the Bo Diddley Commu- 
nity Plaza. On luueO. the first exhibit of Diddley 
memorabilia will be parlof'Yulec Diddley Day" 
in Archer, honoring both Florida's first U.S. sen- 
ator. David Yulcc. and Diddley. 

A documentary about Diddley is under dis- 
cussion and a coffee-table book featuring pho- 
tos from lliroughout his career is planned. 

"It's not just about raising a bunch of money 
for the estate. ' Lewis says. "We just want to spread 
the word and make people aware of who Bo Did- 
dley was in the hislor)' of music. I le was such an 
important figure and made so many important 
contributions that we still hear today. We have 
to make sinre thai people know who Bob Diddley 
was . . . forever." • • 



WHERE YOU'VE HEARD DIDDLEY 



The value of Bo Diddley's seminal beat to the 
history of rock'n'roll is undeniable. 

"If Bo Diddley had re- 
ceived a dollar every 
time some act borrowed 
his distinctive beat— that 
bouncing 'chank, a-chank 
chank, chank, chank,' with 
maracas shaking right along- 
side—he'd have been the 
richest man in rock," wrote 
Tom Moon in his 2008 com- 
pendium "1,000 Recordings 
to Hear Before You Die' 
(Workman Publishing). 
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Moon continues: 
"The Rolling Stones 
would have had to 
pay up several times. 
Bruce Springsteen 
would owe for 'She's 
the One.' Buddy Holly 
for 'Not Fade Away.' The 
Strangeloves' 1965 [song] 'I 
Want Candy' was a direct copy, 
as was the Who's 'Magic Bus." " 
On the "listener's life list" annotated 
in his book. Moon includes Diddley's 
self-titled 1958 album released by 
Checker Records. —GG 
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. iTunes "Bo Diddlcy Collectors Pack" featuring 
an Exclusive Unreleased Track from Bo's Vault 

. "Ride On - Chess Masters, Volume 3, 1960-61" 

. Billy-Bo Jupiter Thunderbird Guitar featured in 
Rock Band 2 

. Official www.bodiddley.com launch, featuring 
music, videos, and Bo Diddley merchandise 

• Bo Diddley Square guitar to be carved in 38' 
stone table at Sears Tower Visitors Center 

. Iconic "Family bog" Poster Re-issue 
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The Hot 5 

My first tour before "The Twist". 

I met Bo Diddley and 

we became very close 

and remained until the day he died. 

So glad to have known him... 

Chubby Checker 




We honor the Man, 
his Music and 
his Memory, 
Thank you Bo. 



Grubman Indursky & Shire, EC. 




Friends, Collaborators 
Reflect On Diddley's 
Unmatched Influence 



MENTION BO DIDDLEY'S nameand most everyone thinks one thing — the 
beat. ■ Bomp ba-bomp bomp, bomp bomp . . . b AppUcd to such songs as 
"Bo Diddley," "Hey Bo Diddley" and "Who Do You Love," it's perhaps ihe 
most influential musical motif since the Devil purportedly handed Robert 
Johnson the I-IV-V chord progression at the crossroads. It gave the late Did- 
dley his rightful moniker as the Originator and his equally rightful spots in 
the Rock and Roll Hall of Fame and the Rockabilly Hall of Fame, as well as 
other lifetime achievement honors. ■ But there was more to Diddley than 
the beat. ■ During a career that stretched some four-and-a-half decades he 
produced a rich body of spirited, aggressive work that fused a blues sensibil- 
ity with rock'n'roll energy and ran far deeper than the well-known hits. Did- 
dley also acquitted himself as a progressive bandleader as well as an inventor, 
not only of the square-shaped Gretsch that was his trademark but also of a 
variety of effects that subsequently became commonplace pedals and rack 
mounts. ■ One year after his death he's remembered as all of that and more 
by other musicians who knew him, admired his accomplishments or both. 



Billy Gibbons (ZZ Top). "He hit the scene with 
that infectious beat he brought to the forefront, 
but it goes back to wlien he landed in Chicago 
and was part of Ihe Maxwell Street scene play- 
ing al the Ilea market on the corner. II was Bo 
Diddley. CHfton James on drums and Jerome 
Green on maracas — and that was it. Who ever 
heard of a guitar player 
and two percussionists? 
And you Usten lo those 
early records now. with 
the knowledge there was 
no bass guitar, no 
rhythm guitar, no piano, 
no nothing except tlK»f 
three guys, but you tm !i 
it up and you say. Wi li 
I don't miss anything. I i 
sounds like a full orclies- 
tra to me.* 



He was told to play a different song than 'Bo Did- 
dley" and said he would, but when the cameras 
rolled he played "Bo Diddley.' thus inventing 
rock'n'roll's attitude. Fourth and most impor- 
tant, he was so sexy that he lold Arlenc he had a 
chimney made out of human skulls — and she 
still went for a walk with him." 



George Thorogoo-: 
"No artist has fascinated 
me more than Bo Did- 
dley. When I got into his 
stuff, everybody in 1967 
was listening to two monumental rock history 
albums — one was [ Jimi I lendrix'sj 'Are You Ex- 
perienced?.' the other was [the Beatles'] 'Sgt. Pep- 
per's Lonely Hearts Club Band.' Bui 1 had this 
album. Bo Diddley's *1 6 All-Time Greatest Hits." 
I'd go lo Wildwood, N.J.. and buy maracas by the 
pound because 1 was fascinated with this sound 
and this thing that was Bo Diddley. This was be- 
fore I got into John Lee ! looker, and 1 was amazed 
by the sound of this guy who sat on one chord, 
maybe two. But, like James Brown, he could do 
one chord for 1 5 minutes and it never gets bor- 
ing. That's where I learned my whole routine 
from. 1 mean, what is ' Bad to the Bone' except, 
really. Bo Diddley?" 

Todd Snider: There are four important things 
about Bo Diddley that I hope everybody knows. 
The first, of course, is that he invented a beat 
Second, and less knowii. his song Bo Diddley' 
was a first in that his name was the title and cho- 
rus which, in my opinion, makes him one of the 
inventors of rap. Third, three montks l>efore Elvis 
Presley played [on] Ed Sullivan. Bo Diddley did. 




Lasting admiration: 'No artist has fascinated me more,' says 
GEORGE THOROGOOD (right) of BO DIDDLEY. 



Billy Corgan (the Smashing Pumpkins): 'What 
he really did was bring a rock'n'roll attitude to 
rhythm and blues, and that influence is every- 
where. Imagine the Stones without the influ- 
ence of Diddley's swagger, and you can see his 
true impact. His prime, like Chuck Berry's, was 
at a time when African-American artists playing 
rock'n'roll was more comfortably accepted by a 
wliite public if these men were playing nonthreat- 
ening observers whose commentary came 
through in riddles and encoded language. The 
hipsters picked up on the fact that they were 
being spoken to. 1 never thought much of Bo 
Diddley till I got his boxed set in the early '90s, 
and i found certain songs stnick me like Escher 
drawings in that the more 1 heard them the more 
1 saw. His is the kind of music that in its primi- 
tive urgency never gets old and in its lyrical nar- 
rative will never become outdated." 

J o c S a t r i a n i : " Bo Diddley gave us so m uch . H e 
was an essential part of rock'n'roll. U couldn't 
have happened without him." 

continued on >>p46 
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Rrc MUSIC 15 proud to continue to represent the music of one of the 
most innovative songwriters and artists 
of the last two centuries: 
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ARC 



MUSIC 
GROUP 



Wittiout Bo, ROCK "N Roll would not sound the way it does. 

He 15 missed. 

The Hrc Music Group 





SOUND! 



For more than five decades, 
Bo Diddley turned heads with 
his great musical chops, incredible 
showmanship, and outrageous guitars. 
We built the first rectangle-shaped 
Gretsch guitar for Bo back in 1958. 
As one of the most influential and 
colorful of the early rock guitar legends, 
Bo Diddley will never be duplicated. 
Memones of Bo are a great treasure; 
in our hearts he will live forever 

www.gretschguitars.com 
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from >>p44 Bonnio R^iitt: "Bo's music 
will continue to influence people as long as some- 
one can beat out that signature rhythm on what- 
ever instrument they can. I le was one of the 
greats and a wonderful man as weU. " 

hil Lesh (Grateful Dead. Phil A Friends): 

"That groove is ever>'where. It's so fundamen- 
tal. It permeates. You can hear It in all different 
kinds of music, and it moves so nicely. Person- 
ally I kind of like to do things inside it: I like to 
take the groove and move it over an eighth note 
and set up that tension between the thing that 
stars on the dowTibeat and the same pattern that 
starts an eighth note later, and then you can build 
that up and it's very salisf>ing. It's very fruitful, 
shall we say." 

Bob Wcir (Grateful Dead. Ratdog): "Hewas 
famous for that one rhythm, but he was actually 
a prett)' eminent blues artist. He had an amaz- 
ing sense of d>'namics. When musicians gel to- 
gether and they're working up stuff, it's quite 
common to hear somebody say. 'I want you to 
play tliis Bn Diddley.' and everybody knows what 
that means. It rumbles and rolls, and the notes 
don't come real fast so you get a little time to be 
real choosy about what notes yon play and it al- 
lows you to dance with your instniments. It's a 
fun rhythm to play, so we tend to stretch it out 
and live in it for a while." 

"vtls Lofgren (E Street Band): "Thai groove, 
however Bo fell into it. I'm sure he reahzed he 
had a gem . . . and he called it his own and sold 
it to us. and it was a beautiful thing and still is. 
It's a signature beat that ynu can play against a 
four-count bar. but you can't lose it. If someone's 
playing that beat you can improv around it with 
fiuik. rock, melodic playing, nasty stuff, pretty 
stuIT — but not at the expense of the beat. The 
drummer doesn't have to play it; the guitar player 
can play it against regular backbeat drums, and 
it s going to color the entire picture." 

l ohn Doe (X. the Knitter?): "He came to Los 

Angeles once in about '83 and played this place 
called the Music Machine, and everybody was 
just out of their minds because Bo Diddley had- 
n't played in L.A. since who knows when. They 
liad put together a group of guys that played the 
blues OK but really didn't have a clue to what to 
do with Bo Diddley and. with all apologies, it was 
terrible. Thai same night Dave [Alvinl and a few 
of us went to the owner of llie club and said, 'Get 



him back six months from now and we'll put to- 
gether a band and it will be great,' and we did. 
And il was," 

Ted Nugent: "Bo Diddley's incredible impact 
on music and America is immeasurable. As my 
American blues brother Billy Gibbons exclaimed, 
accurately, that a newborn infant exposed to the 
Bo Diddley rh>1:hm would begin to gyrate accord- 
ingly. We often hear the term 'primal' associated 
with good rock'n'roll music, but clearly Bo 
handed off the purity of primal direct from our 
aboriginal campfires straight to the masses \ia 
his electric guitar grind. It is pure. J was privi- 
leged and deeply honored to jam with Bo and ac- 
tually play bass guitar in a few of his concerts 
back in 1970. it changed my life. I wallowed in 
the belly of the beast and was instantaneously 
moved to belter appreciate and more effectively 
implement the soulfulness of his music into my 
own. All dedicated musicians, knowingly or oth- 
erwise, directly or indirectly, cannot make stir- 
ring music without the immense touch of Bo 
Diddley guiding them one way or another." 

Jack Ingram: "One way I look at it is when I lis- 
ten to Tom Pell>'. we don't have "American Girl" 
without Bo Diddley — and that could be said about 
thousands of other classic American rock'n'roll 
tunes. Without Bo Diddley. we'd be missing an 
entire segment of the soundtrack of our lives. 
My kid brought me a guitar he made in class the 
other day: he's i years old. and in preschool they 
were making guitars that look Hke Bo Diddley's. 
So lus influence is bigger than I can fathom. It's 
bigger than the money he made or the records 
he sold." 

Keith Urban: "In '97 I was in a band called the 
Ranch. We were opening for Bo at a club in New 
York City. We fniished our set. and 1 made sure 
to get out into the audience to sec Bo play. After 
his show, we were packing up backstage, and in 
walks Bo and he says, 'Hey. boy. was that you just 
pickin' on that there guitar?" I said. 'Yeah.' He 
said. 'Mmm, you're a good guitar player, boy.' 
and tiien he just nodded and walked away. I re- 
membered tliis photo that was taken backstage 
that night; 1 'd had it on a table in my apartment 
for years, but when I moved it was packed up. I 
actually found it after I was asked by the organ- 
izers of the Grammy Awards to play with B.B. 
King, Buddy Guy and lohn Mayer as part of a 
tribute to Bo. It really was a full-circle moment 
forme." — Gary Graff 



HOW DIDDLEY GAVE WOMEN THEIR DUE 




Jamming: BO DIDDLEY plays with 
DEBBY HASTINGS (above) and with 
NORMA-JEAN WOFFORDand 
JEROME GREEN (below). 




One of the lesser-known aspects of Bo Did- 
dley's career was his support for female 
musicians, even in the early years of rock- 
'n'roll, says Margot Lewis, who along with 
Faith Fusillo guided Diddley's career 
through their company. Talent Source. 

Lewis suggests the person who could at- 
test to that best was Diddley's longtime 
bassist/bandleader, Debby Hastings. 

"Bo was brought up by women all around 
him, and he was comfortable with women," 
Hastings recalls. "He was also the kind of 
guy who liked to give people a chance. 

"So even back in the '50s, when he came 
upon a female musician who was good he 
had her in the band. He had the Duchess 
[Norma Jean Wofford] in his band for a 
while, and I was with Bo for 24 years as his 
bass player and 14 or 15 as bandleader. It 
was a lot of fun because he'd give me as 
much freedom as I wanted, and he was a 
very freewheeling musician," —GG 



Billbaanl Research Can Answer Your Questions. Plus 
Complete Array of Research Packages for singles and/or afbuins 
from Hot 100, Billboard 200, RiB. flap. Country, Gospel. Christian 
Dance, Latin, Rocli, Uult Contemporary, itu, and Classical 
Chart i ArUcle Copies 



TO ORDER CHART PACKAGES. GO TO WWW.BILLB0ARD.COM/RESEARCH 

FDR CUSTOMIZED RESEARCH, CONTACT RESEARCH(ajBILLBOARD.COM OR B4G454-4633. 



46 BILLBOARD JUNE 6, 2009 



jterial 





STOCKHOLM SYNDROME 

Swedish DJ Field looks 
for U.S. success 




TV STAR 

Next on 'NCIS'; The 
case of Will Dailey 



SONIC NOT-SO-YOUTH 

Indie rock's eider 
statesman Lee Ranaldo 



SQUARE BIZ 

R&B vets Tcona Mario, 
Stax label join forces 



IN HARMONY 

Emblem builds 'Swift' 
foundation for Glortana 



SOUNDTRACK 



BY ANN D ONAHUE | 



REELING 
THEM IN 

This Summer's Hottest Soundtracks 



'(500) DAYS OF SUMMER' 
Release date: [uly 14 (Sire) 

The ofTl>eat romantic comedy starring Zooey Deschanel and 
Joseph Gordon-Levitt was a buzzy favorite when it debuted at 
the Sundance Film Festival earlier tliis year, and the soundtrack — 
featuring Dcschancl's band She & Him. Rcgina Spoktor. the 
Smiths and Australian up-and-comer Temper Trap — received 
early plaudits as well. "If 'Juno' met "Garden Stale.' it's right in 
that pocket." Fox MiLsic president Robert Kraft says. That's a 
^ood sign: ")uno" has sold 992.000 copies and "Garden State" 
1 .4 million, according to Nielsen SouiidScan. 

'THE BOAT THAT ROCKED* 

Release date: August TB A (Universal) 

This tale of a pirate radio station set up in the North Sea in the 
■60s stars Kenneth Branagh. Philip Seymoiu' I loffman and Bill 
Nighy. It's the second movie directed by veteran producer /screen- 
writer Richard Curtis — the first was the music-heavy "Love Ac- 
tually" in 2003. whose soundtrack featured a mix ofconlemporar)' 
artists like Wyclef )ean and retro acts like the Beach Boys. For 
"Boat," the soimdtrack is filled with '60s acts from the Kinks to 
the Who. The two-disc set has 36 songs, including the Troggs" 
"With a Girl Like You" and Otis Redding's 'These Arms of Mine." 
"It's just riddled with the best songs of the period," says Kathy 
Nelson, president of film music for Universal Music Group and 
Universal Pictures. The movie and soundtrack were released in 
April in the United Kingdom on Mercur>" the soundtrack has 
sold 61 .000 copies, according lo the Official Charts Co. 

•TRANSFORMERS: REVENGE OF THE FALLEN' 
Release date: lune 23 {Warner Bros. Records) 
Linkin Park's "What I've Done" was featured in the first "Trans- 
formers" movie — and the hard rock band is back for the sequel, 
working with composer Steve lablonsk>' and the score's execu- 
tive producer, Hans Zimmer, to incorporate a new song into the 
soundtrack. The tune. "New Divide." was released to radio May 
1 8. the same day it was made available to iTunes as a single, and 
has sold 1 52,000 downloads, according to Nielsen SoimdScan. 
The band's songwriter/giiitarist/rapperMike Shinoda has been 
wrifing about the film music process on his blog, noting that 
they're "keeping the dnuns a little looser on this track, not doing 
too much studio tricker)'. It creates a nice interplay between the 
organic fee! of the rhythm track and the more robotic feel of the 
keyboards." Get it? Robotic? 




Summer screening-s: Clockwise 
from top; Clips from Bandslam,' 
Transformers," 'The Boat That 
Rocked' and "(500) Days of 
Summer'; DIANA KRALL, who 
appears in 'Public Enemies.' 

'BANDSLAM' 
Release date: |uly 27 
(Hollywood) 

You want to sell soundtracks? 
Make a movie that appeals to 
teenage girls. (See: "Twilight." 
which has sold 1 .9 million copies, accordi 
to Nielsen SoundScan. and the soundtrack to "Hannah Mon- 
tana; The Movie." which has sold 826,000.) "Bandslam" stars 
Alyson Micbalka — better-known as half of pop duo Aly & A) — 
and " High School Musical" star Vanessa 1 1 udgens as misfit high 
school students prepping for a battle of the bands, and both 
women have songs on the soundtrack. " It's a real music picture 
in a way Cameron Crowe would make a music picture." says 
Mitchell Leib. president of music and soundtracks at Walt Dis- 
ney Pictures. Disney is also trying to encourage young women 
to explore older acts: other featured tracks come from the Vel- 
vet Underground, Cheap Trick and David Bowie, who also makes 



'PUBLIC ENEMIES' 
Release date: June 30 (Decca) 

It's the summer's prestige cops'n "robbers release, with Michael 
Mann directing Christian Bale and johnny Depp in the tale of 
theG-men who hunted down gangster John DiHinger. The score 
is by longfime Mann collaborator Elliot Goldenthal; the duo 
worked together on the iconic score for "Heat" in 1995. The 
soundtrack gets a similar Prohibition-era sheen as the film: 
Diana Krall appears asachanteuseon camera, singing "Bye Bye 
Blackbird," and Universal's Nelson says other songs of the pe- 
riod will be represented, and will include tracks by Billie Holi- 
day, Blind Willie Johnson and Otis Taylor. •••• 
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BY KATIE HASTY 



»>SAY YOUR 
PRAYERS 

Judas Priest has chosen 
10 songs not previously 
released in live-album 
form for Its next concert 
set, "A Touch of Evil: 
Live," which is due July 
14, in the midst of the 
band's U.S. summer tour. 
"A Touch of Evil" 
includes live versions of 
such longtime fan 
favorites as "Painkiller," 
"Dissident Aggressor," 
"Riding on the Wind," 
"Between the Hammer & 
the Anvil" and "Eat Me 
Alive." It also features 
"Hellrider" from "Angel 
of Retribution," the 
group's 2004 reunion 
album with frontman 
Rob Halford, and two 
tracks— "Death" and 
"Prophecy"— from last 
year's rock opera 
"Nostradamus." 

»>SCARJO V2.0 

Singer/songwriter Pete 
Yorn will release "Break 
Up," a Serge 
Gainsbourg/Brigitte 
Bardot-style duets 
record with actress/ 
singer Scarlett 
Johansson, Sept. 8 
through Atco/Rhino. 
The lead single, 
"Relator," is now 
available on iTunes and 
streaming on the 
album's Web site. Yorn 
will end his opening 
stint for Coldplay June 4 
and release his fourth 
solo album, "Back and 
Fourth," June 23. 
Johansson previously 
released a Tom Walts 
covers album, 
"Anywhere I Lay My 
Head," in 2008. 

>>>THEBOSSON 
THE ROAD 

Bruce Springsteen & the 
E Street Band will play 
three shows at Giants 
Stadium in New Jersey 
this fall before the 
arena is torn down. 
Springsteen made the 
announcement onstage 
May 21 at a concert at 
the izod Center in East 
Rutherford. N.J. The 
shows will take place 
Sept. 30 and Oct. 2-3. 
and tickets will go on 
sale June 1, according to 
a flier distributed 
following the gig. The 
band will take a break 
from its European trek in 
June to headline the 
Bonnaroo festival in 
Manchester, Tenn. 

Reporting by Michael D. 
Ayers, Gary Graff and 
David J. Prince. 
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Anti- matter: 
THE FIELD and 

his sophomore 
release (inset). 



BY KERRI MASON 



Field Of Dreams 

Minimal Techno Act Taps Unlikely Partner 



Cologne, Germany's Kompakt Records is 
teaming with Los Angeles' Anli- Records 
to release "Yesterday & Today." the sopho- 
more album from the Field, aka Stockholm- 
based producer Axel Willner. It's Kornpakt's 
lirsl stateside label partnership and Anli- 
's first electronic release, and both sides 
say it represents a rare chance for electronic 
music to reach a wider audience. 

"Tor us. it was essential," Kompakt label 
manager |on Berry says. "We don't have a 
North American office, and we've reached a 
plateau with our awareness in terms of what 
we are able to do from liurope and working 
with [the U.S. distributor! forced Kxposure." 

Ten-year-old Kompakt is credited with nur- 
turing the recent explosion of minimal 
techno, a dancefloor trend that has trickled 
up to acts like Kanye West and the Black Eyed 
Peas. But while its brand is strong in Europe 
and among tastemakers worldwide, its reach 
is limited. 

"With the awareness that Anti- brings, 
not only with their fan base but their expe- 
rience in being able to develop and bring 
out new artists, we feel that they are the per- 
fect partner for us to take the Field to that 
next level," Berry says, "l guess it's more 
about nurturing the crowd that the Field 
brought forward with his first album, but 
expanding that and making tiie record avail- 
able in areas of the U.S. that we'd never been 
able to sell records in." 

The Field^s 2007 debut. "Here We Go Sub- 
lime" (Kompakt), was one of those rare elec- 
tronic albums that bridged the genre gap. 
Shoegazing, psychedelic, yet somehow poppy, 
it won the adoration of the blogosphere. the 
press and all types of music fans. In that group 



was Andy Kaulkin, GM of Anti-. an Epitaph 
sister label and the home to Bob Mould. Ncko 
Case and Ramblin' jack lillioti. 

" I was enthralled by that record. I thought 
it was really, really beautiful. " Kaulkin says. 
"I'm a fanofalotof KrautrockstuH from the 
'70s, modern bands Ukc Tortoise and exper- 
imental music, and I do love all kinds of elec- 
tronic dance music. But I always felt like the 
Kompakt stuff and the Field in particular com- 
bined that sensibility with a very broad spec- 
trum of sounds and emotions." 

Inspired by the music, and having trouble 
finding Kompakt titles for his own collection 
(this was before the catalog made it to iTunes), 
Kaulkin wanted to make contact. He reached 
out to friend Tom Windish of the Windish 
Agency, who handles stateside booking for 
Kompakt artists, including the Field. Windish 
introduced him to Berry, and the pair began 
brainstorming. 

"Growing up, I was inspired to go into the 
music industr)' because of Brett Giu'ewitz and 
Epitaph. 1 was a fanatic about that label,' 
Berr>'says. Both sides met at the Anti- offices 
in September 2008 and struck a deal. 

"Yesterday & Today" was released May 1 9. 
Willner — plus two instrumentalists — hit the 
road May 21 on a co-headlining. 22-date tour 
with DFA band the Juan Maclean. 

"The only difference you'll see between our 
Kompakt version and the Anti- version is a 
ver)' small Anli- logo on the back," Berry says. 
"I anticipate that Anti-'s strong influence as 
one oftoday's biggest independent labels will 
allow us to be made available in larger chain 
outlets, such as Best Buy, and also smaller 
markets where Kornpakt's influence as a 
label has yet to be established." •••• 



The Dailey 
Show 

Will Dailey Dials In CBS 
Promotional Machine 

For Will Dailey, there's the obvioiis benefit to being signed to CBS 
Records — he's first in line when it comes to getting his music on 
CBS shows. 

The singer/songwriter's tunes have been featured nearly 30 
times in shows ranging from "NCIS" to "Harper's Island," each 
time accompanied by an ad card that identifies him, the song and 
where the track can be purchased. 

Being signed to CBS Records doesn't guarantee Dailey place- 
ment, nor does it prevent him from licensing songs to other net- 
works; MTV and ABC have both used his work. 

But for Larry Jenkins, the head of CBS Records, synching up 
an artist with the parent company is only the i>eginning of the 
promotional campaign — and Dailey is in the middle of a unique 
nnilti-EP release strateg)' that he hopes will build his fan base be- 
yond hardcore CBS viewers during the next year. 

Dailey plans to write and record four FPs this year as part of 
liis "Torrent" series. "The whole idea was bom talking to my label, 
how I had a torrential outpouring of music." he says. "I didn't 
want to push one record for two-and-a-half years. My fans want 
something new. and it IvxA^ disingeruious for me. because I don't 
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»>HAWKE 
FLYING 

Pip Brown, the talented New 
Zealander known as Lady- 
hawke, is spreading her wings 
around the globe. 

The alternative/pop singer 
recently signed with London- 
based management com- 
pany IE Music (which repre- 
sents Robbie Williams), and 
her September 2008 debut 
release, "Ladyhawke" (Mod- 



ular/Universal), peaked at 
No. 16 on the United King- 
dom's Official Charts Co. May 
9 listing. The album has been 
certified gold (100.000 
copies shipped). 

Ladyhawke's U.K. break- 
through came with the single 
"My Delirium," which in De- 
cember cracked the OCC's 
top 40. "That track was a 
turning point for us," says 
Glen Goetze, A&R manager 



Taking flight: 
LADYHAWKE 
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writf only 10 songs every two years," 

Eac h volume of the "Torrent" EP series will 
be built around a theme and released digitally at 
first, then paired, hvo at a time, in a deluxe phys- 
ical package. "Torrent Vol. 1: Fashion of Distrac- 
tion," which was inspired by the Byrds and 
features contributions from Roger McGuinn. 
was released Jan. 10. 

On March 17. Dailey released "Torrent Vol. 2: 
By the Blue Hills." which is dedicated to his 
hometown Boston and features guests like El- 



liot Easton (theCars) and Kay Hanley (Letters to 
Cleo) . The other two "Torrent" volumes will come 
out this fall. 

The combined "Torrent Vol 1 & 2" hits shelves 
lime 9 and features bonus songs and a Code Mas- 
ter DVD. The audio technology, which was pro- 
vided by T Bone Burnett, allows the album to be 
digitally downloaded in a variety of high-defini- 
tion audio formats. Burnett, who is managed by 
Jenkins, has also brought the Code technology 
to recordin gs by John Mellencamp. Elvis Costel lo 
and Bob Dylan. 

The double-disc set will be sold at a single-CD 
retail price. "It's like THX sound being intro- 
duced 10 movie theaters — nobody knew they 
wanted it until they heard it." Jenkins says. "We 
let people be their own judge, at no extra price." 

The release will also have a retail tie-in with 
Newbury Comics; anyone pre-ordering Dai- 
ley's forthcoming albums will receive an auto- 
graphed CD booklet. The iTunes release 
features additional live tracks, as well as a music 
video for the track "Mood Rock" — a clever Peter 
Lemongello-esque take of Dailey being inserted 
in a '70s infomercial. 

Dailey will also perform (une8 at NARM. on 
top of recent shows at the Mercury Lounge in 
New York, the Viper Room in Los Angeles and 
several gigs in Boston. • • 



at Ladyhawke's labeL the 
Sydney-based Modular Re- 
cordings. "Until then, we had 
been plugging away and 
gradually building." 

"My Delirium" has also 
given Ladyhawke her big- 
gest Australian success, 
peaking at No. 8 in late April 
and helping the album to an 
Australian Recording Indus- 
try Assn. gold certification 
(35.000 shipped). 

Booked by X-Ray Touring, 
the singer spends much of her 
time in Los Angeles but has 
homes in London and Sydney. 
She won't see much of those 
during a busy summer, play- 
ing U.K. festivals including 
Glastonbury. T in the Park and 
V. "Ladyhawke" had a low-key 
U.S. release in December, hit- 
ting No. 41 on Billboard's Heat- 
seekers chart. "The focus will 
start to move In that [U.S.] di- 
rection now," Goetze says. 

—Lars Brandte 

»>NEW LIFE 

The Italian metal act Lacuna 
Coil is lining up European fes- 
tival shows after notching its 
highest chart peaks yet on 
both sides of the Atlantic with 
its fifth album, "Shallow Life" 
(Century Media Records). 

The set made the top SO on 
the OCC chart one week after 
its April 20 U.K. release, then 
entered the May 9 Billboard 
200 at No. 16. Its predecessor, 
"Karmacode" (2006). reached 



No. 28 on the Billboard 200 
and sold 496,000 copies in the 
United States, according to 
Nielsen SoundScan. 

"I feel this album can be 
appreciated by people who 
listen to different kinds of 
music, not just metal fans," 
singer Cristina Scabbia says. 
"We've had a lot of good 
reactions and I can defi- 
nitely see our popularity Is 
increasing." 

Lacuna Coll, whose theatri- 
cal metal features its trade- 
mark alternating male/female 
vocals, toured March 20-May 
16 as part of Disturbed's 38- 
clty Music As a Weapon trek, 
alongside Klllswitch Engage 
and Chlmaira. "We've been 
enjoying playing in front of 
large numbers of people who 
might not have seen us other- 
wise," Scabbia says. 

Booked by the Agency 
Group, Lacuna Coil this 
summer will hit rock festivals 
across Europe, including 
England's Download, Italy's 
Rock in Idro and Belgium's 
Graspop. The band's pub- 
lishing Is administered by 
Kobalt Music. 

—Nichola Browne 

»>ZAPPED 
AGAIN 

When Zap Mama's Con- 
golese-born founder/front- 
woman Marie Daulne flew 
from her Brussels home to 
Brazil in 2008, she planned on 



recording one track. One year 
later, the result is the act's 
seventh album, "ReCreatlon," 
released globally May 25 and 
26 through Concord Music 
Group's Heads Up label. 

"When I arrived in Brazil, 
everything was so inspiring," 
she says. "I hadn't planned 
an entire new album. But 
the music, the sounds and 
vibrations were so strong, It 
just happened." 

Vocal duets with Bilal and 
G Love were recorded in the 
United States, while another 
track reunited Daulne with 
members of Zap Mama's 
original all-female a cappella 
quintet, last heard together 
on the 1994 album "Sabsylma" 
(Luaka Bop). 

Today the group is effec- 
tively Daulne and whomever 
she assembles in the studio 
but, she says, "I still think of 
the original members as my 
sisters and 15 years later 
we've re-created the sound 
we made." Elsewhere, the fu- 
sion of Brazilian and contem- 
porary R&B rhythms puts the 
album somewhere between 
Erykah Badu and Bebel 
Gilberto. Zap Mama Is play- 
ing a string of 11 U.S. shows, 
running through July 11. 

Management/booking is 
by the San Francisco-/New 
York-based Festival Network 
Management, with publishing 
handled by Kesia Editions. 

—Nigel Williamson 




QUIr^TIOMS 

with LEE RANALDO 



by JASON LIPSHUTZ 




Thirty years into their career, the members of 
the art-rock band Sonic Youth are consistent 
as ever in the studio, although they're chang- 
ing their strategy outside of it. For "The Eter- 
nal," their 16th studio album (June 9), the band 
left longtime label Geffen Records and re- 
turned to the indie world, signing a one-record 
deal with Matador Records. 

Guitarist Lee Ranaldo, an instrumental 
part of the band's noise-fueled sound since 
Its early days, spoke to Billboard about Twit- 
ter, Joy Division and his visual arts projects. 

1 Where did the title "The Eternal" 
come from? 

Thurston [Moore. Sonic Youth's lead singer] 
thought it up. and I'm not sure if he knew 
what the connotations were. Obviously, it's 
an immediate reference to the longevity of 
the band. But we also found out that there's 
a Joy Division song called "Eternal." which 
we didn't realize at the time, I don't know 
if that was in the back of Thurston's head, 
but it's funny that we called this "The Eter- 
nal" right when we were really interested in 
Joy Division. 

2 Why did you decide not to continue 
with Geffen? 

We'd been on Geffen for a long lime, and I 
think we felt that we needed a change. I just 
don't think we felt vei7 close to the people at 
the label after all this time or that they under- 
stood what we were trying to do. I don't have 
any regrets, becau.se at the time we signed 
with Geffen. it was the right thing to do. For 



the first couple records like "Goo" 
and "Dirty," it afforded us some 
larger budgets and allowed us to play 
around. But to some degree it does- 
n't matter what label we're on, be- 
cause it doesn't really affect our 
process at this point. 

3 Did you immediately 
jump to Matador, or did you con- 
sider other options? 

There were a bunch of interesting 
possibilities, including releasing the 
record ourselves. In the end, we de- 
cided we wanted a group of people 
behind our record rather than doing 
it ourselves. We talked to a bunch of 
really cool labels, and Matador is a 
label that we've always been keen on. 
Everyone there is a music person 
rather than a bu.siness person: Every- 
one's going out to shows and just 
keen on music in general, and 
they're excited to have us working 
with them. 

4 How much of a need 
is there for each new release to 
use different promotional tools? 

All that stuff is factoring in to one 
degree or another. We've prepared 
extra tracks for iTunes and for other 
digital downloading services. There's 
a Sonic Youth Twitter site and occasionally 
one of us will bump a thouglit up to iL I think 
it's part of the evolving nature of the indus- 
try, and we're used to entertaining various 
ideas at how you market a record. 1 don't feel 
like there's any reason lo battle against tliat 
kind of stuff; I'm not old-guard enough. 

5 What Is the upcoming tour going to 

be like? 

We ll be playing most of the new record, and 
we're never happier than when we're playing 
our most recent material. There are a lot of 
songs on this record where more than one of 
us is singing, so there's going to be more mul- 
tivocal stuff, which is one thing that'll be dif- 
ferent for us. Basically we're going to play a 
handful of older material, like the recent con- 
certs we've been doing, with one-third new 
material and two-thirds stuff from every pe- 
riod in our career. 

6 Do you have any creative plans out- 
side the band? 

I just released this 1 2-inch \inyl record, called 
"We'll Know Where When We Get There." in 
conjunction with an art show in Paris. It's 
mostly ambient recordings and some elec- 
tric guitar. I've also been doing a lot of visual 
art stuff too: I'm doing a video and sound 
show with my wife, with live image projec- 
tion, spoken word, guitar playing and back- 
ing tracks. And there's a new book of poems 
in the works. That stuff always keeps pace 
with everything else, whenever there's time 
to fit it in. •••• 
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Bronx Tale 

Singer/Songwriter Strays Far From Her Soviet Roots 



Regina Spektor is in London, 
standing near the River Thames 
and the London Eye Ferris wheel, 
looking down over Rig Ben and 
the Westminster Bridge. "You're 
getting the most picturesque view ever, in any 
interview I've done," she says on the phone. 
"Ifs iust beautiful." It's Spektor's day off — 
kind of — from nearly a week in London, as part 
of a U.K. press tour to promote her new record. 

With the ]une 2i release of her fifth album, 
'Far, ' the 29-year-old singer/songwriterseeks 
to build beyond her cult fan base that already 
is smitten with her piano-driven pop. She self- 
released her first three albums from 2001 to 
2003. but it was Sire's 2004 reissue of her 
third album "Soviet Kitsch" and her 2006 set 
"Begin to Hope" thai helped the songstress 
make her mark. 

"A lot of times you have this kind of middle- 
ground artist that's already gone gold." Warner 
Bros. VP of marketing Mitra Darab says. 'But 
you still have so much more to do. You have to 
get her lo the mainstream." 

To date, the mainstream knows Spektor best 
from the appearances her songs have made in 
film and TV — cverj-thing from shows like "CSl: 
NY." "Veronica Mars" and "Grey's Anatomy" 
to commercials for XM Satellite Radio and 
ICPenney. To date, "Begin to Hope" has sold 
600,000 copies in the United States, according 
lo Nielsen SoundScan. 

Leading up lo ihc release of "Far." Spektor 
created videos for the first single. "Laughing 
Wilh," as well as "Dance Anlhem of the '80s," 
"Fel" and 'Man of a Thousand Faces," as well 
as streaming the song "Blue Lips" on her Web 
silc. Darab says "Laughing Wilh" has been serv- 
iced lo triple A. adult top 40 and select modern 
rock stations, while the video premiered May 
26 exclusively on ITunes with a link to pre-order 
the album. 

In addition, the entire album will be 
streamed through multiple partners a week or 
two before release, Darab says. It's a way to 
placate the demand from Spektor's over- 
enthusiastic fans — who have been known to 
hack into computer systems lo gel unreleased 
music — while broadening the album's reach 
for those still unfamiliar with her. "We believe 
that we're getting music well heard and well 
sampled from this record in advance enough 
so that people have a sense of what it's about," 
Spektor's manager Ron Shapiro says. 

In recording "Far," the 
biggest changes began with 
the exit of former Sire presi- 
dent Michael Goldstone. who 
left in May 2008 to join 
QPrime Management's Mom 
& Pop Music Co. Goldstone 
signed Spektor to Sire in 2004 
and worked with her on 
"Begin to Hope," but this time 



it was Warner Bros. Records chairman/CEO 
Tom Whalley who oversaw the recording 
process. 

While Spektor still has a close relationship 
with Goldstone, she says she felt like she and 
her music were in a good place when he left 
the label. "My most important thing at the end 
was lo protect my songs and lo never have my 
art compromised." Spektor says. "[Whalley] 
cares about my music and I feel really privi- 
leged, really at home on Sire and on Warner 
Bros. So in a way it has not been really diffi- 
cult, because I'm so hands-on anyway that ifs 
not like Michael was holding my hand through 
picking songs on my record or helping me do 
things that a lot of A&R people do." 

While Goldstone didn't have an official role 
in the making of "Far." he did recommend one 
of tlic album's four producers. Garrell "lack- 
knife" Lee. who worked on "Laughing With," 
"Two Birds" and "Dance Anthem of the '80s." 
The rest of the tracks were divvied up among 
JeffLynne (Electric Light Orchestra. Traveling 
Wilburys), Mike Elizondo (Dr. Ore. Eminem) 
and David Kahne. who produced "Begin to 
Hope." Spektor compares ihc recording process 
lo going lo college. "I almost feel like. 'Well, 1 
might as well have a few professors instead of 
just one,' " she says. "And so that's sort of how 
it happened, my desire to be like. 'Well. I could 
do a few songs with dilTercnt people and then 
I'll gel lo learn Ihcir dilferenl styles and kind 
of experience it that way,' " 

Ultimately, "Far" plays 
much like typical Spektor 
sunny piano, whimsical 
lyrics and off-kilter vocal 
quirks mixed wilh several 
more accessible and radio- 
ready numbers. Through- 
out ihe album she sings 



about people's relationship with God ("Laugh- 
ing With"), tells thestory of tracking down the 
owner of a lost wallet ("The Wallet") and shows 
off her best dolphin impression ("The Fold- 
ing Chair"). 

Spektor was in London to promote heralbum 
on " Later . . . With Jools Holland," and build- 
ing her overseas audience is a key component 
in the promotion for "Far." In late lime, Spek- 
tor will head back across the pond to perform 
at several major U.K. festivals, including Glas- 



been exposed to her songs from synchs in 
American media, but Spektor also has received 
placements in American media and advertis- 
ing created in other countries. "There's a lot of 
good music that has a very American kind of 
feel to it, but she has something nmch broader 
tlian that and it's hard to put your finger on it," 
Nance says. 

While there haven't yet been any synchs se- 
cured for music from "Far,' "Soviet Kitsch" 
and "Begin to Hope" are still thriving ofTsong 



'My most important thing at the 
end w as to protect my songs and 
to never liave my art c()m|)r()mis(Hl. 

-REGINA SPEKTOR 



tonbury, Latitude and T in the Park. After a fall 
U.S. lour, there are plans for her to tour Aus- 
tralia. New Zealand and Japan in early 2010. 

Spektor supposes her worldUness comes in 
part because she was born in Russia, 
then briefly stayed in Austria and Italy 
before settling in the Bronx, when she 
was 9. "1 feel very American at the end 
of the day." she says, "but in other 
ways I sort of do feel like I'm kind of 
a mull of all over the world because 
I got to experience travel through im- 
migration vcr)' early on." 

Warner Bros. VP of interna- 
tional marketing Michael 
Nance credits Spektor's 
worldwide appeal to the 
universality of her 
music — not only have 
overseas audiences 



NielsMi Sotindkan 
U.S. Sales: 



ON THE DOWNLOAD 

Despite not having a reputation 
as a singles artist, Spektor's ad 
and TV placements have driven 
digital download sales. 
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placements, which Darab says helps with 
Spektor's catalog and profile. Tracks from the 
previous releases will be featured in the up- 
coming films "(500) Days of Summer" and 
"My Sister's Keeper." 

To cater lo both ends of the spec- 
trum — the longtime fans, who espe- 
cially love Spektor's quirk, and the 
mainstream, which initially was won 
over by Ihe more conventional 
tunes — the marketing effort 
began wilh alerting Spektor's 
fans through MySpace and Face- 
book before heading to main- 
stream media. The week of the 
album's release. Spektor will per- 
'j^^- A iorm on "Late Show Wilh David 
^^^1^^^^ Lctlerman" and "Good 
Morning America." 
While those types of 
mainstream outlets will 
bring new listeners, 
Darab says it's the dedi- 
cated fans who are re- 
sponsible for the initial 
buzz. "Regina fans are 
completely rabid, total 
diehard fans," she says. 
"Anything you do with her 
spreads so quickly." •••• 
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BUSTA RHYMES 

Back on My B.S. 
Producers: v.irious 
Universal Motown 
Release Date: May 19 

Busta Rhymes' eighth studro 
album has been a long time 
coming, originally slated for re- 
lease as early as late 2007 but 
held up by Rhymes' break with 
Dr. Ore's Aftermath Entertain- 
ment and Interscope, which re- 
leased 2O06's Billboard 200- 
topping "The Big Bang," Now 
with Universal Motown. 
Rhymes seems to have used 
the wait time for market re- 
search; there's something for 
everyone on "Back on My B.S.," 
from the business plan of "Re- 
spect My Conglomerate" with 
Lil Wayne and Jadakiss. to 
thumping sex-up "Sugar" fea- 
turing Jelly Roll, to club-jumper 
"Arab Money." which stands out 
not only for its exotic hook but 
for its culturally disconcerting 
lyrics. What there is not quite 
enough of is Rhymes himself— 
the deft MC is a bit crowded 
out by collaborators' mic turns 
andauto-tuned refrains. Those 
tunes that he owns, such as the 
Pharrell-produced. Jamaican- 
spun "Kill Dem." or even the 
verses Rhymes wrestles from 
Akon and T.I. in the energetic 
jam "Don't Believe Em," are the 
best evidence that the rapper is 



still one of the most skilled in 
the game.— 5A/ 

rm 

RUBEN STUDDARD 

Love Is 

Producers: Jimmy Jam. 
Terry Lewis. Stargate, John 
Rich 

Hickory Records 
Release Date: May 19 

On his fourth album, "Ameri- 
can Idol" season-two winner 
Ruben Studdard lives up to his 
"Velvet Teddy Bear" nickname 
with a collection of originals 
and covers devoted to the sin- 
gular theme of love. The singer 
teamed with veteran produc- 
ers Jimmy Jam and Terry 
Lewis, as well as Stargate and 
John Rich, to capitalize on his 
strength as a balladeer. and 
oddly enough, the strategy 
works best on the record's 
midtempo numbers. The nim- 
ble "How You Make Me Feel" 
wastes no time bouncing along 
to a sweet storyline and recalls 
Stargate 's regular collaborator. 
Ne-Yo: a cover of Michael Jack- 
son's "I Can't Help II" feels sen- 
sual and genuine; and "Song 
for Her." co-written by Stud- 
dard for his new wife, show- 
cases the singer's vocals at 
their strongest. Less success- 
ful is a plodding rendition of Ex- 
treme's "More Than Words" 
and the album's belabored first 




DAVE MATTHEWS BAND 

Big Whiskey and the GrooGrux 
King 

Producer: Rob Cavallo 
RCA Records 
Release Date: Jane 2 
"Big Whiskey" is a big moment for the Dave Matthews 
Band— it's the act's first album in four years and first 
since the sudden August death of founding saxophonist 
(and titular king) LeRol Moore. But this eulogy is a cele- 
bration, and "Big Whiskey" is a dense, humid album 
that, befitting its New Orleans origins, shrewdly cuts its 
melancholy with exuberance and vice versa. "Shake Me 
Like a Monkey" is classic DMB stutter-stepping funk, 
"Squirm" is an Eastern-flavored epic, "Why 1 Am" is a 
radio-directed bottle rocket with a sneaky little time 
shift, and "Time Bomb" unfolds into a full-blast rocker 
with Matthews doing his best Eddie Vedder. Moore's 
ghost haunts throughout— the saxman's fluttery work 
appears sporadically, most visibly on the sweet, sad 
"Lying in the Hands of God"— and the band clearly 
poured grief into the swelling carpe diem tune "Dive In." 
Matthews" lyrics can be of the make-love-shine variety, 
and there are a few meandering detours as usual, but 
"Big Whiskey" finds the band at its most pointed and 
purposeful in years.— JV 
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LIONEL RICHIE 

Just Go 

Producers: various 
Island 

Release Date: May 19 
A quick look at the writing and pro- 
duction credits for Lionel Richie's latest reveals his 
obvious desire to connect with an audience too young 
to remember mid-'80s hits like "Dancing on the 
Ceiling" and "Hello." Akon, Ne-Yo, Stargate, "Tricky" 
Stewart and the-Dream all contribute to an album with 
an up-to-the-minute digital sheen. Yet thanks to 
Richie's confidently grown-up vocals and his consis- 
tently mature subject matter— here's a guy whose 
romantic timeline stretches past tonight to "Forever 
and a Day," as one track puts it— "Just Go" never sounds 
calculated or desperate. In fact, highlights like "I'm In 
Love" and "I'm Not Okay" showcase a cultivated cool- 
perhaps a first for this longtime champion of tender- 
ness and devotion.— MtV 



single. "Together." but those are 
slight missteps on the way to 
an overall happy ending —MW 



PHOENIX 

Wolfgang Amadeus 
Phoenix 

Producers: Phoenix. 
Phi/ippe Zdar 

Loyaute/G/assnote Records 
Release Date: May 26 
Paris-based quartet Phoenix 
continues its run of success 
with this fourth full-length, 
blending retro and futuristic 
sounds with a panache shown 
by few contemporaries. The 
group has polished its '60s- 
rock-revivalist sound to near 
perfection, but keeps expand- 
ing its aural palette, experi- 
menting with layered rhythms 
and sonic textures. Opener 
"Lisztomania" captures the 
group at its peak: Sprightly 
rock rhythms and shimmering 
guitar licks intertwine beauti- 
fully with Thomas Mars' lead 
vocals, which ruminate on mu- 
sical fame throughout raucous 
verses and spare, keyboard- 
plinking choruses. But in a de- 
parture from past releases, 
Phoenix doesn't linger in a the- 
matic box. and there's some- 
thing for everyone: "1901." with 
its pulsating fuzz bass riff, is 
the hardest rock moment in 
the group's catalog, while 
"Fences" gives a nod to soph- 
omore album "Alphabetical. " 
with its slinky, dancefloor- 
ready groove. And the two- 
part centerpiece "Love Like a 
Sunset" juxtaposes an omi- 



nous instrumental with a heart- 
felt open-chord ballad.— TC 

CRACKER 

Sunrise In the Land of Milk 
and Honey 

Producers: David Barbe. 
Cracker 
429 Records 
Release Date: May J9 
David Lowery and Johnny 
Hickman loosened the song- 
writing reins for the ninth 
Cracker album, involving 
drummer Frank Funaro and 
bassist Sal Maida from the 
outset. The result may be their 
strongest record to date, with 
punk- and glam-fueled tunes 
jostling alongside the band's 
hooky pop-Americana main- 
stays. In fact, while focus track 
"Turn On. Tune In. Drop Out 
With Me" is undeniably 
catchy, recalling the band's 
early-"90s "Kerosene Hat " era. 
it's full-on numbers like the 
raucous, Clash-styled "Show 
Me How This Thing Works" 
and the anthemic Kiss-meets- 
Mott the Hoople "Hey Bret 
(You Know What Time It Is)"- 
more cowbell on the latter, 
please!— that send the blood 
pressure soaring. Lowery and 
Hickman share the wealth by 
bringing in guests, including 
John Doe, Adam Duritz and 
Patterson Hood, Indeed, the 
Drive-By Truckers frontman's 
Waylon-and-Willie-styled 
honky-tonk duet with Lowery. 
"Friends," in which a pair of 
boozing chums pledge eter- 
nal comradeship, isa left-field 
delight.-FM 



HIDING IN PUBLIC 

Worlds Away, Yards Apart 
Producers: Kevin Poree. 
David Holland 
Self-released 
Release Date: May J9 
Hiding in Public subscribes to 
the long lineage of British 
pop songcraft, starting of 
course with the Beatles but 
also the Small Faces and 
Squeeze. "Worlds Away, 
Yards Apart." the troupe's 
third release, was delayed by 
singer/guitarist Jamie Moses' 
stint in the back line of Queen 
+ Paul Rodgors but displays 
the same unaffected yet so- 
phisticated leaning of its 
predecessors. Despite its 
eclectic bent, this is consis- 
tently engaging, from the 
rootsy richness of the title 
track to the brassy. Rat Pack- 
saluting punch of "Bikini Blue 
Sky" to the cabaret rollick of 
'"Picture of Me With a Portrait 
of the Queen." The contem- 
plative "Free After Free Fall" 
hews toward folk-rock, while 
"She Was Mine" mines cab- 
aret dynamics and "Sangria 
Evening" incorporates a gen- 
tle Latin sway. It's a series of 
subtle delights that make for 
an understated but captivat- 
ing whole,— GG 

JENNi MULDAUR 
Dearest Darlin' 
Producers: Steve Rosenthal. 



Don Fleming 
Dandelion Music 
Release Date: May 12 
The daughter of blues singer 
Maria Muldaur and folk singer 
Geoff Muldaur pitches up the 
family business a soulful step 
louder, "Dearest Darlin' " is 
such an authentic rump- 
shaker it could be a solo 
album by one of Ike & Tina 
Turner's Ikettes, all guts and 
glory with roots deep in ob- 
scure '50s and '60s road- 
house R&B. Wily opener "I've 
Got a Feelin'," a long-ago ve- 
hicle for Big May belle, sets the 
tone, in which the singer airs 
her suspicions about a stray- 
ing mate: "My name is Jenni 
but he calls me Jane." Since 
"Jane is a friend I've known for 
years." it's a case you don't 
need "The Ladies No. 1 Detec- 
tive Agency" to solve. The title 
song is an obscure Bo Diddley 
tune (with guest vocal by 
Joseph Arthur) that's as close 
to a love song Bo ever wrote 
to anyone other than himself. 
"I'd Rather Live Like a Hermit" 
is from the rich Cold War tra- 
dition of R&B influenced by 
the atom bomb. Muldaur's 
bravado is evident on every- 
thing from James Brown's 
"Lost Someone" to NRBQ's 
"Blame It on the World," The 
rowdy yet disciplined band is 
anchored by Brian Jackson on 
piano and the late Sean 
Costello on guitar.— IVff 




TORI AMOS 

Abnormally Attracted to Sin 
Producer: Tori Amos 
Universal Republic 
Release Date: May 19 
Tori Amos will forever be best- 
known as the fiery redhead straddling a piano bench 
with the same rock'n'roll ferocity as a guitarist wielding 
a Strat. But since her electric '92 breakthrough "Little 
Earthquakes," her style has gone beyond the black and 
white of the grand piano to include a full range of colors 
and instruments. Her 12th studio release, "Abnormally 
Attracted to Sin," finds her in full command of her 
expanded arsenal, creating an overall sound that's as 
psychedelic as it is classic. "Strong Black Vine" channels 
her affection for Led Zeppelin; "Ophelia" uses man- 
dolins, percussion and solo piano to great effect; and 
album standout "That Guy" is cosmic cabaret, complete 
with strings. The sounds coupled with the usual Amos 
lyrical content— metaphors rendered through literary 
heroines, religious imagery, exotic food, cities as charac- 
ters, triple entendres— make for a singular tapestry that, 
as the artist matures, requires less and less prior knowl- 
edge of her catalog to enjoy.- /CM 
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COLIN LINDEN 

From the Water 
Producer: Colin Linden 
True North Records 
Release Date: May 19 

Though hardly a household 
name, Colin Linden is well- 
known in Nashville and 
Canadian studios as an in- 
demand producer, song- 
writer and session musician, 
as well as a member of the 
longtime Canadian trio 
Blackie & the Rodeo Kings. 
"From the Water" is his 11th 
solo album, and it's a nice 
encapsulation of his many 
collaborative gifts. Linden 
works the roots spectrum- 
blues, country and folk- 
rock— in a seamless, lyrical 
style that is often reminis- 
cent of the Rodeo Kings, the 
Band's later records (one. 
"Jericho," which Linden pro- 
duced). Several songs 
openly deal with life/death 
issues, and the final five, in- 
cluding such titles as "Later 
Than You Think" and "God 
Will Always Remember Your 
Prayers." honor the memory 
of keyboardist and longtime 
collaborator Richard Bell, 
who died in 2007.-LR 

RED STICK 
RAMBLERS 

My Suitcase Is Always 
Packed 

Producers: Red Stick 
Ramblers. Gary Paczosa. 
Brandon Bell 
Sugar Hill Records 
Release Date: May 19 
Baton Rouge, La. -based Red 
Stick Ramblers don't just walk 
the walk on "My Suitcase Is Al- 
ways Packed," A five-piece 
who all write, with four singers, 
two fiddles, guitar, bass/banjo 
and drums, they travel fast and 
light, switching styles with 
carefree abandon. Dedicated 
enough to regional roots to 



open the with the French 
Cajun "J'Taime Pas Mieux," 
they take cheerful excursions 
into barroom string ("Drinkin' 
to You" and "Bloodshot 
Eyes"), Texas swing (the title 
song) and even the Johnny 
Mercer-influenced pop of "Lay 
Down in the Grass " The spirit 
is so uplifting that you could 
expect to hear "Goodbye to 
the Blues" in an ad for an anti- 
depressant. —Wff 
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POLLY 

SCATTERGOOD 

Polly Scattergood 
Producer: Simon Fisher 
Turner 
Mute 

Release Date: May 19 

English songbird Polly Scat- 
tergood entrances, disturbs 
and impresses with her debut 
self-titled album. This 22- 
year-old native of Colchester. 
England, threads together 
upbeat pop melodies with 
electronic and dark syrth 
beats. Many of the songs, de- 
ceptively ethereal at first, 
suddenly take the listener to 
dark places. In 'Nitrogen 
Pink" when Scattergood 
sings of "sweet, rotting mem- 
ories" she's referring to an ac- 
quaintance's early death from 
cancer. In "Bunny Club." 
which sounds like a potential 
dance hit. she recounts giv- 
ing lap dances to strange 
men under pink, fluorescent 
lights. In "Breathe In. Breathe 
Out" she croons about a lost 
lover, and in "I Hate the Way" 
Scattergood turns the clas- 
sic romance song on its head, 
combining discordant melo- 
dies with painful lyrics about 
swallowing pills and suicidal 
thoughts. The lyrics make the 
listener think twice— are they 
about Scattergood or some- 
one else? The mystery is just 
one part of the appeal.— .4K 



EDITED BY WAYNE ROBINS 

CONTRIBUTORS: Troy Carpenter, 
Gary Graff, Ronald Hart. Monica 
Herrera. Alisa Kolenovic, Kerri 
Mason, Michael Menachem, Fred 
Mills. Evie Nagy. Wayne Robins. 
Leiand Rucker. Gary Trust, Jeff 
Vrabel. Chris Williams, Mikael 
Wood 

PICK >i A new release predicted 
to hit the top half of the chart in 
the corresponding formal. 



CRITICS* CHOICE *: A new 

release, regardless of chart 
potential, highly recommended 
for musical merit 

All albums commercially available 
in the United States are eligible. 
Send review copies to Wayne 
Robins at Billboard. 770 
Broadway, Seventh Floor, New 
York, N Y 10003 or to the writers 
in the appropriate bureaus. 
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ROB THOMAS 

Her Diamonds (3:49) 
Producer: Matt Serletic 
Writer: R- Thomas 
Publishers: 2008 U Rule 
Music/EMI April Music. 
ASCAP 

EmNem/A tian tic 
Matchbox Twenty worked with 
producer Matt Serletic on all 
four of its studio albums, and 
frontman Rob Thomas re- 
mains consistent by joining 
him again for his second solo 
record, "Cradlesong," out June 
30. Adult top 40 and AC arc 
reacting favorably to the lead 
single, "Her Diamonds." a 
metaphor for a girl's tears, and 
with its upbeat, radio-friendly 
vibe; soulful vocals; and rhyth- 
mic percussion, the message 
is actually uplifting. A flicker- 
ing guitar with a heavy chorus 
effect gives the song a mysti- 
cal energy colored by forceful 
backup vocals. The intensity 
builds with a gospel choir 
backing Thomas and horns 
emerging at the end.— MM 

JONAS BROTHERS 

Paranoid (3:38) 
Producer: John Fields 
Writers: W. Jonas. J. Jonas. 
K. Jonas If. C. Dennis. 
J Fields 

Publishers: various 
Hollywood Records 
While their place in pop cul- 
ture often steals the spotlight, 
it's perhaps overlooked that 
Jonas Brothers continue to 
come into their own as song- 
writers. Following last year's 
"Burnin" Up," "Lovebug" and 
"Tonight" from their Billboard 
200 chart-topper "A Little Bit 
Longer," "Paranoid" furthers 
the brothers' evolution as 
craftsmen of catchy and orig- 
inal-sounding hooks. This first 
single from "Lines, Vines and 
Trying Times." due June 16. is 
textbook pure pop, bursting 
into one of the band's most ob- 
vious made-for-radio choruses 
yet. Set aside the act's satura- 
tion of multiple media: This 
song shines on its own musi- 
cal merit.— Gr 



BEYONCE 

Ego (3:56) 

Producers: Beyonce. Elvis 
"BlacElvis" Williams. Harold 
Lilly 



Writers: E. Williams. H. Lilly 
B. Knowles 
Publishers: various 
Music World/Columbia 
Beyonce has enjoyed success 
at various formats thanks to 
her alter-"ego" Sasha Fierce 
("Single Ladies [Puta Ring on 
It]"), which has balanced out 
her pop persona ("Halo"). The 
fifth single from her "I Am . . . 
Sasha Fierce" album com- 
bines elements of both sides 
of her musical personality. 
"Ego" sounds like an homage 
to old-school R&B midtempo 
jams yet is firmly rooted in 
today's production trends. Be- 
yonce's pop side is explored 
throughout, with a restrained 
vocal and a clever piano 
breakdown. Credit the singer 
for not polishing up her vocal 
during that interlude, choos- 
ing instead to show her real 
voice, limitations and all, just 
like the old days.— C^V 

THE ALL-AMERICAN 

REJECTS 

The Wind Blows (3:59) 

Producer: Eric Valentine 

Writers: The Ail-American 

Rejects 

Publishers: Smells Like Phys 
Ed Music/Universal 
Publishing. ASCAP 
DGC/lnterscope/Doghouse 
Records 

The All-American Rejects have 
the ability to release a thrash- 
ing rock song and turn around 
after their most successful hit 
with a momentous ballad. The 
Oklahoma band continues 



KRIS ALLEN 

No Boundaries 
Writers: Kara DioGuardi. Cathy 
Dennis, Mitch Allan 
Publisher: nor listed 
Producer: not listed 
19/RCA Records 

"American Idol" winner Kris Allen jumps right on this 
song, co-written as a display of chutzpah that knows no 
boundaries by show judge Kara DioGuardi. This year's 
"American Idol" finale tune is one thai readers of USA 
Today's "Idol Chatter" blog overwhelmingly voted the 
worst coronation song ever. Yet it has career-making 
potential. Even though Allen sings lines like "There are 
no boundaries," his modest presentation implicitly rec- 
ognizes there actually are. And though he sings he will 
"ctimb another mountain," this is a vocalist who will 
reach that peak with a trained, experienced guide; state- 
of-the-art equipment and professional crew; 24/7 analy* 
sis of weather and wind conditions; and a licensed med- 
ical team that will not only get him to the top of that 
mountain but back down safely, and, on this AC-aimed 
midtempo tune, "make it through the pain."— W/? 



with the musical antithesis of 
their hit rock anthem "Gives 
You Hell," with "The Wind 
Blows." Singer Tyson Ritter has 
said the ballad is about a love 
story that just ends, but on a 
good note, with verses that are 
as enthralling as the choruses. 
Morse code-like rhythmic 
pulses and an ambient mid- 
tempo pace carry the song, 
while its emotional grandeur 
pierces and howls with fragile 
falsetto moments and a pro- 
gressive, somewhat dissonant 
guitar Eric Valentine, who pro- 
duced hits for Good Charlotte. 
Smash Mouth and Third Eye 
Blind, builds an elaborate 
framework for "The Wind 




ADAM LAMBERT 

No Boundaries 

Writers: Kara DioGuardi. Cathy 
Dennis. Mitch Allan 
Publisher: not listed 
Producer: not listed 
19/RCA Records 

"American Idol" runner-up Adam Lambert takes his 
time, humming his way through the introduction of "No 
Boundaries," this year's "American Idol" coronation 
song that many in the blogosphere have compared 
unfavorably to Miley Cyrus' "The Climb." Lambert, 
though, is quickly on the attack like former NBA star Bill 
Lambeer playing defense, knocking you down with his 
elbows. There's a slight hitch in his voice, but Lambert 
gets more comfortable as the rock-of-the-'80s orches- 
tration builds to mind-boggling crescendos. Throwing 
caution to the wind, and maybe even leaving his cake 
out in the rain, Lambert shows on this towering if inele- 
gant power ballad he can "weather the hurricane."— W/? 



Blows." showcasing the vocals, 
melody and instrumentation 
so that they retain AAR's rock 
signature but broaden the 
sound to capture mainstream 
attention.— MM 



CAGE 

I Never Knew You (4:17) 
Producers: El-P. F. Sean 
Martin 

Writers: C. Palko. J. Meline. 
F. Sean Martin 
Publisher: nof listed 
Definitive Jux 

Punctuating his 11th year as one 
of the most renowned MCs in 
underground hip-hop. New 
York's Cage returns from a 
four-year hiatus with "Depart 
From Me, " his second album for 
the Definitive Jux label, June 
30. The one-time Eminem rival 
offers up a free five-song EP 
that includes the album's first 
single, "I Never Knew You," 
available on MTV's Subter- 
ranean blog. The main track 
boasts an ominous, electric 
piano-looped beat produced 
by El-P and featuring the guitar 
work of Hatebreed's F. Sean 
Martin. Cage utilizes a sing- 
speak cadence reminiscent of 
Suicidal Tendencies' Mike Muir 
to deliver a pitch-black tale of 
following a girl he saw on the 
street back to her house that 
doesn't end well. The video was 
directed by actor Shia LeBouf. 
who's also developing a biopic 
on the rapper.— PH 
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BY GAIL MITCHELL 



Still Going 
Strong 



Teena Marie Celebrates 30th 
Anniversary With Stax Debut 

A recent fan post on YouTube about Teena 
Marie says it all: "She still sings like she did 50 
years ago." 

Showing no sign of slowing down, the R&B 
funks tress displays her inimitable chops on her 
current single, "Can'i Last a Day." Stationed at 
No. 55 on Billboard's Hot R&B/Hip-Hop Songs 
chart and No. 16 on Adult R&R, the song is the 
lead track from the lune 9 release "Congo 
Square" — Marie's Stax Records /Concord Music 
Group debut and I Mh studio album. 

Extolling what Marie describes as that 'mys- 
tical, joined-through-God kind of love." the 
midtempo "Can't Last" features another note- 
worthy singer, Faitli Evans. Ailcr initially record- 
ing the song, Marie came up with the idea of 
doing it as a duet with Evans. 

"Of the younger ladies, she's the one I love 
most," Marie says. "I've always loved her vocal 
style. She reminds me of a yoimger me." 

On "Congo Square," Marie pays tribute to 
arlisls who inspired her. ranging from Sarah 
Vaughan and Curtis .Mayficld to Marvin Gayc 
and Billic Holidav. The album borrows its title 



from a section in New Orleans' French Quarter 
where slaves were allowed to wear their fancy 
clothes to dance and sing on Sundays. 

"I thought about alt the amazing music and 
musicians who came out of New Orleans from 
father of jazz Louis Armstrong to unknowns on 
the corner playing their guitars," Marie says, 
"That powerful and spiritual music is not just 
about older musicians but also about younger 
artists who are helping to keep jazz alive." 

Fach oflhe 1 6 songs that Marie wrote and mostly 
produced for "Congo Square" features something 
musically reminiscent of several of her favorite 
artists. "Ear Candy 101" calls to mind Mayfield's 
vocal styling while its bridge possesses a Gaye vibe. 
'Marr>' Me" evokes Arellia Franklin's early blues 
flavor ■ Rose n Tliorn" pays homage to Marie's fa- 
vorite jazz singer Vaughan. Also riding along on 
Marie's journey melding jazz, soul and dance finik 
are rapper MC L)'le. Howard Hewett. pastor Shirley 
Murdock. pianist George Duke, drimimerTerri 
Lyne Carrington. bassist Brian Brombergand 
Marie's daughter Rose LeBeau. 

Formerly with Cash .Money/Universal Mo- 
town, Marie released two albums prior to "Congo 
Square": 2006 's "Sapphire" and 2004 's "La Dona." 
Each of those albums have sold 164,000 and 




477,000. respectively, according to Nielsen Sound- 
Scan. While thrilled to be part of Stax's continu- 
ing soul legacy. Marie remains close to Cash 
Money principals/siblings Bryan and Ronald 
Williams. In fact. LeBeau is working with the 
label on her own solo album. Marie says her last 
Cash Money release, however, got caught in "a 
bad place and time" following Hurricane Katruia. 

"At that time, the guys didn't even have a 
house," she says. "And while I was at the rap 
label, they let me do my own thing. But there 
was no bad reason for leaving; sometimes it's 
just time to move on." 

Born Mary Christine Brockert, Teena Marie 
began her career at Motown, mcntorcd by for- 
mer labelmatcand fellow funks ter the late Rick 
lames. Signed to the label in 1975, she spent four 



years working with various in-house producers 
before (ames took the helm on her first album, 
1979's "Wild and Peaceful." During her Motown 
tenure and a later nm at Epic, Marie — also nick- 
named LadyT — charted several R&B hits includ- 
ing "I'm a Sucker for Your Love," "Square Biz," 
"Lovergirl" and "Ooo La La La." 

"He would love this 'new] record," .Marie says 
of James. "A lot of people don't know that he was 
a jazz head. 1 have many memories of him and 
1 just sitting and playing jazz records." 

Currently on a national tour whose stops in- 
clude the Essence Music Festival (July 3-5) in 
New Orleans. Marie is appreciative that she's 
"still here singing 30 years later and happy that 
people arc filling the seats. It's an awesome thing 
to still be doing something you really lovc,"» • 




BUSTA'S 'BACK' 

Veteran rapper Busta Rhymes returns to the charts this week with his eighth studio album, 
"Back on My B.S." II debuts at No. 5 on Ihe Billboard 200and No. 2 on Top R&B/Hip-Hop 
Albums with 59,000 copies, according to Nielsen SoundScan. Rhymes' Universal Motown 
debut boasts a who's who of featured guests; Lil Wayne, Mary J. Blige, Iadakiss,T-Pain, Jamie 
Foxx, Pharrell, Akon, Common and EstcUe, to name a few. ^ "Back on My B.S." also reunites 
Rhymes with Universal Motown president Sylvia Rhone. The executive was label chief at 
Elektra when Rhymes released his first solo album, 1996's "The Coming." Leaving Elektra 
after four albums, Rhymes segued to J Records and then Aftermath/lnterscope, where his 
2006 album, "The Big Bang," debuted at No. 1 on the Billboard 200. — Raphael George 
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CLASSICAL 



Global talent: 
PAUL POTTS 



BY HAZEL DAVIS 



'Passione' 
Fruit 

Paul Potts Hits The Jackpot Again 



Susan Boyle isn't the only "Britain's 
Got Talent" star who stunned judges 
with an unexpectedly incredible voice 
.iiid became a worldwide phenome- 
non tlirough the Internet. There's also 
Paul Potts — a former phone sales- 
man who's proving the show can 
launch an enduring career as well as 
overnight media ubiquity. 

After winning the show's 2007 edi- 
tion — and logging more than 50 mil- 
lion YouTube views for his 
.nidi tic n — Potts' debut opera 
crossover album. "One Chance" 
(Syco/Columbia). hit No. 1 in Den- 
mark, Germany. Ireland. Norway. 
Sweden, the United Kingdom, Aus- 
tralia and New Zealand. It has sold 
125,000 copies in the United States, 
.n cording to Nielsen SoundScan. 

Now Potts' sophomore CD. "Pas- 
sione," is rolling out across the globe 
one territory at a time. And once 
again, the singer is notching some 
impressive showings. "Passione" de- 
Iniled May 2^ on the Billboard 200at 
No. 33. selling 25.000 copies to date, 
and has already reached No. I in New 
Zealand and llie top 10 in Australia. 
Canada. Ciermany, Switzerland and 
Austria. More territories will follow, 
including the United Kingdom |une 
1 — where "One Chance" has sold 
557.000. in addition to 1 88,000 copies 
of its special Christmas edition, ac- 
cording to the Official Charts Co. 

" U was dilTicull to know what 
would happen this lime since I don't 
liavc the TV show as a platform," Potts 
says. "A couple of No. Is obviously 
gives you a bit of confidence that you 
might have a longer careen But you're 



only as good as your last record." 

Dave Shack. London-based VP of 
international at Sony Music Enter- 
tainment U.K.. says the staggered 
global rollout was based on "chasing 
the big television opportunities." 
These included appearances April 1 4 
on New Zealand's version of "Danc- 
ing With the Stars" and April 22 on 
the finale of "Australia's Got Talent." 
The strategy Shack adds, was to ^co- 
ordinate release dates with each affil- 
iate, as we were aware that Paul's 
market is a bit passive." 

Potts notes that the new album has 
a more classical feel than his more 
pop-oriented debut. "After the first 
album, we liad lots of feedback from 
the public saying they'd like to see 
more classical." he says. "But at the 
same time we needed to make sure it 
was accessible." 

Timing the U.S. release to coincide 
with Mother's Day. a video of the 
album track "Mamma" was uploaded 
to YouTube May 10. Potts also per- 
formed on CBS' "The Early Show," 
ABC's "The View." NBC's "Today" 
and the C W's " Morning News" prior 
to the holiday. In the wings is a taped 
performance for "Tlie Oprah Winfrey 
Show" that will air in the fall. 

Two years after Potts first wowed 
"Britain's Got Talent" )udge Simon 
Cowell. New York-based Columbia 
U.S. marketing manager Chris 
Poppe says the singer's TV appear- 
ances still have the capacity to amaze. 
Citing Polts' appearance on QVC to 
promote "Passione." Poppe says. 
"When he performed, the host was 
moved to tears." 



BORN TO BE 'WILD' 



Cloriana— a four-part harmony group with broth- 
ers Tom and Mike Gossin, Rachel Reinert and 
Cheyenne Kimball— Is on the fast track to star- 
dom. Less than two years after forming, the coun- 
try foursome Is finding success on the radio and 
in the coveted opening slot on rising star Taylor 
Swift's first headlining tour. 




Propelling the group's strong start is the first 
single, "Wild at Heart." It's No. 21 on Billboard's 
Hot Country Songs chart. 

But this isn't an overnight success. The 
Gossins are North Carolina natives who toiled as 
a duo for 10 years before moving to Nashville 
in 2007. There they met Reinert, who had relo- 
cated from California to 
pursue solo stardom. 

"We found her on My- 
Space and really loved her 
voice," Tom Gossin says. 
"We knew it was a long 
shot, but we sent her a 
message saying, 'Do you 
want to get together with 
some strange dudes?' She 
showed up and we knew 
right away it would work." 

After a performance at 
the Nashville club 3rd & 
Lindsley, the trio was ap- 
proached by Kimball, who 
once had a pop deal on 
Epic and an MTV reality 
show, "Cheyenne." "The 
four of us got togettwr arKJ 
just clicked," Reinert says. 
Gloriana is signed to 



Grammy Award-winning producer/label owner Matt 
Serletic's fledgling Emblem imprint, also home to 
Matchbox Twenty and Rob Thomas. Produced by 
Serletic, Gloriana's self-titled debut album follows in 
the hamionk; footsteps of the Eagles and Fleetwood 
Mac. 'The record takes you on a journey of four dif- 
ferent voices that all come together," Gossin says. 
Slated for a late-summer release, the album will be 
marketed and distributed by Warner Bros. 

In the meantime, Gloriana has been sharpen- 
ing its performance skills on the road. The group 
had done shows with Brooks & Dunn, LeAnn Rimes 
and the Zac Brown Band before getting a call from 
Swift. "She said, *l love your sound, t want to snatch 
you up before anyone else does,' " Reinert says. 
"None of us had even met her before." 

Describing the Swift tour as an amazing op- 
portunity during a recent Billboard interview, Ser- 
letic adds, "We're trying [to build] a great fan 
base, one fan at a time." 

One of those fans is Tony Thomas, APD and 
music director at country KMPS Seattle. "Gloriana 
has a tight vocal sound mixed with a tremendous 
likability factor— they sell themselves," he says. 

Programmer Lisa McKay of country WQDR 
Raleigh, N.C., agrees. "There is a youth [move- 
ment] happening in country right now. New 
artists and groups are emerging as the front- 
runners for the next few years. Gloriana fits into 
that perfectly." —Ken Tucker 

Additional reporting by Mitchell Peters. 




THE REAL 
DEAL 

It's been 13 years since his first hit. But 
Ginuwine says he's still genuine when 
it comes to music. 

"Any artist in the game as long as 
I've been knows you're headed for 
disaster if you don't grow in terms of 
your career and personal life," he says. 
"I'm still Ginuwine, but my new album 
reflects a creative maturity." 

He's referring to his sixth studio 
album, "A Man's Thoughts." Due June 
23, the Notifi/Asylum/Warner Bros, 
set is building advance word with the 
lead single "Last Chance." Produced 
and co-written by Bryan-Michael Cox. 
the song is No. 29 on Billboard's Hot 
R&B/Hip-Hop Songs chart and No. 15 
on Adult R&B. 

"It's one of those songs a lot of 
people can relate to," Ginuwine says. 
"Everyone has messed up in a rela- 
tionship and found him- or herself 
at a crossroads. 'Chance' expresses 
that feeling." 

In addition to Cox, the album's pro- 
ducers include Teddy Riley and Tank. 
The project also reunites Ginuwine 
with early career collaborators Timba- 
land and Missy Elliott. Both appear 
with the singer on the Timbaland-pro- 
duced "Get Involved," which is being 
eyed as the next single. Also making 
cameo appearances on the album are 
Brandy and Bun B. 

Breaking into music by way of 
Jodeci member DeVante Swing's 
Swing Mob collective in 1993, Wash- 
ington, D.C.. native Ginuwine (born 
Elgin Lumpkin) was 21 when he part- 
nered with Timbaland for his 1996 
debut album. "Ginuwine . . . The 
Bachelor." After his sensuous vocals 
scored an R&B No. 1 with the lead sin- 
gle, "Pony," Ginuwine teamed with 
Timbaland again for 1999's "100% 
Ginuwine" featuring his second R&B 
crossover hit "So Anxious." 

Three more albums followed: 
2001's "The Life" (featuring the No. 1 
R&B/No. 4 pop hit "Differences"), 
2003's "The Senior" ("In Those 
Jeans") and 20O5's "Back II Da Ba- 
sics." Ginuwine was also featured on 
the 2002 P. Diddy top five R&B/pop 
single "I Need a Girl (Part Two)." 

Planning to tour this summer, Gin- 
uwine has compiled a wish list of road 
mates that includes Day26 and J. Hol- 
iday. "I definitely want a mixture," he 
says. "Both the younger and the older 
cats holding it down." ^Gail Mitchell 
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Linkin Park'i "Naw Dfvld*- 
it«rt Ih* Billboard Hot 100 
id Modern Rock charts at No. 
bacomtng Jutt lha third titia 
bow In lha top 10 of tha 
ililat conturranlly. Tha 
ind'ft own "What I'va Dona' 
id Coldplay'i "Spatd of 
lund" prevloualy poilad 
ouble debuts. 
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Swing Out Slttar dabutt at 
o. S on Contamporary Jazz 
Ibumt with "BaautUul Mast," 

turning tha act to a 
inboard chart ror tha rirtt 
ma slnca 1907, whan It had a 
o. 30 hit on tha Adult 
ontamporary chart with 

omawhara In tha World." 



Eminem, Idol' Stir Up Chart Excitement 



just when you thought the Billboard 
200 was looking awfully sleepy, along 
comes Eminem, who. in topical fash- 
ion, causes a stir. 

The rappers " Relapse" bows atop the 
list with 608,000 copies, according to 
Nielsen SoundScan — the biggest sales 
week of the year for any album . and the 
best since AC/DC's " Black Ice" began 
at No. 1 with 784.000 last October. 




MM % 



His last studio set. 2004's "Encore." 
took a bow at No. 1 with 711.000 aflcr 
a shortened debut week. It was released 
four days earlier than scheduled in 
order to counter leaks. Tlicn. a Utile 
more than a year later, his greatest-hits 
set "Curtain Call" debuted at No. 1 with 
441 .000 in December 2005. 

"Relapse" gives Eminem his fifth 
straight No. 1 debut and fifth overall 
topper. 1 lis only set to miss the No. 1 



slot was the debut of "The Slim Shady 
LP." which peaked at No. 2 in 1 999. 

Only one other artist has notched 
five consecutive debuts at No. 1 in the 
history of the chart: DMX. The rapper 
did so with his first five entries between 
1998 and 200V 



HIGHS AND LOWS: Eminem leads a 

busy Billboard 200 tally, where seven 
albums arrive in the top 
10 for the first time since 
the May 24. 2008. chart. 
All told, the list houses 
M new entries, with 17 
of them bowing in the 
top 50. 

Among those entering 
this week are Lionel 
Richie, whose "Just Go" 
arrives at No. 24 with 
1 9.000 copies. He was one of the many 
artists who profited from a perform- 
ance slot on the May 19-20 "American 
Idol" season finale. 

Additionally. 2008 "Idol" champ 
David Cook moves 61-29 with his self- 
titled set {17.000: up 111%) after lie 
sang his new single. " Permanent."' on 
the show. Keith Urban and Jason 
Mraz. who separately collaborated with 
this year's contestants on the finale, 
motor to Nos. 27 and 30. respectively, 
each gaining by more than 19%. 

All this action makes for an exciting 
chart. But despite the huge sales fig- 
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ure at the top of the list and the numer- 
ous debuts, album volume for the week 
is still down compared with the same 
week of 2008. 

For the week ending May 24. album 
sales stood at 6.6 million, down 8.7% 
compared with the week ending May 
25.2008—7.2 million. 

A year ago. tlie chart hosted a No. 1 
debut for 3 Doors Down's self-titled 
set (154.000) and bows 
at Nos. 2 and ^ from Bun 
B's" 11 Trill" (98.000) and 
Juilanne Hough's self- 
titled debut (67,000). 
respectively. 



'IDOL' IMPACT: After 
Kris Allen won "Amer- 
ican Idol" last week, 
beating riinner-up Adam 
Lambert, many observers — who 
seemed sure Lambert was a lock for 
the title — wondered aloud which con- 
testant would go on to have the more 
successful career. 

I say the jury is still out. While 
Lamberfs iTunes album "Season 8 
Favorite Performances" opens at No. 
33 on the Billboard 200 with 16,000. 
that's not terribly far ahead of 
Allen's same-named offering at No. 
50 with 10.000. And. Allen devotees 
had two album purchases to pick 
from: the 12-track "Season 8" set for 
$9.99 or his iTunes Pass option for 



S16.99. The latter also included his 
coronation single. "No Boundaries." 
So, with two Allen albums to choose 
from, perhaps consumers simply 
opted for one or the other, instead 
of both? 

Combined, Lambert's 16 available 
individual song downloads sold 
393.000 compared with the 498.000 
that Allen's 1 5 songs sold. 

One could imagine that Lambert's 
fans were more motivated to buy a 
full album instead of individual song 
downloads, whereas Allen fans were 
more keen on picking up select 99 
cent songs. 

While a lot was made of the whole 
red state vs. blue stale vibe of the Allen/ 
Lambert showdown, the geographic 
sales figures are a bit more balanced 
than one might have thought. While 
the South Central region (which in- 
cludes Allen's home state of Arkansas) 
made up the largest share of Allen's 
first-week album sales (more than 
2.000—20.5%) . that region just barely 
edged out the figure he racked up in 
the Pacific (19.8%). 

As for Lambert's geographic 
breakdown. 23% of his album's sales 
came from the Pacific (which in- 
cludes his hometown of San Diego). 
However, his sccond-biggesl region 
was the South Atlantic (19%), which 
includes Georgia, the Carolinas and 
Virginia. • • 



Market Watch 

Weekly Unit Sales 



A Weeldy National Music Sales Report 

Year-To-Date 
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CHART 
BEAT 

»Krls Allen continues the streak 
of each "American Idol" winner's 
coronation song reaching the top 
15 on the Billboard Hot 100. It "No 
Boundaries" doesnt ascend 
higher then tU No. ^^ debut, 
however. It will be Jutt the second 
such song to miss the top 10, 
Joining Jordin Sparks' 'H'hls Is My 
Now" (No. 15) In 2O07. 

» Journey, Kanye West, Bill 
Withers, Tlmbaland, U2 and Amy 
WInehouse form an eclectic 
group. Whet do they have In 
common? All see former top 10 
titles of theirs return to the Hot 
100, thanks to "Glee" and 
"American Idol" covers. Wither** 
"Alnt No Sunshine" ends the 
longest drought, appearing on 
the chart for the first time since 
his orHMnal rMch*d No. S In 1971. 



• Read Chart Beat 
every week at 
MUboard.com/chtrtbMt. 
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JASON MRAZ Dance. We Steal Things. 
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Despite 3 9'. 
in(rease in sales, 
(he album is pushed 
bMkwrard tHcaiise 
of (he Itve debuts 
ahead of her. The 
uptkk is perhaps 
owed to her pet- 
(ormance on the 
finale of ABC's 
"Darning With the 
Stars" (May 19). 
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Histhifd effort 
gives him his first 
top 20 album 
(26,000). 
Heanwhite, Itis sin- 
gle "(lose to love" 
Is bulleted in Ihf 
lop 20 of the 
Christian Songs 
durl. 



He's one of the 
many artists who 
performed on Uii! 
two-night 
"American Idol" 
season finale last 
week (Hay 19-20) 
and in turn, sees his 
set rise witha22^ 
Increase. 
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Woi" (May 20), the 
banjo-plAVlnq actor 
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BkHgrassAllKims^l 
Ho. t and r«lums to 
mitan (5.000) 
tor the firsl lime 
since 19B1. 
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Ttie band's all))im 
sjrpasses 100,000 
in cumulative ules 
ttiK week, as the 
set moves S,0O0 
vit)>a77S 
Inoease. The ad is 
enjoying iiHreased 
attefilion trom VHl 
as OIK ot tlie nel- 
worh'sYou Otigtita 
Know artists. 



Ihe album iielsa 
10% gain alter Itie 
group pertonnKl on 
NBCs-'TodaY" May 
22. In the iHit 
nwfltti, tlie stiow 
will welcome Ihe 
Slack Eyed Peas, 
ionas Brothers and 
ttie Fray. 
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Journey r«(urns to No. 1 on Ttt9 bblog Aftms after neativ a year 
away rioin tlt« thtor>e (7.000; up 16%). Tlw set vas last in the top 
slot M the June 26, 2008. chart. All lotd. thb marks the ttassit hits 
sel's louitli week In the penthouse. Foi TV's "files'* East, wtikti 
arrives at No. 2 on Hot Digital Songs villi a (over ot the album's 
"Don't Stop Belwvin' " (177,000), no itoubt helpnl push sales. 
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ROD STEWART 
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find Billboard's complete menu of more than 160 
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FUNNY MAN 

Dane Cook notches a top 10 
albuni on the Billboard 200 for 
the second time in his career, as 
"Isolated Incident" opens at No. 
5 with 61.000. 

The comedian/actor's first top 
10, 2005's "Rctahalion." debuted 
and peaked at No. 4 with 86,000 and spent 84 weeks on 
the hst. His new album was heralded May 17 by Comedy 
Centrars comnicrcial-free airing of Cook s "Isolated" 
titand-iip special. 

Cook is one of just three comedy acts thai have landed 
top 10 albums since 2005. Only "Weird Al" Yankovic 
{"Straight Outta Lynwood." No. 10 in 2006) and Flight of the 
Conchords (self-titled soimdtrack. No. 3 last year) also have 
managed the feat. — Keith Cauljield and Gordon Murray 
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PANCHO BARRAZA 


Las Romanticas De Pancho Barraza Vol- II 
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Anything Goes 
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firsl. "Janits," 
debuted and peaked 
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Slaves Of The Wortd 


□ 






WARBRINGER 

■ ■ '11 J-"' UEDI* 55DC l16 9B) 


Waking Into Nighlmares 
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SKULL GANG 


Skull Gar>g 
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POP EVIL 

siHH.uhrvERSftLflEPUBHC 0l29M,'U«flG (i i »S| 


Lipstick On The Mirror 




at No. 13 in 2007. 
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EL COMPA SACRA: EL ULTIMO RAZO 


Hierba Mala Nunca Muere 
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COLT FORD 

.'.^■Ln.-.bC JOE-; !Mi 


Ride Through The Country 
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BRING ME THE HORIZON 

;iLE \.:\[,^ ary.ii. fp-^F-i inSQ;, 


Suicide Season 
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ERIC HUTCHINSON 

> iv i; I'-.-.r^cp 5roe gai 


Sounds Like This 
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BURN HALO 


Burn Halo 
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JOHN VANDERSLICE 


Romanian Names 












-*«le««F^»nPre«rts:Fto«rO(TheCr«* « The Free Ch^el 
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IDA MARIA 


Fortress 'round My Heart 
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SAFETYSUIT 


Life Left To Go 
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Venue ules from 


ESI 
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35 
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MATT & KIM 


Grand 




the violinist/con- 
ductor's U.S. tour- 
wiilch continues 
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EL GUERO Y SU BANDA CENTENARtO 


5e Nos Muno El Amor 
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THE PAINS OF BEING PURE AT HEART 


The Pains 01 Being Pure At Heart 






m 


20 


3 


MADINA LAKE 

.=iri*CFi;;'i'i:ii fi'r33' i13 3B> 


Attics To Eden 


1 






RICHARD ELLIOT 

■t:i'>. .ivFNuF :nii innsiRv ii7 sai 


Rock Steady 




through Ifie end of 
Jjne-help push 
him to his fourth 
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THE FIELD 


Yesterday & Today 
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JOHN WALLER 


While I'm Waiting 
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SEVENTH DAY SLUMBER 

:rc :6Dca it; 9fli 


Take Everything 
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LAKISHA JONES 

"[ " ■'■ :. ■: "i^il 


So Glad I'm Me 




No. 1 on Top 
(lassical AJbjms 




B 


a 


PSYCHOSTICK 

Hnrk KilT.E :.l'?5 |12 Sfll 


SarKtwictl 


1 




AU REVOIR SIMONE 


Still Night, Still Light 




(up 480%). 
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WHITE LIES 

■II IIMN-^-l'tfl iltJSllUMGA rCilJ^I 


To lose My Ufe 
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REGIONAL HEATSEEKER "Is 
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ARTIST TITLE 
MtfftintNUHKiVOI&TRIIUTIM LUEL 

HI EMINEM Retapse 

■B9 WFB<'5HAOY.'UTERIUTIiiHIERSC0Pf OUISS'.XiA 
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GREEN DAY 


2^s^ i:entury Bieahdovvn 


O 


E 
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IRON AND WINE 


Around The 


O 


E 
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TORI AMOS 

I'. ■■ '11 . I1!?SM' UMHli 


Abnormally Allracied To Sin 
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METHOD MAN & REDMAN 


Blackout! 2 


K 


3 
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BOB DYLAN 


TogelTier Through LIM 


D 




BUSTA RHYMES 

■.M',':l--^L :'.VnVm.''tlUH<i i 


Back On My B.S. 


m 
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STEVE EARLE 


Townes 


El 


D 


ERIC CLAPTON ANDSTEVEWMWOOO IMFmmMxiaonSqjaNMaR 

■, r.- - ■ ■ ■.l^riii.t :r5a-i rt.\fl-lCR 3RK 


ID 


E 
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PASSION PIT 


rJanners 
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ST VINCENT 


Mar 


<D 


E 
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JARVIS COCKER 


Fuither CompltcatkinG 


E 


a 


■■ II :,i - i-.i 1 -.I.' fifMftSSGaOlIP 

DANE COOK 

1 i.-h'-. ::ih-n.'iL Jta i* 


isolated iNcktent 
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KINGS OF LEON 


Only By The Night 
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YEAH YEAH YEANS 

[■r-.EL-E L:p,cG:;iuiEascc-PE ai2r35,'iGA 


It^ Blitzl 



BREAKING & ENTERING 



Despite fier name. Jessie James Isn't an outlaw like the similarly 
named American gangster. The young pop singer Is on her way 
to becoming just as famous though, as 
her first single, "Wanted," last week 
debuted on the Billboard Hot 100, 



Go to blllboard.com/br«aklng to 
.corn discover developing artists making 
their Inaugural chart runs each week. 



Airborne Toxic Event 

Airborne Toxic Event 



Coming To Terms Nothing Rhymes With Woman 

Carolina Liar Carbon Leaf 



WEST NORTH CENTRAL NORTH EAST I 





PROGRESS REPORT 



Jesse Lee, "It's a Girl Thing" 

The 22-year-oId singer makes her Billboard chart debut this 
week, arriving at No. 59 on the Hot Country Songs chart 
(viewable at billboard.biz/charts) with the poppy tune. The 
Atlantic artist's first album is due later this year 
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Jarvis Cocker 

Fuitlier Ccmpl'calianx 
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The Airborne Toxic Event 

TheAifborne ToxicEvent 
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Carolina Liar 

Coming To Tmrms 
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Framing Hanley 

The MotTtmnl 
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Pop Evil 

Ufji!ii:k On me Minor 
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White Rabbits 

Jfi f/ighlening 




Burn Halo 
eurn Hakt 
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Hurt 

Qoodbfv To Th9 Machina 




Jason Lytle 

Yours Trufy, The Cctmmular 




Carbon Leaf 

Nothing Rhymas HWi ttbrnen 
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Andre RIeu 




i 


White Rabbits 

Its Frghlening 
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Jarvis Cocker 

Further Camplicallans 
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The Airborne Toxic Event 

The Airborne Toxic Event 




H Andre Rieu 
1 Live <n VfenoB 
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Warbringer 

WsKtng Into Nightmares 





I Easy Star All-Stars 
f nsy Stars Lonaiy Hearts Dub Bmnd 



I 



Carolina Liar 

Coming To Terms 



Zee Avi 

Brustrtte FKOiOiSllioealonePnaentZBeU 

Carbon Ljaat 

Noting Rhymet KWi Woman 



Data for week of JUNE 6, 2009 



For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data i 61 
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TITLE Artist 

R.]uUCEF. lS[.l,:LWRli;ai lyPRINI ,■ PRDMOIiQrl LAilE, 

^ImiliSMB BOOM BOOM POW Th« Black Eyad P««s 

BSft l'1M.\AM']l'ilHi WILLIAM iWADAMSA f>IK£OA.S fEAGLfSOHJOOMUl 9 WILLI AU'lKltRSCOfE 
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POKER FACE Lady GaGa 

.r." '].<■ \ m(Av;,-| ®00 srflEAMLi'lt.KaNL''f'C.c-iEfl^>''iiEE iktei^^cgpe 
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BLAME IT Jamie Foxx Featuring T-Pain 

. >.!T'i i- ■0';<:cE'<3iPSBh>ILAA.K!P J ' B RWE-iUCHDh I CCIITl Jfl T P«Jh 3 P«5CCm Irii.lt-' ^O.VVH 

DON'T STOP BELIEVIN' GIm Cast 

■. r. . 1 -'MRV S SCHON.J CAIHI A FOWCOLUMSIA 
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1 KNOW YOU WANT ME (CALLE OCHO) Pitbull 

1 ' ' i': il T^'iV il HAI-'tt ■kf P ti(JSC 0 Pfj^hEi lA A C PFftf 2' © !ll 1 HA 
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NEW DIVIDE Linkin Park 
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DAY N' NITE Kid Cudi 

" 1 " I- T 1^. KID CUiM {5 M£5CU0f 0 OMISHOflEj 0 DRf AM C'H D 0 0 0 'UHIV" n5AL UC'C'A'N 
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HALO Beyonce 

- 1 ' 1 t ■ h'i"'/JlfS 'B KhOWLES.flJEODf B t.K BOfiflflTi 9&0 MU^iiL rtC^, H C T-i J V til A 
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BIRTHDAY SEX Jeremih 

\' L.X'JLi; U F^LTDh.K ,AMti,M KHULTZ'i Q MICK S->IULT;,I:[F JiW IDJV.Li 
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13 
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WAKING UP IN VEQAS Kaly Perry 

~ i^'LL" i^i i^C^nV D CfTILG A CA3L5j3Nf 0 "AFi'Dl. 
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NO BOUNDARIES Kris Allen 
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29 




FIRE BURNING Sean Kingston 
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14 


17 
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QS^QSIIIIII KNOCK YOU DOWN Ken HUson Feat Kanye West & Ne-Vo 

14' IlilliJDf'lJiU TAJ CiAfilA tf.HHli,SLK.LHI,jOMK.C06€CU S SUn>1 ttAAAlC^h K ttESTi O WOSLD^TOHE -IrlHTP^SC^PE 
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DON T TRUST ME 30HI3 

'ii ih^i ■ B |5 FOREMAN H MQTTE) 9 PHOTO F(PJI&Hi'ATLAfJTIC< H ^ ^ 
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11 
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THE CLIMB Miley Cyrus 

i' ■ [XANDER J MABEi O V^ALT DrSNEV 'MGl //nrjf 




4 


iD 
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HEARTLESS Kris Allen 

[j .':■[ V"'l n MINOR fK.WEST.E WILSON M. JONES S UESCUOl) @ ' ■• 
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SUGAR Flo Rida Featuring Wynter 
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15 
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SECOND CHANCE Shiriedown 

■ 1- " -J'-i'^fTTi O ATlAMir 
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14 
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MAD WORLD Adam Lambert 
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53 




KISS A GIRL Keith Urban 
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niOHT HOUND ^ Flo RWa 
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LOVEGAME Lady GaGa 
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KISS ME THRU THE PHONE Soulja Boy Tell *em Featuring Sammie 
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PERMANENT David Cook 
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TURN MY SWAG ON Souija Boy Tell'em 
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JUST DANCE Lady GaGa Featuring Colby O Donis 

''f''Mi^', 'T'h s khavat a thiam) 900 ST^E'i'p'Li'i^ hcrr ^■t-'nT'"rLt i^'et^'COT'C 
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I'M YOURS Jason Mraz 
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28 
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GIVES YOU HELL The All-American flejecls 

' '^1' > '1" 'M*TtHr| 'WHHtLEH M KEWNERTVC GA^LCfl^ 0 DGG"^'J! JSL 'iijT. ik i tf^>'''iiiPt 
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28 
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DEAD AND GONE T.I. Featuring Justin Timberlake 

: " MH; ■ . .'i-i" -1 r, i < 1. . llMfliS. i TIMSEfiLAKt.R lAOfiOSS) GO SP^iFiD ■l.lSTLE..lTL,\[J1li: 


B 


2 


30 


22 
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MY LIFE WOULD SUCK WITHOUT YOU Kelly Clarkson 

'1 " L' ' ' ',1 " "■ '.T i' "■[''! A'ALD C KtlLY W WfVFITrl* $ 1 '^'RC/i.'Pk'.G 
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YOU FOUND ME The Fray 

.' -I's 'i ■ ■ '.\ f-t -ftAV.i Kt^G 1 Sl'^'iEi 0 £*'ir 
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26 




1 DO NOT HOOK UP Kelly Clarkson 

'1 n - H'-iON 'K PFP^V K OIOGUApIOi G WELlSl ft 1 '^'RC'^ P L'!' 
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GOODBYE Krielinia Oebarge 
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LOVE STORY Taylor Swifl 

^1 ' '1 f,r L" " 'j ■ " iVl I 1 ' - [ 1 Oft MACHINEi'UN'VERV f' If J -'L n 
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KNOW YOUR ENEMY Green Day 
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IF U SEEK AMY Britney Spears 
"''■ .i'iL0flCK£K!jT»C'IAA'^RONLCiKDi 0 i 
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AIN T NO SUNSHINE Kns Allon 
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WHATEVER IT IS Zac Brown Band 

f. -1 1 f-i 1 L ^-ii i^\ >4 . ti H '^v^fi w D JJ'iHt ME ' ft HOME 5P0'r^N'''^^LAh T ii; -"i: 1 1 'H i 
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THEN Braii Paisley 
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IF TODAY WAS YOUR LAST DAY Nickelback 

i'[L»^'ij~Mi"*"~'^A"*;jV''.i.T#irk'1.3ACK''KR0EG'flj ©PJ^AORUNJiEP^n-' 
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PLEASE DON'T LEAVE ME Pinli 
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HER DIAMONDS Rob Thomas 

'■■[■,;-':"•'■■. O Fr^c-ifM mti ,m,iii; 
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IT HAPPENS Sugarland 
■ V ■ !' : ■ [in-LtSlJ0hmL£S,Pi.auMIBPIM&ON| O WERCUflv Will'; . J 
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NOTE TO GOO CharIco 

■ ,i . i ,1 ,;. u |i ■v.,, ,11 1 wnsneHi « MB^Hti'm^t 
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1 RUN TO YOU Lady Antebellum 

V SHAW f^VttW iO MAVHOOOC Ktllpf.H SCOTTT DOUGLAS) €» CAPIfCIL IIASHU 1 1 1 
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SIDEWAYS Dierks Bentley 

1; ^F.-,.'R'^ M ;>FrjT: : ■ ,1 iFAVfftS 0 eEIIlLEri Q CAPITOL llASIIV , 1 i 
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YOU BELONG WITH ME Taylor Swift 

■ " ..iL iFL ROJ-t: ©HISMAChihE 




12 




35 


45 




HEARTLESS Kanye West 

■ ■ . 1 : *■! LSOrj.S MESCUDI.M JOrJES) ® ROC-A-fELLA.'EtlJAV IDJMG 
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SHE S COUNTRY Jason Aldean 

■ ■', ,' ■ -.iTji.l, e fiPFjLE'l BC'A' 
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lUMA BE The Black Eyerl Peas 




so 
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BOYFRIEND »2 Pleasure P 

^ i v.t - !-:■:■'[: V: iHi:: i: vt t GULDT < fc HOOO B lAMOR) SO "H-lmii 




42 


52 


39 


32 




HOW 00 YOU SLEEP? Jeese McCartney Fealuting Ludaerls 

, lARFFI'l IIBB* LALIir. FSIiAHfliTIdCClfSarj ® luiLlv/FmH 
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1.2.3,4 Plain White T's 

J,3HNI/V t; ,T HIGGFMSOVI ® HOLLVWODC 
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ALL THE ABOVE Maine Feahinng T-Pain 

JUST BLAIt J CDLCMAli J SMITH.B.flOSSEH J HACKLEYT-PAJSl t^Q HUSTLE hARD,ATLAlJTIC 
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WE MADE YOU Eminem 

DH DPEEFAMEM ,M MATNEH5.A TOUFK M lATSOtia iWTKmTU(WnENtE.WE(iAN) O WEB.^HAETri'AFTERMATK rrEnSCOPL 
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The Filipha (eefi 
appwedon 
"Opr^"lorthetliinl 
line in a year Hay 13, 
but this time with a 
majw-Mwl retortl- 
ing (oidract in tow 
tourtay o( Ifeprist 
Her DerformafiEe of 
her debut single 
resulb In 61,000 
dcnvnloads, 
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TITLE 

i-:i'-:'JLrR iSONSWBITEBi 
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IMPRINT ; PfiOMOriOH LABEt 
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A CHANGE IS GONNA COME 


Adam Lambert 

e -5 
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ONE IN EVERY CROWD 

I- : ■..]! i:f:3,h K IRIBBLtl 


Montgomery Gentry 

© :c.UM8iA iw^rn iLf. 
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57 
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BEST DAYS OF YOUR LIFE 

-.I -iFRTM'A'IFTi 


Kellie Pickler 

© Vi H'U 
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59 


31 
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NO SURPRISE 

■1 !i;',:,i:i. r -I.'. :-"-nvCKP[:t&ER,HWE£-BEaGEOIL'.l 


Daughtry 

ft 15 nc.A p\fa 
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BEST 1 EVER HAD 

ill'! ■ ■ i; : 1.; 'Ai-"V 1.1 SiWUtLS D HAMILIOMI 


Drake 

SRwir.Hir Hor s hqi isre 
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WELCOME TO THE WORLD Ke\Hn Rudolf Featuring Rick Ross 

I' ii^.quDDltJKASHER.INROBERT&ll,iCORIULiIEfi» O CASItUCftEr LKr.'FRSAi ^f^iaitC 
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USE SOMEBODY Kings Of Leon 

■■,'. l.', ,,'..i-,l.:. C fOLLCWilLiJ rOtUJWILL.M F0lLOIH'ILl,t*.F0LlCfrt[Lll © BCd PMGI 
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NOT MEANT TO BE 

H Bi'ijCil: ; . "i'laLLrK DIDDUAIDI.D BREINEH.D BACKI 


Theory Of A Deadman 

ft -TO'l.fiL'il'llRllliNtH 'Hi' 
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OUT LAST NIGHT 

-1 1'l^i.i, : --.-.■it-'E ih 1 i--_p^'it>B JAMES? 


Kenny Chesncy 

Hi'lA 
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82 




PEOPLE ARE CRAZY 

; . A 1, 1- 1 ..-H 'iL/ ;'i iji BRADDQCK TJCflE&l 


Billy Currington 

@ WfflCUfty Kfl:iHV .If 
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APOLOGIZE 

5 : _:;r".','i r. i/iugf; iiv WC'SLEYR TEPDEFli 


Kris Allen 

ft 19 
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HALLE BERRY (SHE'S FINE) Hurricane Chris Featuring Superstarr 

■'L.-' :• '.L; 5UPEtS"AaH iCOOOLpfJ PARKEfl .1 EALirjftS JF D 3AliHA5i ft ^'DLO CRCiCUDE- .1 P.MD 
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1 TOLD YOU SO Carrie Underwood Featuring Randy Travis 

*' i'3 ." 11" h. 1 -:,'., 'II- © ifl,.iR Sin liii-iiHv .If 
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THAT'S NOT MY NAME 

1 -.r. ,M,p,F'-|t.Ci 1. Dt W.aflIlHO,K.WM(TE) 


The Ting Tings 

© Z'.U'MM 








64 


66 




SISSY'S SONG 

■ .^-iilLL (."..^ACXSOM 


Alan Jackson 

ft AR'.jlA .LI 
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LUCKY 

" !■ ■; -t 1 , w.i c ::aillA' 1 tA(.Mt) 


Jason Mraz & Colbte Calllat 

ft AILArjIli H-l'' 
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NO BOUNDARIES 

■ h rii'i'.L'^ .h, nOGL'.flDt U ALLAH Z DEIJMEi 


Adam Lambert 

ft I9.RC.'< r'l'X, 
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WHERE I'M FROM 

:i ■l.mh'-'. ilT'iV.l^ . LEATHiUS;. 


Jason Michael Carroll 

ft AHSTA NftSHV iLt 
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CARELESS WHISPER 

■1 i ■.■'.'•■-.■1 -.1 : ""SH G M^HAEL A J RlDSELEVl 


Seelher 
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EVERY GIRL Young Money 

■|-.- .1 ■:'rbR5DN,C'A'l'ITACP.E. rc J*IG MDhEY.'CASM MONEyi'UJilv; nSAl MC'^r/JN 
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SHOW ME WHAT I'M LOOKING FOR 

" l.'.iT- !, I -.iir-.^ooi, 'C WDLFTrtAfl.SSDhl 


Carolina Liar 

ft ATLAiaiC 
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BATTLEFIELD Jordin Sparks 

■1 1! II 1- ;iM-|-',', f 1 ■ ■,.,'1', .11:-. - r,i.,--JrjliLLO.S WAritPSWWt-KTiS K '•ntr'-l. © ir.'' ■' 1. 
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HERE C0P.1ES GOODBYE 


Rascal Flans 

ft IV-.. 'Ti^-- 
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HOME SWEET HOME 

,1 -..rrvMlU 


Carrie Undenwood 

© 15,.l.a SIf. IJrtSHV .11 
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I M ON A BOAT The Lonely Island Featuring T-Pain 

.'. ■.'.MSERCA SEf-ftFFER J TACCDNE.A.CHEHRlflGTOM) ft UHVEFf.AL Ptrjflt: 
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ALWAYS THE LOVE SONGS 


Eli Young Band 

ft HfPLIHLIC i.l(lPrfl,Ul ■ilil'Ih 
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ONE 

M I, R miQP. lUaNCACLAYTON.TIIE EDGE LMULLEM. JR) 


Adam Lambert 

0 19 






63 


75 


62 




IT'S AMERICA 

" Ml'.MTT T' ftlK'h-j |A PETHAGllA.e.JAtlESi 


Rodney Atkins 

© :jqE 
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COME BACK TO ME 

■1 -v.ii.'. ■ MAI. :v t L A BJORKHIND) 


David Cook 

ft l^'RCA M^Fi 
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INSANE Eminem 

II- . -;F i-/Mil'HEPSAYtt)>jaMBATSC«,()FMICERriAWfi£K:E,Mai«PWO| ft W(a'SH*OV,'finERWAIHIHIEF(;^,:ii;'F 
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ECHO 

V'.MM.A my iZ GfSLSOM.A WTHISE yiLLSi 


Gorilla Zoe 

© BLOCKi'BAD BOV 5']iJH fULAI.TIC 
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ALRIGHT 

-■ -■-"■.']:. ri':i[R fhogersi 


Danus Rucker 

ft CAPITOL NiiiKV -LE 
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SWAG SURFIN' 

■■ 11 1 ill (i-iYjii'M'SGiiaori ss=£ABiuhj Rinfi 


Fast Ule Yungstaz (FL Y) 

ft yj'Jric . ■i^.'iFi.i.n. 
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LOVE SEX MAGIC Ciara Featuring Justin Timberlake 

-I'F • ;■ n: 'IDU FiUaflGSS J FAUHILERDY il.J TIMBERLAKEi © .IG 
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ALWAYS STRAPPED 
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HOEDOWN THROWDOWN 


Miley Cyrus 
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PRETTY WINGS 


Maxwell 
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FALLING SLOWLY 
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Kris Allen 
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BEGGIN' 
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Madcon 

ft IfXT aiATfiU llHlVERSJiL PfFJclie 
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AIN T 1 Yung LA. Featuring Young Oro & It. 
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LOST YOU ANYWAY 
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Toby Keith 
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REHAB 

■; 'f. /.■;'![ HilUSEl 


Glee Cast 

ft 'l)ll.C"'liiyritA 




!^ 


99 


82 






AMAZING Kanye West Featuring Young Jeezy 
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NEVER EVER 

C. OCiMEWUlftMS IJJOHESLWIUIAMStDCAH.KGAtfBLE LA HI 


Ciara Featuring Young Jeezy 

r J.JENKH.5 : SFIIOI^tSl ft LiViC; JLG 




46 



BETWEEN THE BULLETS 



ALL 'IDOL,' ALL THE TIME 

"American Idol" winner Kris Allen falls just shy of the top 10 as 'No Boundaries," one 
of five songs he places on the Billboard Hot 100. opens at No. 11 with 154.000 down- 
load-s. Tlie song's mnk and digital sum fall short of the No. 3 entry and 236,000 down- 
loads dial 2008 winner David Cook's Iriiunphanl time "Tlic Time of .My Life " sold a 
year ago this week. 2009 mnner-up Adam Lambert debuts with four tracks, with "Mad 
World" leading the way at No. 19 witli 11 5.000 downloads. His chart showing bests die 
tliree songs placed by 2008 runner-up David Archuleta a year ago. and the sum for 'Mad World" is better 
than the weekly dowTiloads sold by Archuleta's top track. "Imagine" (71 .000). — Silvio Pietroluongo 
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KISS A GIRL 
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BLAME IT 
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TURN MY SWAG ON 
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1 TOLD YOU SO 
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POKER FACE 
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DON T TRUST ME 

3CII i ! ■' -~ r"IIJIH fVTLANTIC aiP; 
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PEOPLE AHE CRAZY 
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DAY N' NITE 
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SIDEWAYS 
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STRANGE 
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HALO 
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t DO NOT HOOK UP 
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KNOW YOUR ENEMY 

OREEH BAY iFEFi! ;.E. 
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BIRTHDAY SEX 
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BOYFRIEND #2 
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ALRIGHT 
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1 KNOW YOU WANT ME |CALLE OCHOI 
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EVERY GIRL 
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IF THIS ISNT LOVE 

JENItirEfl HUDSON jARISTA BUSl 
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KNOCK YOU DOWN 
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ONE IN EVERY CROWD 
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A1NT 1 
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THE CLIMB 
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SOBEAUTIFUL 
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MY LIFE WOULD SUCK WITHOUT YOU 
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SHE'S COUNTRY 
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HERE COMES GOODBYE 

HASCAL FIAITS iIVF(.: .TFiFH 


11 


6 


17 


KISS ME THRU THE PHONE 
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1 RUN TO YOU 
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ALWAYS STRAPPED 
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DEAD AND GONE 
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LOVEGAME 

L*Jf.-iflfiA ruFi;nfPflyTPi£.1MT(ftSCCPC 






53 


10 


NEVER EVER 
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YOU FOUND ME 
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RIGHT ROUND 
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GOODBYE 
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HER DIAMONDS 
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SECOND CHANCE 
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IF TODAY WAS YOUR LAST DAY 
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MAGNIFICENT 
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LOVE STORY 

■AYILH SW M . 




o 


48 


5 


PLEASE DONT LEAVE ME 






- 


1 


SWAG SURFIN- 

FAr iiFt yjff[):-a; i-l y: 'Aj&ie LirtE.iLi.'Wiii 


17 


15 


20 


GIVES YOU HELL 
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HEARTLESS 
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BEST DAYS OF YOUR LIFE 
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SUGAR 
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I'M YOURS 
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FIRE BURNING 
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BOOTS ON 
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BEST 1 EVER HAD 

BBAAE Fa■.^^T ii a HOP SINCE 19"8| 






50 


6 


WHERE 1 M FROM 

iHSON MICHS;. 'lilFRFiLL JFISTA IfASHVlUE) 




63 


3 


PRETTY WINGS 
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IF U SEEK AMY 
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YOU BELONG WITH ME 
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EPIPHANY 
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JUST DANCE 
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LOST YOU ANYWAY 
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EL AMOR 
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THEN 
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WAKING UP IN VEGAS 
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THERE GOES MY BABY 
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IT HAPPENS 
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BIZ HARBIE i:'!.^ C- .LIFF 'rtAPBEB E!F>j 1 




e 




1 


NEW DIVIDE 

. fKih HHIi* h >.F SHflP'WAPIpfP SPOfi 1 










1 


IMMA BE 

THE BLACK ETEO f£»S irtl.L 1 AM IMERS^CPE,. 






E3 


3D 


29 


HEARTLESS 

AAfJYE *'F£I -:■ ' 1 F |.FF .lAAl. Il.llAFi 


B 


o 




1 


NO BOUNDARIES 
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FIRE BURNING 
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SECOND CHANCE 
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KNOCK YOU DOWN 
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t:AHHie JNIlllWOIlO iI'y .ilfi I.CihV. fi 






o 




1 


REHAB 
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ALBUM CHARTS 



Sales data complied trom a compreh«siv« pool of U.S. music 
merchanU by Niel&en SoundScan. SAle& data (or R&B/htp-hoo 
retail charts Is compiled by Nielsen SoundScan from a national 
sublet o( core stores that specialize in those genres. 
9 Alb<ums with (he grcilesl mIsi gains thif week. 

O Where Included, this award indicates the title 
Witt) the chart s largest imit increat« 

Where Included, thh award indicates the tftte with 
the ch.irt'i biggest porcentnge growth 



PRICING/CONFIGURATION/AVAILABILITY 
CD/Cass«tte prices are suggested list or equival«nt pr>ces, which 
nro projected from wholosiito prices. i> nflor pricn ir>dicAtDx 
album only av.-tilatilii on DualDiic. CD/DVD .tflcr price indicntoi 
CD/DVD combo only nv.tiLibto. D DunlDisc .iv.iit.>b*o. ♦ CD/DVD 
combo avnilnble. ' indicates vinyl LP is available. Pricing and 
vinyl LP awniLit}il[ty are not included on all charts., EX after cat.v 
log number indicatcis title is oiclijsivr to one account or hiM tlrrr* 
it«d distribution 



SINGLES CHARTS 



RADIO AIRPLAY SINGLES CHARTS 
Hot 100 Airplay. Hot Country Songs, Hot Rap Songs, Hot Latin 
Songs and Latin Airplay charts ate compiled from a national 
sample of data supplied by Nielsen Broadcast Data Systems. 
Charts are ranked by number of gross impressions, computed 
by cross-referencing exact times of airplay with Arbif on listerv- 
er data. Mainstream Top 40. Adult Contemporary, Adult Top 40. 
Modern Rock. Mainstream RSB/Hip-Hop. Adult R&B, RhyttimK, 
Hot Danco Airplay, Hot Christian AC Songs, Hot Gospel Songi 
and Smooth Jaiz Songs arc ranked by total clotoctions, 
0 Songs showir>g an incr»as« in aodtence (or detections) 
;s of chart movement. 



witti the cfdart^ largest airplay increase. 
RECURRENT RULES 

Songs are removed from The Billboard Hot 100 af*d Hot 100 
Airptay charts simuttaneously If tt>ey have been on The Billboard 
Hot 100 for more than 20 weeks and rank below No SO Songs 
arc romovod from the Pop 100 and Hot R&B/Hip-Hop Songs 
charts, respectively. If thoy hitvo been on for more than 20 
weeks ar>d rank below No. SO. Songs are rcrrtovod from Hot 
Country Songs i( thoy have tiocn cm the ch.irt for mote than 20 
weeks and rank below No. 10 In dotcctioni or audience, provid- 
ed that they are not still gaining enough audience points to bul- 
let or if they rank below No. 10 and post a third consecutive 
week of audience decline, regardless of total chart weeks. Sor>gs 
are removed from Hot Latin Songs And Latin Airplay charts after 
20 we«ks if ranking below No. 20. Descending songs are 
removed from Adult Contemporary and Adult Top 40 if they 
have be«n on the chart for more than 20 weeks ar>d rartk bekiw 
No. 15. If they have been on the chart for more than 26 weeks 
and rank below No. 10, or if they have been on the chart for 
more Ifwn 53 weeks arid rank below No. 5. Descending songs 
are removed from the Adult R&B, Hot Dance Airplay. Hot 
Christian AC Songs, Hot Gospel Songs and Smooth Jazz Songs 
charts if they have been on tor more tf^an 20 weeks and rank 
twiow No. 15 <No. 20 for Mainstream Top 40. Modem Rock, 
Mainstream R&B/Hlp-Hop and Rhythmic), 

CONFIGURATIONS 

9 CD single available. O Digital Download available. O DVD 
single available. O Vinyl Maiti-Single available. O Vinyl single 
available. O CD Maxl-Slngle available. Configurations are not 
included on all singles charts. 

HITPREDICTOR 

t!^ Indicates title earned HitPrcdictor status in that particular 
format tiascd on research data provided by Promoiquad. Songs 
are tested online by Promosqu.td usir>g multiple listens and a 
nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1-5 scale; final results are based on 
weighted positives Songs with a score of 65 or more (75 or 
more lor country) are Judged to have Hit Potential: although 
tfut benchmark numt>cr can fluctuate per format based on the 
strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, 
please visit www.hftpredlctor.com. 

HOT DANCE CLUB PLAY 

Complied from a natkinal sample of reports from club DJs. 

0 Titles with tlio greatest dub play increase over the previous week. 

ij. rT n The award irvtcates ttw Otte. currenttc below the top 20 and oo 
QISjM th« clurt the week before, with the largest IrKrease in pools, 

AWARD CERT. LEVELS * 

ALBUM CHARTS 

• Recording InduMry Aiin. Of America (RIAA) certification lor 
net shipment ol 500.000 albums (Cold). ■ RIAA certification for 
net shipment ol 1 million units (Platinum). ^ RIAA certtflcation 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album s multi-plat inum 
level- For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and/or tapes. CertitlcaLion tor net shipments of 
lOO.OOO urMls (Oro) Certification of 200,000 units (Ptatlrso). Ji 
Certification of 400.000 units (Multl-Platlrro). 

SINGLES CHARTS 

• RIAA certlllcation fcx SOO.OOO p^ downloads (GokJ). 

■ RIAA certification tor 1 million paid downloads (Platinum). 
Numeral within platinum symbol Indicates song's multiplatinum level. 
' RIAA certincation for net shipment ol 5CX}.0OO singles (Ookl), 

MUSIC VIDEO SALES CHARTS 

• RIAA 9old certification for net shipment ol 25,0O0 units for 
video singles. RIAA goM certification for net shipment of 
50,000 units for shortform or tongform videos. ■ RIAA platinum 
certification for net shipment of 50,000 units for video sirvgles. 

RIAA platinum certification for sales of lOO.OOO units for 
shortform or longform videos. Numeral withm platinum symt>ol 
indicates song's muttlplatinum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certification for net shlpmeflt o( 50.000 units or $1 mil- 
lion in sales at suggested retad pnce. ■ RIAA pteUnum certrFication 
for sales of vx.OOO umts or S2 million In sales at suggested retail 
price. IRMA gold certification for a minimum sale of 125.00O unts 
or a dollar voAjme of S9 million at retail for theatricatly released pro- 
grams; or of at least 25.OO0 units and $1 million at suggested retail 
for iran-theanxal Titles. IRMA platinum certification for a minimum 
sale of 25D.OOO units or a dollar volume of SIS million at retad for 
theatrically released programs, at>d of at least 50,000 units and $2 
million at suggested retail fc non -theatrical titles. 



Data for week of JUNE 6. 2009 For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data 
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IVtarMeeMmlesherfinlAdull 
Omtenpomy No. I. as "Love Story" lifts 
2-1. The mq is just the finti former No. I 
on Hot Countrv Songs, where it led for 
two weeks in November, lo lop Adull 
ConteniiHirary in Ific tail 25 years. 



Two groups etiioy (op tO raitkings in their 
first chart appearances: lOHII (pictured) 
vaults 11-6 on KatiKtream Top 40 with 
"Don't Trust Me." while Carolina liar's 
"St)Ow Me What I'm Looking For, " fea- 
tured in Oversto<k.(om'i new TV 
campaign, rises 12-10 on Adult Top 40. 
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KENNY'S GOT 'HITS' 

With 89.000 copies sold, Kenny 
Chesney's "Greatest Hits 11" bows 
atop Top Country' Albums and at 
No. 3 on aie BiUboard 200. It fea- 
tures the single. "Out Last Night" 
(No. 4 on Hot Countr)' SongsJ. 
whicli liasn't been released digital- 
ly, and label sources say there aren't plans to do so. Elsewhere on 
Coimlry' Albiuns. a performance on ilie "American Idol" season 
finale lifts Keith Urban"s ■■De{>ing Gravity'" by 3.000 copies to be- 
come the Greatest Gainer (Ko. 7). The show also featured Steve 
Martin, pushing his indie release "The Crow" (now handled by 
Rounder) back atop Top Bluegrass Albums. — Wade jessm 
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PEAS' CHART MONOPOLY EXPANDS 

The Black Eyed Peas' "Boom Boom Pow" becomes the fifth single this 
decade to simultaneously top the Billboard Hot 100, Mainstream Top 40, Hot 
Rap Songs and tlic Rhythmic airplay diart. On Hot Rap Songs. "Boom" is 
the act's first trip to the sxmimit following three previous hits. Its fonner best 
w as tlie No. 10 peak of "My Humps" in 2005. Tlie last artist to top those four 
cliarts concurrently was Flo Rida viitli "Low" hi the Feb. 23, 2008. issue. 50 
Cent's "In Da Club" and Nelly's "Hot in Herre" and "Dilemma" also 
managed the feat. — Raphael George 
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KESHIN 

MASAHAIU FUIUTAKA J'll'iII'SAL 
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NEW 


BONKERS 

DIZZEi RASCALANMAMDVAh HEIilEN OF:TT£ ;LTMK 


1 


NEW 


ANYTHING BUT LOVE 

EANIEL SCHJHMACHER COLUUBA 
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7 


JUST DANCE 

-ADY jAGA ft COLBT O'DONIS Uh[tf£!|SAL 
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BOOM BOOM POW 

tH[ BlACK EVED f*£AS ''*}\\ /MPA'tiTtHSCO^ 


2 
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POKER FACE 


3 


21 


MJI NO RECIPE 

SIHIMfl IWITCH tIMC; 


3 


2 


NUMBER 1 

- * s'^rnEH feat n-dvbi *THseFCAiwwr 


3 


2 


MAMACITA 

WA^K MfOLOCK COLUMBlft 


« 


75 


1 AM XXX 
GLAY -li'l 


4 


4 


WE MADE YOU 

(V tlEM \'H 1) ■H(iri!;Y.J^Ti1MSlHIHI[HSC!:<« 


4 


HEW 


FAIRYTALE 
A.!llAKDEnRTeA(FVi 


■ 


t 


LOVE FOREVER 

MILrYA KAIO.'SHOTA SHIMIZU SOhV 


S 


NEW 


RED 

DAh^ELMERRIWUTHEHJ 


6 


3 


AYO TECHNOLOGY 
MILOW ■lar.K^JN 


e 




KNOW YOUR ENEMY 

GFEEN OAY "ir-dSt 


e 


3 


IN FOR THE KILL 
lAFOjX [ 


6 


4 


BOOM BOOM POW 

THE BIACH ETEO "EAS . . I 'irl' 


7 


19 


HITOTSueUDAI NO NAMIDA WA KIHC 
HI-FI CAMP ^'ilR liFi 


7 


S 


NOT FAIR 

LlLVALLil^r:.!'. ■-.'■I 1— W- 


7 


6 


HALO 

BEfONCE V..,li.. V,-iM 1 ■.III 1 J.1M 


■ 




1 YOU SAY 

1 OLinnMUIAVEJI 


8 


18 


KISS ME THRU THE PHONE 


a 


5 


WIRE TO WIRE 

PJkZOflLIGMT vMl.'.iG 


'""•'"i 




JAP 

ABINGDCh BOYS SCKOaL EPIC 


e 


e 


POKER FACE 


9 


6 


IRQENDWAS BLEIBT 

S LEERWOMP ::.JM51A 


10 


4 


ASU GA KUHUNARA 

JUJU FT JAY E3 -.i-N. 


10 


ICIN 


FAIRYTALE 
ALEXANQEn RYIAH EMI 


10 


7 


RIGHT ROUND 

FLO 1100 KEiHA fOE BOV.fllLAIiTIC 



I FRANCE 



QCANADAI 



BILLBOARD CANADIAN HOT 100 • 



AUSTRALIA 
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|SMEP/1F0P.'TIIE.l.l«| HAT 76. ZOflB 
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INIEISCN BOS/IOUHOSCAH) J JHE 6- ISDB 
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lARIA) MAT 24. 1001 
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1 


MEME PAS FATIGUE) 
MHAUa I MAGIC SYSTEM a^TilP 


1 


1 


BOOM BOOM POW 

TIM 11*3 inn p«t M 1 ii»wni':J3:<llj»*lii>j 


1 


1 


BOOM BOOM POW 

THE BLACK Et(D PEAS IhTEft&CQPf 


2 


2 


CA M ENERVE 

HELMUT rmi iOM 


2 


NEW 


NEW DIVIDE 

uhKH (WK w'D f^r st.":J'.\iWMtr; brcg wfccp. 


2 


2 


WE MADE YOU 

EMtWM ',V-:C Lli,<.:iE'r.ArTCPMATi|.|(/rCft3:0!'t 


3 


4 


LIKE A HOeO 


3 


3 


WAKING UP IN VEGAS 

MTY PEflRY :,'.r z:' 


3 


A 


BREAKEVEN 

THE SCRIPT F-(QNOGCf*IC SCA 


4 


3 


JAI HOI (YOU ARE MY DESTINY) 

«i luiwuvPLnrDu kui Ft Mmtl 1 Nlllncm 


4 


4 


1 KNOW YOU WANT ME {CALL£ OCHO) 

PITBULL iil: 1 


^4 


7 


NOT FAIR 

LILY ALLEN KtliAL l^ftLC^HUht 


5 




LOVE GAME 


5 


NEW 


MAD WORLD 

ACAM LAVIIHT :F<E mantle;! 9 


6 


3 


JAI HO! (YOU ARE MY DESTINY) 

» MNUMfUISnn OOUt n MCIU l X'Frti.'i'ff 


a 


& 


C EST DANS L AIR 

MYLANE FARMER = mUKVf 


e 


WW 


NO BOUNDARIES 

(PIS ALIEN -SJlVESOT/YMUalC 


6 


6 


LOVE GAME 


7 


9 


BROKEN STRINGS 
.HMESHQHRSONn MELU FORTAOT TOLVDOP 


7 


NEW 


PERMANENT 

DAVID COCC ■ 3 flCi^'SOh"f WUSIC 


7 


10 


THE CLIMB 

MILEY CTFIUS A'l.- DISNEV 


■ 


7 


TAKIN BACK MY LOVE 

E«lliaJ£ "SLESiAfi M CIABA INTEHSIICOE 
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B 


LOVEGAME 

ijl»QW»-.iii«'J«..;n«.af(lhn(f.»iT(si3»VJ«r[W 


8 


5 


LOVE STORY 

lAIlOP iiHir n MACI'll.f 


9 


6 


POKER FACE 


9 


NEW 


NOTE TO GOD 

CI-APICE Ul r-CP^iSC.'(«ARKEB 


9 


14 


BAD INFLUENCE 
PHtK .i<:i..L'^ 


10 


10 


LI8ERTA 

PEPS 


10 


6 


RIGHT ROUND 

FLO RIDA I "; i-Ui' ATLAH' lt;,HV.(iRNtR 


10 


9 


DON'T TRUST ME 
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IFIMMDIELSEH) MAT ». 20*1 
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1 


DOMANI 21.04.300S 

ARTIST'. UMtTl PER LURUZZO SUGAR 
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3 


POKER FACE 

IHI'-Ji-J !■ -T ': -■'.■■.-')-l'7r<Tni£«Hlt!aPt 


3 


2 


JAI I'C i>OJ fltiE MY DESTINY) 

J.'ii>ii.-.'. ■ ■ /I ■ ' inilif 1. NTTIKaf 


4 


4 


PAULA CON Mfc 
ERDS PAMAIZDTTi iCH'r 


6 


5 


COME FOQLIE 
MAHKAAYAHE SLIQAK 


6 


27 


[NDIETRO 

II/(AHOfE«ROCAP;r(lL 


7 


19 


NOT FAIR 

J-.T AaEN r.CGAL ^AnLjfHGfiE 


a 


13 


PER DIMENTICARE 

2ER3AS5(3LUTO^ri 


0 


MEW 


DOPO Dl ME 

VALtROSCAtlUCiPilC, 


10 


6 


STUPIDA 

ALtSSAMDflA AMOROSO SONY 
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(PROMUSICU'MEOIll MAI tJ ttOS 


1 


1 


COLGANOO EN TUS MANOS 
CAflLOS BAUTLMAHl* SANCHEI DF O 


I 


2 


MOVING 
IMCACD IM 


3 


i 


THE BOY DOES NOT>IINa 
tLESMOIlONASYLUU 


4 


4 


INFINITY 2008 

GURU JOSH pfom BBjrmx:^ymm/r^ 


8 


19 


HIMNO OFICIAL DEL SEVILLA FC 

ElAFneSATOCAI'irc. 


6 


3 


THIS IS THE LIFE 

»Mf I^ACODNAID UftCnaAMAllCVeftllGO 


7 


new 


VERANO AZUL 
MAGAN PflESENTSVALt 


• 


7 


VIVA LA VIDA 

CDLBPUT PABLOPh.-N: 


9 
10 


13 
22 


WHEN THE SUN COMES DOWN 

R la tr.F 


SINGLE LADIES (PUT A RING ON IT) 
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<APIO/NIClS£Hl MATH. 100* 
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PADRE MARCELO ROSSI 

FAZ SIM VlOLEMClA HhO lYOlUHE Z) A 50NV 




6 


REGIS OANESE 

CGMPROWlSSO 'iL-'l-'i MIDi 


3 


3 


BRUNO a MARRONE 

DC VOLTAAOS BARES ':;[ilfv 




4 


VARIOUS ARTISTS 
CAMINHO DAS INOLAS '^Of.\ 


6 


8 


RO8ERT0 CARLOSXAETANOVELOSO 

P{i£=ltOCAHiOSECAnAND«ELOSOEA S-jtf 


1 a 


7 


PADRE FABIO DE MELO 

U'OAIiiK 


7 


2 


VICTOR E LEO 

BOHSOLETaS CC'lv 
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10 


VARIOUS ARTISTS 
MAE i J TE AMD COM VK 


9 


MEW 


VICTOR & LEO 

U CTUR LEO AO VrVO EM UBERLANDIA &1)HV 


10 


S 


BEYONCE 

iiM .uiiuftiiaiHxiDiutbiiLti: MKC^'.aii.tK 



-jf-SWEDEN 



I IRELAND 



NEW ZEALAND 

SINGLES 
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JAI HOI (YOU ARE MY DESTINY) 
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LIKE A HOBO 



M MMiiniweftnujfUiMiUii 



AYO TECHNOLOGY 



LOVE GAME 



EURO DIGITAL 
SONGS SPOTLIGHT 

NETHERLANDS 



XiS IHIELSfM SOUHOSCAM 
3S INTIRHATIONALI 
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9" 
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POKER FACE 



Ohitiaii "Pop Idol" winnet Daniel 

Sctiitinather «otes Ho. I debuts 
on in Germany Austria snd 
SwibeMand Singles ; 

hii lir'); ■ iin niiiiy Lo'i'e." 



) FLANDERS 

SINGLES 
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IRECORD niBUCATIOKS LTD I MAT 27, 2001 
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lULTRATOP'OFKl MAT 2). 2009 
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4 


FAIRYTALE 

AlEXANDfR FIYBAII J'JIVERSAL 


1 


1 


NUMBER t 

TINCHT STHYDEN FEAT. N-Mfll 8 mOKWUt 


1 


1 


KNOCK YOU DOWN 

KERl HILSON FT (AYKE WIST l.'hftiE15il. 


1 


5 


FAIRYTALE 
ALEXANDER RYBAK V? 


m 


1 


SVENNEBANAN 

*HCMOE l^^i-ifE 


2 


NEW 


FAIRYTALE 
ALEXANDER RYUK EMI 


i a 


2 


BOOM BOOM POW 

IMEBLAtKtYED PEAS /IK. ( AM. IN'EPSCuPE 


2 


1 


DUM TEK TEK 
HADISE CA.3|T0t 


3 


NEW 


IS IT TRUE? 

TOItANKA CMC 


3 


2 


WE MADE YOU 

EUtHEM iVCil ^J-(ilD[lY .VnE^l.WTH'INTEBECCPt 


3 


3 


WE MADE YOU 

EMINEM {AmSllA0:^ An^Uiir-IWTeiSCO^ 
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2 


F"K YOU 

UUf AUiN flEGALi PARLDPHONE 
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LA VOIX 

MALENA EHNMAN ROXV.'NORDISK TiLV 
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NEW 


BONKERS 

DIZZEI RASCAL ARMIMO VAN HCLOEN 3RTt£ Sr?H* 


4 


5 


JAI HO' (YOU ARE MY DESTINY! 


4 


3 


BOOM BOOM POW 

THE BLACK EYED PEAS iVILL : '.V iriTERSCOPE 


8 


41 


ALWAYS 

AYSEL A ARASH WARUFH ma^- 
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3 


NOT FAIR 

IILY ALIEN ■i-;L(,l Wfl,r"JPHCN6 
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6 


GHETTO FLOWER 

J Wl.LlAME . l(UA|.'l\'l.HNFH 
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JAI HOI (YOU ARE MY DESTINY) 

i^iuLiiwn*un>rj|iMu>iT m»ii t iini(Kn* 
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HEW 


GREEN DAY 

21 ST cmm BREAIOOWH OEPfllSE 


1 


HEW 


EMINEM 

RELAPSE 'A't& 3C.*nDy;AFTERWATh.T((l£FISC0P£ 
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NEW 


EMINEM 

REUPSE WEB aiflC'ay.iAnEgKWTK'rtTEBXCf^ 


1 


2S 


EMINEM 

REmPSErt'£E,SHAJC«f.AFrERMATrtiMERS:0''E 


2 


NEW 


DEAD BY APRIL 

DEAD BY APRIl DEAD BY APRIL' UNIVERSAL 
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NEW 


GREEN DAY 

flSTC-NTLHY BREAKDOWN REPRISE 


2 


1 


GREEN DAY 

ZISTCEKTUBYeflEAKOOWH 'liPRI&t 


2 


1 


SUNSETS 

THE SUNSETS Sli 


a 


HEW 


EMINEM 

lElAPSE rtt-H ■-.HariCV.AIIfflFWH'IKIEBSCUP! 


3 


3 


LADY GAGA 

mi riM Mti >■.! »riiinj-iiji!<^''i"lt*iliKiii 


' 3 


2 


RONAN KEATING 

BONGS FOR MT MOTHER F':;.Vl.|i|i 


3 


2 


GREEN DAY 

;i3T CENTURY IREAKOOWH KFI'^i'^E 


4 


2 


THOHLEIFS 

SWEH K^SIN' IN THE M30NIIGHT UbftlAUK 


4 


S 


LILY ALLEN 

ns HOT ME. ITS YOU BfGJl PAFlfiatTihf 


4 


9 


ISLA GRANT 

BPtSIAl. ICl HI ill!.; .CuF vVa 


4 


3 


SYLVER 

SACRIFICE A^:.; 


6 


3 


E-M-D. 

A STATE OF MIND ^r-\Ol.\. 


6 


1 


CHRISTY MOORE 

LISTEN r.'l:y?\f, 


6 


11 


SOUNDTRACK 

HANKAK MONTANA ■ TME MOVIE CHF.!.: ■ 


B 


10 


ENRIOUE IGLESIAS 

GREATEST HTTs i-ir:n:,[:.rt 
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iNIELSEHSOUNDSCAN 

IHIEHKATIONAL) JUNES. 2001 
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NEW 


BONKERS 

DIZZEE RASCAL « AHHAH] VAN WLIKN DFin SWK 
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BOOM BOOM POW 

•Mt BLACK EYtO PtAS WILL 1 AM' i<ir(fi SCOPS 


3 


8 


FAIRYTALE 

ALEXAHDER RYBAK >MEXAHOFR RYBAK 


4 


2 


POKER FACE 


5 


4 


WE MADE YOU 

EWIHEM rttU ^-tAO.-IKERWAm'HTtflSCOPE 


a 


ma 


RED 

DANIEL MERRIWUTHER Ai.LIDO'C0LUUBlA 


7 


3 


NUMBER 1 

TINCNY SinYDER H. N-OUII 1T>1 S BROAOVUtf 


a 


6 


NOT FAIR 

LtlY ALIEN m^t,'. WHiOPt^ONE 


9 


5 


IN FOR THE KILL 

LARODX F "; vd:.ip 


10 


20 


KISS ME THRU THE PHONE 


11 


9 


HALO 

BEYOKE y jSi: WOHLD.'COLUMStA 


12 


7 


LOVE SEX MAGIC 

CtAHA FT ;USll»riMBEBlAKE .fi-lvE .tC 


13 


10 


JAI HOI (YOU ARE MY DESTINY) 


14 


17 


AYO TECHNOLOGY 

MILOW HOMEHLHi VU'l CH 


16 


13 


TINY DANCER (HOLD ME CLOSER) 

IRONIK nSt.'Jf* 




EUROPEAN 
ALBUMS 
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2 


GREEN DAY 

;)ST CENTURY BREAKDOWN Kt^PI^: 


2 


IffW 


EMINEM 

mmt'A ' K.-.t IV .■.F--"RWAlKr(TEHS<XlPt 


3 


1 


DEPECHE MODE 
SCUSjEOFTKELhiVERSEMUTE 


4 


3 


LADY GAGA 


5 


4 


BOB DYLAN 

'UGEIHER THROUGN LtfE CCuMglA 


6 


5 


U2 

HO LINE ON THE HORIION VlPZMf 


7 


NEW 


MANIC STREET PREACHERS 

JObHNA:. FOB PLAJCE LOWERS lOlJMBIA 


a 


7 


BEYONCE 

1 AM 5ASHA FIERCE Ml :-.!: WiHLII.CCtUMBlA 


9 


It 


SOUNDTRACK 

HAT^NAH V3NTAHA THE MOVIE IVALT DI&ttrF 






LILY ALLEN 

ITS NOT ME. ITS YOU REGALPARLOPHONE 


11 


16 


DIANA KRALL 

OUir NIOHTS VEP^'E 


12 


8 


PINK 

FU<(M1!US£ 1 AFACF .IIG 


13 


2S 


TAYLOR SWIFT 

rUPUSS iiG VftCHIflE 




lEW 


TORI AMOS 

ABOORVALLY ATTRACTEO TO SIN HWtlK 


IB 
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PETER FOX 
SIAOTAFFE lil'A'I.H^A" 




EUROPEAN 
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WEEK 
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POKER FACE 

lAW fiilali - .--I 'Mrt«HJAci»lrfi'IHJ.M[tri;t(l 


2 


4 


BROKEN STRINGS 

JAW'S WOPRISONfT NELLY FUfllADO POiVDOR 


3 


2 


RIGHT ROUND 

FLO FIDA ^:'E ?0V OTLAMi: 


4 


3 


JAI HOI (YOU ARE MY DESTINY] 

» WKWrnittTUI OMLt FT WCCU 1 r.-?^71 


5 


fi 


HALO 

BEYCm:[ V I'MC WZ'ULB COLLMfllA 


8 


9 


AVO TECHNOLOGY 

MILOW I'l'Mrnijjj 


7 


16 


BOOM BOOM POW 

'ME CLACK EYED PEAS 'AULL I.AM'ltlTEH SCOPE 


^ a 


8 


LUCKY 

JASCK M.HAJ FT COLUtE CAIlLAt ATlAMTiC 


0 




SOBER 


10 


10 


PLEASE DONiT LEAVE ME 

PINK . 
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LOVE SEX MAGIC 

CIAHAH -USflNflMBEBLAKE .•l-'iOc 


12 


18 


WE MADE YOU 

EV.IHEM K'.;-! I... - i.r^F.VATI'.fiTJaSCOFt 
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11 


MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON &'.9.'r)C>V 


14 


13 


MAGNIFICENT 

U2 1.tt-1l.l.B' 


18 


17 


KNOW YOUR ENEMY 

6BEENBAT'^^■;'Ms: 
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ALMAS CniEUS Bim 



MWAYS STTttPPED ir.v-ie, \Uc., dMlivii 
AlAlAtS THE LOVE SOUCS .'jLtowrai 



IICAS SUITE^^yiRIS 



ADOUSrUYTO . ' i.ilrl. 
ARflEhUMGALA ARREMPUJALA w.. 
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CRAZIER ■"'i'; 

EL CULPABLE Wi% [m 11^)^22 ' 



DA HOTTEST IH DA HOOD 
OANDINONME - .j ' i 



DEAD AND GONE r .!.- Ci.t fMrMrr^. Sl.VfJi-fj- 
DEAD rtGWCiiS ■ '.'VTi- Fi! :"l i-.- C.VI 





DONTFORGET . • ■ ' ' :ir iSCAP/Omti lff«. 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKIETPLACIE 



For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette a billboard. com 
Call Benjamin Alcoff - Help wanted advertisment postings In print and online 646-654-5416/Ben.Alcoff^inielsen.com 



HELP WANTED 



MASTERING 



STATE UNIVERSITY OF 

NEW YORK 
COLLEGE AT ONEONTA 

Music Dept - Lecturer |Audo Afis Pro- 
duction). Full-time, non-tenure track, one 
year initial appointment, beginning 2009 

felt semester. See 
wrtw orwonta edjysdmm^xfnresEmpio^ent.Opp 
tor full details SUNY 
Oneonta is an EEO/AA/ADA employer 

Contact barslors@oneonla edu 
Please reference Box BB, *1060-Y 



tangerineMASTERING.com 

Grammy winning CD mastering 
REISSUES & RESTORATION 
201-865-1000 



TALENT 



POPULAR NYC CABLE TV SHOW 
BOOKING NEW ARTISTS/GHOUPS 
FOR TV TAPING. 

SATURDAY. AUGUST 
BTH AT 2PM GREAT 
EXPOSURE' SPE.AK TO. 
HON 718-220-3594 



SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . . 

NnTHINRI 

BE CREATIVE* KNOW YOUR OPTIONS 
ADVERTISE WISELY 



BilllKMrd JEFF SERRETTE senior account manager 

PHOHE: G4E-EM-4e97/g00.223-7524/F>X: e4E-E54.S<IES EMtIL JSEnREnE@BILLB0tRD.COM 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVE! 

While oltier piiople are raising ineir prices, m 
are slashing ours CD s. LP s Books. Cassettes 
as low as 50 cents. Your choice from the most 
exiensn/e listings available. 

For tree cal^lDtj unil (609) 890-6000. 
Fax (609) B90-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 
email: scorpiotnus?->nol.com 



hi 


1 IS 


tor more liil.. i i 





(Advice) 
HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 

By running it consistently- 
consecutive weeks— for impact" 
Rarely does a prospective 
customer reply to an ad the very first 
time It appears When that customer 
is ready to buy Remember, the very 
week he or she IS ready your adver- 
tisement should be in POSITION. 
Stay ALIVE and SATISFIED with 
an ACTIVE CLASSIFIED!! 
TOLL FREE 
800-233-7524 or 646-654-4697 



PROMO & MARKETING 



Websites and 
Online Marlceting 

Building powerful online marketing 
programs for the entertainment industry, 
we generate widespread awareness and 
excitement In what you have to offer. 

Founded by multl-platlnum recording artist Jim Brickman. 



DIRECT 

Websites • Online Stores • Fulfillment • Viral Marketing 
Promotions • Social Networking ■ Email Marketing 



Michael Brickman 
201-675-4396 ■ mlchael@brickhousedirect.com 

www.brickhousedirect.com 



CALL us TODAY AND ASK ABOUT THE ■ 
BILLBOARD CLASSIFIEDS * 
INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1-800-223-752A or 
jserrette (abillboard.com 



Billboard Classifieds Covers Everything 
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PRINTING 


RECORDING STUDIOS 


T-SHIRTS 


WANTED TO BUY 


MUSIC PRODUCTION 


REAL ESTATE 


EMPLOYMENT SERVICES 


CONCERT INFO 


METAMUSIC 


INVESTORS WANTED 


PROFESSIONAL SERVICES 


VENUES 


STAGE HYPNOTIST 


STORES FOR SALE 


DJ SERVICES 


NOTICES/ 


CD FAIRS & FESTIVALS 


EQUIPMENT FOR SALE 


FINANCIAL SERVICES 


ANNOUNCEMENTS 


MUSIC WEBSITES 


STORE SUPPLIES 


LEGAL SERVICES 


VIDEO 


NEW PRODUCTS 


FIXTURES 
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MUSIC VIDEO 
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CD STORAGE CABINETS 
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EXECUTIVE 
TURNTABLE 



Send submissions to: execo billboard.com 

RECORD COMPANIES: Welk Music Group promotes Fred 
Jasper to VP of film/TV licensing. He was senior director 
of film/TV. 

Universal Republic Records appoints Mike Nazzaro, Toby 
Russell and Howie Pivar senior national directors of top 40 
promotion. They were national directors. 

RCA Records Nashville names Stove Pleshe manager of re- 
gional promotion. He was director of promotions for the 
West/Midwest at Country Thunder Records. 

Strange Music names Dave Weincr VP of Strange Music 
West. He was CEO at Bottomline Media. 




PUBLISHING: Sony/ATV Nashville promotes Duff Berschback 
to VP of business affairs. He was senior director. 

Cherry Lane Music Publishing promotes Dawn Mueller to 
VP of special services. She was director. 

TOURING: Madison Square Garden names Gail Stern sen- 
ior VP of merchandising and licensing. She was senior VP of 
licensing at Schottenstein Luxury Group. 

Nederlander Concerts names Jennifer Cooke director of 
marketing in San Jose, Calif. She was director of marketing 
and PR at the Oracle Arena and Oakland-Alameda County 
Coliseum in Oakland, Calif. 

DISTRIBUTION: Provident- Integrity Distribution promotes 
Carol Roundtree to senior director of retail marketing. She 
was director. 

RELATED FIELDS: Investment banking firm MESA, which 
specializes in transactions in the media and entertainment 
industry, names Daniel Gossels managing director. He was 
a principal in the media practice and sector head for on- 
line entertainment, games, publishing and social media at 
Montgomery & Co. 

—Edited by Mitchell Peters 



GCX)DWORKS 



SUMMER FESTIVALS HOST FOOD DRIVES 

The nonprofit group Conscious Alliance is working lo ensure 
that fans attending U.S. festivals this smnmer have more on 
their minds than live music. Volunteers from the organiza- 
tion will be collecting nonperishable food and monetary do- 
nations from festivalgoers at large-scale music events including 
Bonnaroo. Rothbur>'. Mile High Music Festival. All Good Music 
Festival and 1 0.000 Lakes Festival. Food collected at the fests 
will be given to local food pantries. 

"And with the money we raise, we're working on distribut- 
ing healthy food from our sponsor. Whole Food Market, and 
Justin's Nut Butter, a peanut butler company in Colorado," 
says Justin Levy, director of service learning at Conscious Al- 
liance, "We're going to work on distributing that food to Amer- 
ican Indian reser\-ations around the U.S., as well as setting 
plans for building our second food storage facility." 

As an incentive for those attending the Bonnaroo festival 
lune U-14in Manchester. Tenn., Conscious Alliance will give 
away a concert poster designed by musician Michael Everett to 
the first 2,000patronswho donate lOnonperisliable food items. 

The organization also sets up a tent with more than 300 posters 
at each festival. "We have a full art gallerv". where people come 
in and learn about our cause, and they get educated about hunger 
issues around the United States," in particular those involving 
Native Americans. Levy says. — Mitchell Peten 




INSIDE TRACK 



JUST DEMI 

Demi Lovato is done with her as-yet- 
untitled sophomore album, which 
comes out in July. And she promises 
something different from her 2008 
debut, "Don't Forget." 

" 'Don't Forget' was a lot more 
Jonas-sounding," says the 16-year-old 
Disney songstress/actress, who co- 
wrote much of that album with the 
Jonas Brothers. "It had a little more of 
their feel on it. But this album is )ust 
me. It's a lot more soulful and personal." 

Lovato did write one song, "Can't 
Stop the World," with Nick Jonas for 
the album, which was produced 
mostly by John Fields. She also col- 
laborated on two tracks with John 
Mayer, "World of Chances" and "Shut 



Up and Love Me"; another with Jon 
McLaughlin; and she teamed with 
William Beckett of the Academy Is. . . 
on "For the Love of a Daughter," which 
is about her relationship with her fa- 
ther after her parents' 1994 divorce. 

"I had a list of people I wanted to 
work with, and I got my three main 
people," Lovato tells Track. "It was like 
a dream come true. I kind of made this 
list and all of a sudden it happened, 
and it was just kind of like, "Really? 
Are you serious? Wow." " 

In addition to the new album, Lo- 
vato is propping to film "Camp Rock 
2" as well as a new season of her Dis- 
ney Channel series "Sonny With a 
Chance." 
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2009 I3MI POP AWARDS 



Michael Buble |;«^r orms 
'Me and Mrs. Jone^ du'ing 
the Gamble & HLif-" -i lute. 



left: former Stax Records owner Al Bell. Motown Records 
founder Berry Gordy Jr.. Leon Huff. Alexenburg Entertainment 
Group president (jr.d former Epic Records presidefil) Ron 
Alexenburg, Kenneth Gamble 3^.6 industry veteran ClareiKe Avant 



BMl held its 57th annual Pop Awards, honoring the songwriters and publish- 
ers of the past year's most-performed pop songs. May 19 at the Beverly Wilshire 
Hotel in Los Angeles. Legendary songwriting duo Kenneth Gamble & Leon Huff 
were recognized as BMl Icons and honored with a musical tribute with per- 
formances by Gavin DeGraw. Estelle and Michael Buble. Songwriter of the year 
honors resulted in an eight-way tie; the winners were Colbie Caillat, Polow Da 
I Don, T-Pain, Alan Chang, Matchbox Twenty's Paul Doucette and Brian Yale, 
I Chris Brown and Maroon S's Adam Levine. Caillat also garnered song of the 
year honors for "Bubbly," which she co-wrote and recorded. Universal Music 
Publishing Group was named publisher of the year, with 20 awarded songs and 
the highest percentage of copyright ownership among the year's top 50. pho- 
tos: COURTESY OF LESTER COHEN/WIREIMAGE.COM 
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